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It  was  our 
stot7  to  tell. 


It  was  the  longest  nine  days 
of  the  year  in  South  Carolina. 

Susan  Smith  pleaded  for  the  safe 
return  of  her  two  small  sons,  while 
a  nation  searched,  worried,  and 
prayed.  Yet  each  passing  day 
brought  us  closer  to  the  truth  we 
feared. 

Behind  the  scenes,  another  drama  was 
unfolding.  Dozens  of  media  organizations  con¬ 
verged,  each  fighting  for  a  better  piece  of  the 
same  story.  But  this  tragedy  happened  in  The 
State  newspaper’s  back  yard.  It  hit  close  to  our 
home,  and  close  to  our  readers’  hearts. 

Journalists  at  The  State  distinguished  them¬ 
selves  with  exemplary  coverage.  We  broke  the 
news  no  one  else  could  get  close  to.  When  folks 
across  the  country  turned  to  their  local  newspa¬ 
pers  for  understanding,  our  words  were  there  for 
them. 

ISB  KNIGHT-RIDDER 


We  led  this  charge  with 
courage,  to  the  point  that  one 
reporter  was  ordered  to  jail  for 
refusing  to  reveal  her  source. 

Our  enterprise  extended  to 
service  innovation.  We  created  an 
online  service.  Cyberstate,  to  serve 
increasing  national  and  international  interests. 
Through  the  Internet,  the  story  from  Union,  S.C. 
was  read  in  homes  as  far  away  as  Switzerland. 

As  the  story  unfolded  for  our  readers,  it 
spoke  volumes  about  ourselves.  We  told  the 
story  of  The  State  newspaper...  a  story  of  vision, 
innovation,  determination,  and  teamwork. 
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Take  it  from  Harry  and  David"  —  our  free  Parcel  Services  Kit 
can  help  your  business  grow.  Send  for  yours  today! 


I’m  happy  to  supply  the  Postal  Service  with  information  about  my  business  so  you  can  develop  new  and  better 


Smart  Solutions”  to  help  it  grow  more  profitable. 


My  line  of  business  is; 

(Please  check  one) 

□  Accounting 

□  Advertising/Direct  Marketing 

□  Banking/Securities 

□  Broadcast/Utility 

□  Catalog/Mail  Order 

□  Computer/Information  Science 

□  Construction 


Business  Phone  ( _ )__ _ 

What  are  your  company’s  total  annual  delivery 
costs  for:  Domestic? _ 

International? _ 

How  many  mail  pieces  (letters  &  packages) 
does  your  company  send  per  week? 

Parcel  Service _ Overnight _ 

2-3  day  delivery _ International _ 

PARCEL 
POST 


Of  these,  how  many  pieces  does  your  company 
send  by  the  U.S.  Postal  Service? 

Parcel  Post _ Express  Mail"  Service _ 

Priority  Mail"  Service _ 

EMS-Expresr  Mall  International"  Service _ 

What  is  your  company  size  at  your  location? 

(Number  of  employees) 

□  1-4  □  20-49  □  500-999 

□  5-9  □  50-99  □  1,000+ 

□  10-19  □  100-499 

Information  which  you  provide  will  be  protected  and  only  disclosed  in 
accordarrce  with  the  Privacy  Act  of  1974. 


□  Education 

□  Government 

□  Health  Services 

□  Import/Export 

□  Insurance 

□  Legal 

□  Manufacturing 

□  Membership 
Organization/Association 

□  Printing/Publishing 

□  Real  Estate 

□  Retail 

□  Transportation/Shipping 

□  Wholesale 

□  Other _ 
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USPS  Marketing  Derartment 
PO  Box  2484 

Warminster  PA  18974-0049 


NO  POSTAGE 
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UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.  73026  WASHINGTON  DC 


USPS  MARKETING  DEPARTMENT 
PO  BOX  2484 

WARMINSTER  PA  18974-9806 
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Harry  and  David.  Parcel  Post  reliability  is  at  the  core  of  their  success.  - 


Smart  Solutions 


Over  40  years  ago,  Harry  and  David®  turned  to  the  United  States  Postal  Service  to  help  grow  their 
business.  It  was  a  smart  solution.  And  they’re  still  depending  on  the  mail  —  both  to  generate 
orders  and  deliver  the  goods. 

This  year,  Parcel  Post  will  deliver  over  4  million  packages  of  Royal  Riviera®  pears  and  other 
perishable  Harry  and  David  gifts.  On  time,  in  shape  —  and  for  about  $1  less  per  parcel  than  other 
carriers  would  charge. 

Get  a  free  Parcel  Services  Business  Kit  that  shows  ways 
we’ll  deliver  for  you  —  reliably  and  economically.  Mail  the  reply 
card  or  call  1  SOOTHE  USPS,  Ext.  1184. 
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OCTOBER 

20*21  —  Southeastern  Advertising  Publishers  Association  Con¬ 
ference,  Terrace  Garden  Inn,  Atlanta 
22-24  —  Inland  Press  Association  Convention,  Chicago 

25- 28  —  Associated  Press  Managing  Editors  Convention,  Westin 
Hotel,  Indianapolis 

26- 29  —  Society  of  Environmental  Journalists/International  Fed¬ 
eration  of  Environmental  Journalists  Conference,  Massachusetts  Insti¬ 
tute  of  Technology,  Cambridge 

NOVEMBER 

1- 3  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
San  Francisco 

2- 4  —  Suburban  Newspapers  of  America  Classified  Conference, 
Midland  Hotel,  Chicago 

1  5- 1  T  —  Editor  &  Publisher/European  Newspaper  Publishers  As¬ 
sociation/Swiss  Newspaper  and  Periodical  Publishers  Association  In¬ 
teractive  Publishing  Conference,  Swissotel,  Zurich 

JANUARY 

1  8-20  —  Suburban  Newspapers  of  America  Editorial  Conference, 
Inter-Continental  Hotel,  Chicago 

FEBRUARY 

2 1  -24  —  Editot  &  Publisher  Interactive  Newspapers  Conference, 
Hyatt  Embarcadero,  San  Francisco 

25- 28  —  Inland  Press  Association  Convention,  Registry  Resort, 
Naples,  Fla. 

29-3/2  —  National  Press  Photographers  Association  Digital  Imag¬ 
ing  Conference,  Adams  Mark  Hotel,  Denver 

MARCH 

2- 6  —  Suburban  Newspapers  of  America  Publishers  Conference,  In- 
nisbrook  Hilton,  Tarpon  Springs,  Fla. 

3- 6  —  Newspaper  Association  of  America  Co-op  Conference,  j.W. 
Marriott  Hotel,  Houston 

24-27  —  International  Press  Institute  World  Congress  and  Gener¬ 
al  Assembly,  Amman/Jerusalem/Jericho 

26- 28  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Centet,  Hershey,  Pa. 

APRIL 

1  4- 17  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Banff  Springs  Hotel,  Banff,  Alberta 

16-19  —  Ametican  Society  of  Newspaper  Editors  Convention, 
J.W.  Marriott  Hotel,  Washington,  D.C. 

28- 5/ 1  —  Newspaper  Association  of  America  Publishers  Con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York 

MAY 

1  8-22  —  International  Federation  of  Newspaper  Publishers  (FIEj) 
Convention,  Omni  Shoreham  Hotel,  Washington,  D.C. 

29- 6/1  —  Association  of  Alternative  Newsweeklies  Convention, 
Red  Lion  Inn,  Salt  Lake  City 
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About  Awards 

American  Herisen  Award.  The  1995  American  Horizon 
Award  from  the  Washington-based  Media  Institute  is  slated 
to  be  presented  to  Rep.  Jack  Fields  (R-Texas),  chairman  of 
the  House  Commerce  Committee’s  Subcommittee  on 
Telecommunications  and  Finance,  for  his  leadership  in  pro¬ 
moting  the  vitality  and  independence  of  American  media 
and  communications. 

In  addition,  the  Media  Institute  named  Broadcasting  and 
Cable  magazine  editor  Don  West  as  the  recipient  of  its  Free¬ 
dom  of  Speech  Award  for  his  work  championing  First 
Amendment  rights  for  the  electronic  media. 

NNA  Honors.  The  National  Newspaper  Association  has 
presented  its  McKinney  Award  to  Adrien  F.  Taylor,  editor 
and  publisher  of  the  Times  Independent,  Moab,  Utah,  in 
recognition  of  her  distinguished  service  to  her  community 
and  the  industry. 

The  NNA’s  Amos  Award  was  awarded  to  Gerald  G.  Mo- 
riarity,  retired  publisher  and  editor  of  Midwest  Community 
Daily  Newspapers,  Perham,  Minn.,  for  his  service  to  the 
community,  industry  and  the  NNA. 

The  McKinney  award  honors  Emma  C.  McKinney’s  58 
years  of  service  as  co-publisher  and  associate  editor  of  the 
Hillsboro  (Ore.)  Argus. 

The  Amos  award  is  presented  in  memory  of  Gen.  James 
O.  Amos,  an  Ohio  newsman  and  pioneer  member  of  the 
NNA. 

AAJA  Awards.  The  Asian  American  Journalists  Associa¬ 
tion  presented  a  number  of  awards  during  its  annual  con¬ 
vention,  including  the  Lifetime  Achievement  Award,  which 
was  presented  to  Dorothy  Ing  Russell,  who  retired  after  26 
years  as  a  Metro  copy  editor  at  the  Washington  Post.  Russell 
was  cited  for  her  pioneering  career  —  she  was  the  first  fe¬ 
male  Asian  editor  at  the  Post  —  and  her  contributions  to 
the  careers  of  many  young  journalists. 

A  Special  Recognition  Award  was  presented  to  Jon  Fun- 
abiki,  program  officer  for  the  Ford  Foundation’s  Rights  and 
Social  Justice  Division,  for  his  efforts  to  improve  coverage  of 
Asian  Pacific  Islanders  and  various  other  minority  commu¬ 
nities. 

John  C.  Quinn,  deputy  chairman  of  the  Freedom  Forum, 
was  awarded  the  AAJA’s  first  Leadership  in  Diversity  Award 
for  his  work  toward  advancing  the  careers  of  minorities  in 
the  news  business. 

In  addition,  AAJA  presented  its  Awards  of  Excellence  to 
print  and  broadcast  journalists  for  outstanding  work. 

The  first-place  Asian  American  issues  print  award  went 
to  Andrew  Lam,  an  associate  editor  at  Pacific  News  Service, 
for  his  first-person  feature  story  called  “Love,  Money, 
Prison,  Sin,  Revenge,”  which  ran  in  the  Los  Angeles  Times. 

Philadelphia  Inquirer  copy  editor  Amy  Wang  received  the 
first  prize  in  the  unlimited  subject  matter  print  category  for 
her  first-person  story,  “Hand  Signals,”  which  ran  in  the 
Philadelphia  Inquirer  Magazine. 

Photographers  Eugene  Tanner  of  the  Maui  Neius  and 
freelancer  Rick  Rocamora,  were  honored  with  the  first- 
place  photo  awards  for  Asian  American  issues  and  unlimit¬ 
ed  subject  matter,  respectively. 
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Featured  in  over  340  newspapers 
every  Sunday. 


“Austin  is  a  community  rich  in  diversity.  It  is  a  city  where  the  traditional  American  culture  mixes 
with  the  growing  Hispanic  population,  and  the  strong  individualism  of  the  Southwest  complements 
our  rapidly  growing  high-tech  industry.  Parade  is  careful  to  address  and  understand  the  value  of 

the  differences  among  our  readers.  -  - 

“The  range  of  Parade’s  stories  is  as  eclectic  as  our  readers.  Parade  covers 
the  important  issues  such  as  health,  education  and  literacy,  but  it  chronicles 
different  lifestyles,  too,  breaking  down  stereotypes  and  focusing  on  the 
positive.  It’s  a  magazine  that  encourages  and  touches  our  readers  with 
a  national  perspective  on  many  of  the  issues  that  face  us  in  Austin.  ' 

“Parade  has  universal  appeal;  it  understands  the  diversity  of  our  audience,  .  'll 

so  I’m  not  surprised  at  all  that  it  is  distributed  by  more  than  340  newspapers  ,  -  .  V 

across  the  country.  Parade  is  an  important  part  of  our  Sunday  paper  ^ 

because  there’s  something  for  everyone  in  Parade.”  ' 


ROGER  S.  KINTZEL  - 

PUBLISHER 

AUSTIN  AMERICAN  STATESMAN 


Publishers  on  Parade 
‘‘Parade  reflects  Austin’s  own  diversity.” 
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9  Consulting  Pact 
Raises  Eyebrows 

The  Dallas  Morning  News  signs  an  un¬ 
usual  agreement  with  one  of  the  city’s 
two  alternative  weekly  papers. 


10  Media  Spend  Their 
Last  Day  At 
The  O.J.  Trial 

Judge  Lance  Ito  warns  jurors  to  “expect 
the  worst”  from  reporters  who  will  pur¬ 
sue  them  for  comments. 


1  1  Tax  Deal  Becomes 
A  Political  Issue 

A  mayoral  candidate  and  alternative 
weekly  question  a  two-year-old  settle¬ 
ment  made  by  Philadelphia  News¬ 
papers  Inc.  and  the  city. 


1  3  Stock  Tables 


30  Newspeople  in  the  News 


1  3  Newspaper  Alliances  33  Advertising/Promotion  —  Data- 
With  The  Yellow  Pages:  base  marketing  touted  for  newspapers 

Thing  Of  The  Past 

The  brief  honeymoon  between  the  two  30  News  Tech  —  Vendors’  appoint- 
traditional  print  rivals  is  over,  say  me-  ments;  Orders  and  installations 
dia  experts. 

30  Interactive  Communications  — 
1 4  Dueling  Daily  Strategic  alliances  by  the  numbers 

News  Columnists 
A  sportswriter  uses  a  column  to  criti 
cize  colleague. 


3 1  Ownership  Changes 


35  Book  Reviews 


48  Shop  Talk  at  Thirty 

Pope’s  visit  will  result  in  short-term 

boost  of  religion  stories 


34  Syndicates/News  Services  — 
Future  of  comics  is  discussed  by  panel 


39  Classified 


1  5  Scoring  Wins  At 
The  Postal  Service 

Community  newspapers  reportedly  are 
doing  well  in  their  battles  with  their 
perennial  Nemesis. 


1 9  Print  Pundits  Ponder  ^  About  Awards 
Political  Performance 

journalists  comment  on  the  Republi-  ^  Calendar 
can-controlled  Congress  and  prognos¬ 
ticate  about  the  1996  presidential  race.  5  The  New  Curmudgeon 

Civic  journalism:  A  steroid  for  the  press 


6  Editorial 


7  Letters  to  the  Editor 


1  8  Circulation  —  Beating  the  IRS  in 
independent  contractor  cases 


7  Newspaperdom 
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his  bystander  signed  onto  the  civic 
journalism  movement  out  of  despair 
over  how  passively  most  newspapers 
cover  their  own  community  —  plus  a 
few  other  dismal  facts  of  media  and 
public  life. 

Things  are  not  great.  And  darn  it, 
we  all  were  brought  up  to  believe  that 
the  media  was  the  best  vehicle  for 
making  life  just  a  bit  better. 

Who  will  argue  that  we  are  in  the 
midst  of  an  urban  crisis,  that  there  is  a 
deeply  rooted  alienation  among  the 
public,  the  press  and  the  politicians? 
Or  that  civil,  civic  dialogue  is  almost 
nonexistent?  That  newspapers  are  alto¬ 
gether  too  crime-happy  and  negative? 
And  that  in  political  elections,  the 
consultants  are  manipulating  the  press 
and  the  public  to  a  fair  thee  well? 

So  what  has  happened?  Fewer  and 
fewer  people  vote,  and  serious  people 
have  become  alarmed  about  the  vitali¬ 
ty  of  democracy  itself. 

Meanwhile,  most  of  the  press  slum¬ 
bers  on,  self-satisfied  as  all  get  out, 
while  all  the  time  seeing  its  circulation 
and  listenership  stall  or  slide. 

Against  this  background,  civic  jour¬ 
nalism  was  spawned  and  fueled  by  a 
very  heady  group;  people  like  the  late, 
great  James  K.  Batten,  the  Knight -Bid¬ 
der  CEO;  Buzz  Merritt  of  Wichita,  jay 
Rosen  of  New  York  University,  David 
Broder,  Dan  Yankelovich,  E.J.  Dionne, 
Hodding  Carter  III,  Ed  Fouhy  of  the 
Pew  Center  for  Civic  journalism,  Ed 
Miller  of  the  Poynter  Center,  the  Ket¬ 
tering  and  Knight  foundations  and 
Robert  Putnam  of  Harvard.  A  wise  and 
eclectic  group! 

The  movement  has  continued  to 
grow,  gathering  attention,  and  sudden- 

Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va. 


THE  NEW  CURMUDGEON 

by  Thomas  Winship 

Civic  journalism: 

A  steroid  for  the  press 


ly,  about  a  year  ago,  big  shots  in  the 
press  began  taking  sides. 

In  mid-September,  the  Pew  Center 
for  Civic  journalism  convened  an  im¬ 
pressive  symposium,  in  the  name  of  the 
movement’s  spiritual  godfather,  jim 
Batten.  Editors  and  reporters  of  a  score 
of  regional  newspapers  showed  up,  pa¬ 
pers  whose  coverage  of  and  commit¬ 
ment  to  their  communities  exceeds 
that  of  our  two  great  newspapers,  the 
Washington  Post  and  the  New  York 
Times.  Clearly,  the  hall  was  stacked  in 
favor  of  adherents. 

The  skeptics,  lead  by  Leonard 
Downie,  Post  executive  editor  and  Max 
Frankel,  former  Times  executive  editor, 
were  “no-shows”  at  the  conference,  as 
were  their  other  editors. 

he  opposition  was  left  to  the  ever 
resourceful  Everette  Dennis,  director  of 
the  Freedom  Forum  Center  for  Media 
Studies.  In  a  forceful  yet  good-natured 
rebuttal,  he  mused  that  civic  journal¬ 
ism  promised  too  much  and  smacked 
of  marketing  gimmickry.  “While  civic 
life  and  democracy  itself  are  always  in 
play,  perhaps  always  at  risk,”  he  said,  “I 
see  no  evidence  of  corrosive  decay  that 
should  sound  an  alarm  throughout  the 
land. 

“Do  we  need  a  new  journalistic  faith 
to  arrest  problems  and  put  America  on 
the  straight  and  narrow?”  he  asked. 
“No,  I  don’t  think  so.  But,  what  we  do 
need  is  a  renewed  commitment  to  jim 
Batten’s  journalistic  faith,  where  infor¬ 
mation  was  valued  and  where  good  re¬ 
porting  meant  an  honest  effort  to  be 
impartial,  even  recognizing  the  impos¬ 
sibility  of  this  in  any  clinical  sense.” 

Fouhy  made  the  case  for  civic  jour¬ 
nalism: 

“It  is  not  boosterism;  it  is  quite  the 
contrary,  an  effort  to  take  an  unflinch¬ 
ing  look  at  the  hard  realities  of  com¬ 


munity  life  while  suggesting  that  there 
are  solutions  as  well  as  problems  .... 

“It  also  is  not  sterile  detachment 
from  the  life  of  the  community,  a  de¬ 
tachment  so  remote  as  to  be  mistaken 
for  indifference  or  even  hostility. 

“It  is  above  all  else,  not  an  aban¬ 
doning  of  the  journalistic  ideal  of  ob¬ 
jectivity.  We  know  of  no  serious  effort 
at  civic  journalism  underway  anywhere 
in  the  country  today  that  in  any  way 
fails  to  honor  the  principle  of  objectiv¬ 
ity  ...  . 

“What  we  do  say  is  that  by  listening 
to  the  citizen’s  voice,  and  by  using  that 
voice  as  the  organizing  principle  of 
some  stories  —  not  all  —  but  some 
stories,  it  is  possible  to  begin  to  over¬ 
come  the  sense  of  alienation  and  pow¬ 
erlessness  which  many  Americans 
feel.” 

The  day’s  dialogue  was  topped  by  a 
stem-winding  call  to  arms  for  more 
caring  and  robust  local  coverage  by 
Carter. 

The  session  did  succeed  in  clearing 
up  some  misunderstandings  and  spark¬ 
ing  second  thoughts  by  friend  and  foe, 
alike.  It  also  served  to  mute  some  of 
the  overblown  rhetoric. 

A 

^^^s  usual,  the  freshly  minted  Wash' 
ington  Post  ombudsman,  Geneva  Over- 
holser,  said  a  mouthful.  Her  take  on 
the  meeting: 

“The  problems  that  gave  rise  to  civic 
journalism  lie  not  in  journalism’s  prin¬ 
ciples,  but  in  its  practice  ....  We  must 
renew  our  commitment  to  tell  the 
whole  story,  to  be  accurate  and  com¬ 
prehensive  ....  We  must  bring  back 
the  time-honored  practice  of  journal¬ 
ism  that  runs  on  shoe  leather  and  send 
the  troops  out  to  talk  to  people. 

“journalism  needs  strengthening. 


(See  Curmudgeon  on  page  37) 
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®  The  Fourth  Estate 


Supporting  a  cause 

A  DONATION  OF  advertising  space  by  Seattle’s  two  major  newspapers  in  sup¬ 
port  of  a  new  baseball  stadium,  to  be  funded  by  an  increase  in  the  local  sales  tax, 
has  drawn  criticism  by  opponents  of  the  project  and,  we  are  told,  questions  of 
ethical  propriety  by  some  editorial  staffers.  Four  local  radio  stations  and  the  Puget 
Sound  Business  Journal  did  the  same  with  gratis  ads,  but  criticism  seems  to  be 
concentrated  at  the  daily  newspapers. 

If  the  newspapers  had  editorially  supported  the  ballot  measure  to  fund  the  ball¬ 
park,  there  would  have  been  no  question  of  impropriety.  Opponents  could  criti¬ 
cize  the  newspapers’  judgment  but  they  could  not  question  the  newspapers’  right 
to  its  editorial  opinion.  If  the  newspapers’  news  columns  had  been  subverted  to 
biased  stories  in  support  of  the  measure,  criticism  would  have  been  justified.  Out¬ 
side  observers,  however,  can  find  no  fault  with  the  newspapers’  coverage  of  the 
issue  (E&P,  Sept.  30,  p.  22). 

The  donation  of  advertising  space  in  support  of  a  local  issue  is  no  different 
than  support  in  the  editorial  columns,  in  our  opinion.  One  can  disagree  with  the 
corporate  decision  to  support  an  issue  deemed  of  importance  to  community  de¬ 
velopment,  but  as  long  as  the  newspapers  reported  the  debate  impartially  to  their 
readers,  which  they  did,  we  believe  criticism  is  unjustified  and  unwarranted. 

Don^t  give  in  easily 

TWO  ARTICLES  IN  this  issue  suggest  that  newspapers  should  not  give  in  easily 
to  complaints  from  federal  agencies  about  violations  of  tax  or  postal  codes.  Stand 
up  and  fight,  is  the  message  given  to  members  of  the  National  Newspaper  Asso¬ 
ciation. 

The  general  counsel  of  the  Minnesota  Newspaper  Association  told  the  NNA 
meeting  in  St.  Paul  (E&P,  page  18)  that  an  enormous  number  of  community 
newspapers  all  over  the  country  are  beating  the  IRS  and  state  tax  agencies  on  the 
independent  contractor  issue  involving  carriers.  You  can  win  if  you  don’t  do 
something  dumb,  he  said. 

Another  speaker  (p.  15)  told  the  group  that  community  newspapers  have  been 
winning  battles  with  the  Postal  Service  over  in-county,  second-class  rates.  The 
Postal  Service  has  even  begun  to  allow  mailed  newspapers  to  include  such  previ¬ 
ously  prohibited  supplements  as  buyers’  guides,  annual  reports,  plastic  “trick-or- 
treat”  bags  and  oversized  posters,  largely  due  to  NNA  efforts. 

Newspapers  that  get  into  arguments  with  government  agencies  should  seek  the 
advice  and  help  of  others  who  have  had  experience  in  such  matters. 

Publicity  coup 

THE  ADVERTISING  COPYWRITERS  and  public  relations  people  who 
dreamed  up  the  campaigns  for  Calvin  Klein  clothes  and  Levi  jeans  —  the  first 
condemned  by  President  Clinton  and  the  second  by  New  York’s  Mayor  Giuliani 
—  must  be  laughing  all  the  way  to  the  bank.  Both  criticisms  brought  about  can¬ 
cellation  of  the  ads  but  also  got  lavish  front-page  news  stories  —  the  dream  of 
every  publicist.  It  was  almost  as  if  they  had  planned  it  that  way.  We  wonder. 
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Letters  to  the  Editor 

Says  editorial  was  a 
romanticization  of  past 


THE  EDITORIAL  TITLED  “The  Gi¬ 
ants”  that  appeared  on  page  6  in  the 
Aug.  5  edition  of  Editor  &  Publisher 
warrants  a  reaction. 

I  found  it  to  be  a  self-pitying  roman¬ 
ticization  of  the  past. 

You  wrote  “A  once  noble  profession 
is  in  danger  of  being  reduced  to  a  few 
digits  —  the  bottom  line.”  Nobility 
does  not  require  that  a  business  lose 
money,  and  financial  success  does  not 
mean  that  an  organization  is  noble.  It 
is  possible  for  an  organization  to  be  no¬ 
ble  and  financially  successful  at  the 
same  time. 

In  eighteen  years  as  an  executive  in 
the  newspaper  industry  (on  the  busi¬ 
ness  side),  the  overriding  objective  was 
always  the  “bottom  line.” 

The  time  has  finally  come  when  the 
newsroom  has  to  do  what  other  areas 
of  the  newspaper  have  been  doing  for  a 
long  time:  provide  quality  products  at 


Newspaperdom. 

50  YEARS  AGO  ...  To  meet 
advertising,  circulation  and  editori¬ 
al  expansion  needs,  E&P,  in  a  spot- 
check  of  newspapers,  found  they 
will  need  20%  more  newsprint  in 
the  first  half  of  1946  than  they  re¬ 
ceived  in  1945,  with  very  few  of 
them  expecting  to  receive  that 
much.  Most  said  they  could  use 
more. 

Columnist  Westbrook  Pegler  and 
King  Features  Syndicate  were  sued 
for  $6  million  each  by  A.N.  Spanel 
and  International  Latex  Corp. 
Both  libel  suits  charged  that  Pegler, 
in  his  article,  had  called  Spanel  a 
Communist  and  declared  the  cor¬ 
poration  was  Communist  con¬ 
trolled. 

From  Editor  &  Publisher 
October  6,  1945 


low  costs,  meet  the  enterprise’s  public 
service  responsibilities,  and  under¬ 
stand  that  quality  does  not  always 
mean  spending  more  money.  This  is 
noble. 

If  the  purpose  of  business  in  the 
20th  Century  was  to  make  a  profit,  it 
seems  to  me  that  the  purpose  for  the 
21st  Century  is  to  survive  in  an  in¬ 
creasingly  competitive  marketplace,  to 
adapt  to  a  rapidly  changing  world,  and 
to  consciously  evolve  our  capabilities. 

Newspaper  executives  need  only 
look  at  themselves  for  the  source  of 
their  difficulties  and,  therein,  will  also 
find  the  solutions  to  their  challenges. 

Tom  Heuerman 

Heuerman  is  a  former  circulation  man- 
ager  at  the  Star  Tribune,  Minneapolis, 

Minn. 

Governor  should 
bear  more 
of  the  blame 

YOUR  STORY  (E&P,  Aug.  19)  about 
Connecticut  Governor  John  Rowland’s 
appointment  of  a  former  editor  to  an 
appointed  state  position  was  a  bit  short 
of  the  mark. 

There  is  little  question  that  the  ap¬ 
pointment  seems  to  reek  of  “Political 
Payback.”  After  all,  Andrew  Thibault 
allegedly  sought  out  a  job  with  the  ad¬ 
ministration  at  the  same  time  using  his 
position  as  editor  of  the  Torrington, 
Conn.,  Register  Citizen  to  support 
Rowland’s  agenda.  The  paper,  under 
Thibault’s  editorship,  also  blasted  the 
Freedom  of  Information  Commission 
for  ruling  in  favor  of  the  release  of  a 
police  report  involving  a  domestic  dis¬ 
pute  between  Rowland  and  his  former 
wife.  Every  other  paper  in  the  state 
supported  the  FoIC  ruling. 

Perhaps  political  payback  is  the  real¬ 
ity  in  most  governments.  The  more 
important  issue  is  the  apparent  disre¬ 
gard  and  disdain  the  Governor  and  his 


advisors  have  for  sunshine  within  gov¬ 
ernment.  The  Governor’s  appointment 
is  a  direct  attack  on  the  people’s  right 
to  know,  guaranteed  by  an  impartial, 
unbiased  state  Freedom  of  Information 
Commission.  The  move  by  Rowland 
was  denounced  in  almost  every  daily 
newspaper  in  Connecticut. 

Thibault  exhibits  behavior  far  below 
the  standards  I  have  seen  from  all  oth¬ 
er  members,  past  and  present,  of  the 
state’s  watchdog  commission.  Under¬ 
staffed  and  under  funded,  the  FoIC 
does  a  remarkable  job  of  protecting  the 
people’s  right  to  gain  information  and 
insight  into  the  operation  of  their  gov¬ 
ernment  at  local  and  state  levels. 

Political  payback?  Probably!  But 
much  worse  is  the  snubbing  the  people 
took  from  a  Governor  who  knows  bet¬ 
ter. 

Joseph  H.  Zcrbey  IV 

Zerbey  is  president  of  the  York 
Newspaper  Company  in  York,  Pa.  He 
is  a  former  publisher  of  the  Bristol 
(Conn.)  Press  and  a  past  president  of 
the  Connecticut  Daily  Newspaper  As¬ 
sociation  and  the  Connecticut  Council 
on  Freedom  of  Information. 
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NaHonal  Advertisers - 
New  Have  One  Less  &(ciise 
Net  Te  Use  Newspapers 


For  years,  national  advertisers  have  com¬ 
plained  that  mounting  a  national  campaign 
in  newspapers  is  slow,  inefficient  and 
frustrating.  Available  planning  and  place¬ 
ment  services  are  incomplete  and  expen¬ 
sive  for  newspapers  and  advertisers  alike. 

No  more!  American  Newspaper  Network 
is  changing  how  national  newspaper  adver¬ 
tising  is  planned  and  placed. 

On  a  single  floppy  disk, 

Ann’s  planning 
system  combines 
powerful  planning 
software  with  an 
up-to-date  database 
of  rates  for  America’s 
1 ,500  daily  newspapers. 

Now,  for  the  first  time, 
media  planners  can 
construct  elaborate  plans 
and  execute  complex  “what-if” 
scenarios  quickly  and  easily  right  at 
their  desks! 

Another  click  of  the  mouse  sends  the 
order  to  ANN,  ANN’s  premiere 
placement  and  payment  service  takes  over 
from  here,  getting  art  and  orders  to  all 
papers  on  the  plan,  expediting  the  place¬ 
ment  verification  process  and  payment. 


ANN’s  state-of-the-art  one-order  one-bill 
system  has  been  proven  through  hundreds 
of  thousands  of  orders  for  Fortune  500 
advertisers  using  college  newspapers. 

For  advertisers,ANN  provides  its  power¬ 
ful  planning  software,  maintains  a  complete 
database  of  rates,  eliminates  expensive  ad 
reproduction,  streamlines  placement 
and  simplifies  billing...obso/ute/y  free  of 
charge. 

For  newspapers,  ANN  provides 
substantial  savings-up  to  85% 
compared  to  Publicitas,  the  NAA 
official  supplier. 


Finally,  national  advertisers 
have  one  less  obstacle  to 
using  newspapers.  ANN 
delivers  a  new  found  convenience, 
flexibility  and  economy  to  advertisers  and 
substantial  savings  for  newspapers. 

For  more  information,  call 
Kingsley  Anthony  at  I  -800-473-6474  or 
Steve  Cissell  at  I -800-697- 1 22 1 . 

AiJM 

AMERICAN 

NEWSPAPE 

NETWORK 


AMERICAN 
NEWSPAPER 
NETWORK 

Planning,  Placement  &  Payment  System 

A  media  services  division  of  American  Passage 


ANN...changing  how  newspaper 
advertising  is  bought  and  sold. 
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Consulting  Pact 
Raises  Eyebrows 

Dallas  Morning  News  signs  unusual  agreement  w 
one  of  the  city’s  two  alternative  weekly  paper: 


by  Jeff  Siegel 

THE  DALLAS  NEWSPAPER  war,  vir¬ 
tually  extinct  since  the  Times  Herald 
closed  four  years  ago,  may  be  on  the 
verge  of  heating  up  again. 

The  Dallas  Morning  News,  the  re¬ 
maining  daily,  has  signed  a  consulting 
agreement  with  the  second  of  the  city’s 
two  alternative  weekly  papers.  The 
deal  has  not  only  exacerbated  relations 
between  the  Morning  News  and  the 
dominant  weekly,  the  Dallas  Observer, 
but  raised  questions  about  why  the 
staid,  conservative  Morning  News 
would  ally  itself  with  The  Met  —  an 
18-month-old  publication  best  known 
for  its  irreverent,  first-person  accounts 
of  News  employees’  personal  lives. 

“The  best  anyone  here  can  figure 
out  is  that  the  News  realizes  there  is 
more  to  newspaper  publishing  these 
days  than  the  traditional  way  of  doing 
it,”  said  Rick  Wamre,  who  publishes 
two  community  papers  in  Dallas.  “On 
the  one  hand,  the  News  is  so  big  that 
you’d  wonder  why  they  would  want  to 
bother  with  the  Met.  And  then  you  re¬ 
alize  that  this  is  one  of  the  those  nich¬ 
es  that  traditional  daily  newspapers 
don’t  serve  anymore,  and  this  allows 
the  News  to  reach  that  niche.” 

The  consulting  and  marketing 
agreement,  announced  at  the  end  of 
August,  calls  for  the  Met  to  pay  the 
Morning  News  to  advise  it  on  ways  to 
bolster  advertising  revenue,  increase 
circulation  and  improve  its  marketing 
skills.  The  deal  is  also  notable  for  what 
it  did  not  include:  The  News,  said  vice 
president  and  general  manager  Jeremy 

Siegel  is  a  freelance  writer  based  in 
Dallas. 


Halbreich,  has  no  intention  of  buying 
its  new  business  associate,  “now  or  in 
the  future,”  and  the  News  will  not  have 
any  say  about  the  Met’s  editorial  con¬ 
tent,  which  emphasizes  arts  and  enter¬ 
tainment  for  the  20-something  crowd. 

Terms  were  not  disclosed,  although 
Met  editor  Eric  Celeste  said  a  sliding 
scale  was  involved  that  will  allow  the 
Morning  News  to  increase  its  compen¬ 
sation  if  the  Met’s  revenues  increase. 

“We  saw  this  as  a  business  opportu¬ 
nity,”  said  Halbreich  about  the  appar¬ 


to  double  the  number  of  papers  and 
outlets,  using  the  Morning  News’  ex¬ 
pertise  to  help,  among  other  things, 
pinpoint  new  rack  locations. 

•  Boost  the  Met’s  visibility.  The  Met 
will  soon  start  an  advertising  campaign 
in  the  Morning  News,  highlighting  its 
writers,  features,  and  personal  ads,  said 
Celeste. 

•  Improve  strategic  planning.  Most 
of  the  staff  of  the  Met,  said  Celeste, 
knew  little  about  the  business  end  of 
the  newspaper  business  when  the  Met 


“This  deal  is  a  way  for  us  to  learn  something  about 
a  market  niche  that  we  would  not  otherwise  have  a 
chance  to  learn  about,”  said  Halbreich. 


ently  unprecedented  alliance.  Other 
daily  newspapers  own  alternative 
weeklies  or  publish  their  own,  but 
none  seem  to  have  gone  this  route. 

“This  deal  is  a  way  for  us  to  learn 
something  about  a  market  niche  that 
we  would  not  otherwise  have  a  chance 
to  learn  about,”  said  Halbreich,  point¬ 
ing  out  that  the  Met’s  core  readers  are 
the  18-35-year-old  men  who  have  been 
deserting  daily  newspapers  with  in¬ 
creasing  frequency  over  the  past  two 
decades. 

“This  was  also  an  opportunity  for  us 
to  increase  our  revenues,”  he  said. 

The  Morning  News  will  advise  the 
Met  on  how  to: 

•  Increase  circulation.  Currently,  the 
free  weekly  distributes  50,000  papers  at 
900  locations  throughout  the  Dallas- 
Fort  Worth  area.  Celeste  said  he  hopes 


was  launched  18  months  ago.  An  own¬ 
ership  change  this  spring,  when  Texas 
magazine  publisher  Ray  Washburn 
bought  the  Met  from  its  original  18  in¬ 
vestors,  highlighted  the  need  for  better 
planning. 

Washburn,  in  fact,  broached  the 
deal  with  the  Morning  News  earlier 
this  summer  after  reports  he  had  con¬ 
sidered  closing  the  Met. 

“This  gives  us  a  chance  to  benefit 
from  everything  the  Morning  News 
knows  and  does,”  said  Celeste.  “And  I 
think  it  gives  the  Morning  News  a 
chance  to  dip  their  toes  into  some¬ 
thing  they  don’t  know  a  lot  about,  from 
a  safe  distance.” 

The  deal  did  not  sit  well  with  the 
Observer,  which  has  been  sniping  at 
the  Morning  News  since  the  Times 
Herald  closed.  (continues) 
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Media  spend  their  last 
day  at  the  OJ.  trial 

Judge  Lance  I  to  warns  jurors  to 
‘expect  the  worst'  from  reporters 
who’ll  pursue  them  for  comments 


One  regular  feature,  called  Belo Watch, 
chronicles  the  editorial  decisions  and 
operations  at  the  Morning  News,  its 
sister,  Dallas’  WFAA-TV,  and  their 
parent,  A.H.  Belo  Co. 

Observer  editor  Peter  Elkind  wrote 
that  the  Met  “was  hopping  into  bed 
with  the  mouthpiece  of  the  Dallas  es¬ 
tablishment  —  an  age-spotted  monop¬ 
oly  daily  with  an  allergy  to  lively  writ¬ 
ing  and  journalistic  point  of  view”  in  a 
column  that  appeared  after  the  deal 
was  announced. 

“The  only  way  to  look  at  this  deal  is 
that  the  Morning  News  is  trying  to 
crush  the  competition  that  annoys  and 
embarrasses  them,  and  they  are  going 
to  use  the  Met  as  a  front  to  do  it,”  said 
Elkind,  whose  free  weekly  is  one  of  six 
owned  by  Phoenix’s  New  Times  chain. 

The  Observer  distributes  between 
90,000  and  100,000  papers  a  week. 

“The  amount  of  money  in  this  deal 
is  beneath  the  notice  of  a  huge  compa¬ 
ny  like  Belo,”  he  said.  “The  only  reason 
they  did  this  was  their  hatred  for  the 
Observer.” 

Halbreich  disputed  that  claim, 
adding  that  the  Morning  News  would 
have  discussed  a  similar  agreement 
with  the  Observer  if  the  latter  had 
wanted  it. 

In  fact,  Halbreich  said,  the  News  has 
comparable  agreements  with  other 
publications  in  other  markets,  and 
would  consider  expanding  their  con¬ 
sulting  services  to  other  niche  publica¬ 
tions  in  Dallas  if  the  Met-Morning 
News  agreement  works  out. 

Suburban  papers 
see  rebound 

STRONG  PERFORMANCES  BY  sub¬ 
urban  newspapers  are  attracting  in¬ 
vestors,  according  to  the  New  York  in¬ 
vestment  hanking  firm  AdMedia  Cor¬ 
porate  Advisors  Inc. 

“During  the  past  12  months,  there 
were  more  transactions  than  in  the  pri¬ 
or  four  years,”  said  AdMedia  managing 
director  Charles  Wruhel. 

“There’s  finally  widespread  recogni¬ 
tion  that  suburban  papers  are  a  viable 
industry  and  sound  investment  proper¬ 
ties,  and  although  some  urban  dailies 
are  having  difficulties,  papers  outside 
the  top  20  metro  areas  are  doing  well,” 
he  added. 

Paid  circulations  among  suburbans 
are  up,  in  some  cases  by  as  much  as  5% 
annually,  the  company  reported. 


by  M.L.  Stein 

“EXPECT  THE  WORST,”  Judge  Lance 
Ito  warned  from  the  bench. 

He  wasn’t  preparing  the  prosecution 
or  the  O.J.  Simpson  defense  team  for 
the  jury  verdict  in  the  double-murder 
trial.  Actually,  the  jury  already  had  re¬ 
turned  a  verdict  of  not  guilty  on  that 
Tuesday,  Oct.  3. 

It  was  the  jury  members  Ito  —  no 
fan  of  the  press  —  was  addressing. 


by  Dorothy  Qiobbe 

DURING  THE  LAST  18  months, 
newspapers  of  every  size  and  shape 
have  been  tripping  over  themselves  in 
a  frenzied  attempt  to  break  exclusives 
on  the  Simpson  murder  trial. 

Ultimately,  though,  the  biggest  coup 
of  all  may  go  to  the  supermarket 
tabloid  Globe,  which  last  week  pub¬ 
lished  photos  of  the  victims  that  al¬ 
legedly  were  taken  at  the  Bundy  Drive 


telling  them  that  the  media  would  pur¬ 
sue  them  to  their  homes,  seeking  inter¬ 
views,  even  though  they  had  respond¬ 
ed  to  the  judge’s  questionnaire  that 
they  did  not  want  to  talk  to  the  attor¬ 
neys  or  reporters. 

And  Ito  was  right.  About  an  hour 
later,  Los  Angeles  radio  station  KNX 
reported  that  one  juror,  Brenda 
Moran,  made  brief  remarks  to  the  press 

(See  Trial  on  page  72) 


crime  scene.  The  authenticity  of  the 
photos  has  not  been  challenged. 

During  the  trial,  the  photos  were 
censored  by  judge  Ito  because  of  their 
graphic  nature,  but  some  newspaper 
publishers  said  they  wouldn’t  touch  the 
photos,  despite  the  attention  that 
might  have  come  with  being  the  first 
to  run  them. 

“Not  for  the  Squeamish”  warns  the 
(See  Photos  on  page  33) 


Supermarket  tab  runs 
gory  murder  scene  photos 
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Tax  Deal 
Becomes  A 
Political  Issue 

Mayoral  candidate,  alternative  weekly  question  two-year-old 
settlement  made  by  Philadelphia  Newspapers  Inc.  and  city 


by  Dorothy  Qiobbe 

A  TWO-YEAR'old,  out-of-court  set¬ 
tlement  between  the  City  of  Philadel¬ 
phia  and  Philadelphia  Newspapers  Inc. 
(PNl)  has  become  a  hot-button  issue 
in  the  city’s  upcoming  mayoral  elec¬ 
tion. 

Critics  charge  that  the  settlement, 
signed  April  29,  1993,  is  a  sweetheart 
deal  for  PNl  which  has  resulted  in  sug¬ 
ar-coated  news  coverage  of  city  hall  in 
the  Inquirer  and  Daily  News. 

PNl  is  the  parent  company  of  the 
newspapers. 

Joe  Rocks,  a  Republican  mayoral 
candidate,  has  repeatedly  called  the 
settlement  overly  generous  to  PNl. 
During  the  past  few  weeks,  he  has  ac¬ 
cused  the  Rendell  administration  of 
“buying”  favorable  coverage  in  the 
newspapers.  PNl  maintains  it  has  done 
nothing  improper. 

According  to  the  settlement  docu¬ 
ment  and  legal  papers  filed  by  both 
sides,  the  city  claimed  that  PNl  owed 
almost  $500,000  for  unpaid  wage  taxes, 
penalties  and  interest  for  the  years 
1984  to  1992. 

PNl  disputed  the  claim,  but 
arranged  to  settle.  In  addition  to  six 
full-page  ads  in  the  Inquirer  and  Daily 
News,  PNl  paid  the  city  $15,917  in 
cash,  and  scaled  the  city’s  1993  news¬ 
paper  advertising  bill  back  to  1992 
rates. 

The  arrangement  specified  that  the 
newspaper  ads  were  to  be  used  by  July 
1,  1995.  A  former  revenue  commission¬ 
er  for  the  city  told  the  Inquirer  that  the 
ads  had  been  used  to  publish  a  warn¬ 
ing  to  the  public  about  outstanding 
taxes  and  also  to  promote  tax  semi¬ 
nars. 


The  alternative  weekly,  City  Paper,  in 
a  recent  article,  raised  questions  about 
the  Philadelphia  Newspapers  Inc.  tax 
settlement  with  the  city.  PNl 
spokesman  Charles  Fancher  discounted 
the  article,  stating  that  City  Paper  “has 
a  long  history  of  attacking  our  company, 
so  we’re  not  surprised  by  this." 


The  settlement  between  the  two 
parties  originally  was  reported  in  1993 
by  the  Philadelphia  Business  Journal.  A 
more  detailed  report  ran  late  last 
month  in  the  weekly  City  Paper. 

In  its  coverage,  the  City  Paper  quot¬ 
ed  journalism  professors  and  media 
observers  who  suggested  that,  in  1993, 
the  Inquirer  or  Daily  News  should 
have  printed  an  accounting  of  the  set¬ 
tlement  in  their  news  pages  in  order 
to  avoid  allegations  of  impropriety. 

Jim  Boylan,  founding  editor  of  the 
Columbia  Journalism  Review,  told  the 
City  Paper,  “it  boils  down  to  news¬ 
papers  accepting  a  subsidy  from  gov¬ 


ernment,  dangerous  ground  for  any 
newspaper.  This  sends  a  terrible  mes¬ 
sage.” 

The  City  Paper  also  quoted  Sharrie 
Mazingo,  a  journalism  professor  at  the 
University  of  Southern  California 
School  of  Journalism.  Mazingo  said, 
“At  no  time  should  a  journalistic  or¬ 
ganization  bargain,  barter,  or  negoti¬ 
ate  financial  arrangements  with  any 
government.” 

Spokesmen  for  the  city  insisted  that 
bartering  services  to  settle  tax  debts 
isn’t  unusual.  PNl  has  accused  Rocks 
of  using  the  tax  dispute  issue  to  divert 
attention  from  other  issues  in  the  cam¬ 
paign. 

In  a  statement,  PNl  expressed  “out¬ 
rage”  over  Rocks’  accusations.  “To  sug¬ 
gest  that  [the  newspapers]  have  in  any 
way  been  compromised  as  a  result  of  a 
business  arrangement  involving  the 
publishing  company  is  insulting  and 
entirely  without  merit.” 

In  an  interview,  PNl  spokesman 
Charles  Fancher  discounted  the  City 
Paper  article.  He  said  the  newspaper 
“has  a  long  history  of  attacking  our 
company,  so  we’re  not  surprised  by 
this.” 

The  Inquirer  quoted  Rocks  as  charg¬ 
ing  that  Mayor  Edward  Rendell  has 
“bought”  favorable  coverage  from  the 
Inquirer  and  Daily  News. 

“1  mean,  how  many  photographs  of 
Ed  Rendell  can  these  newspapers  run 
of  him  in  a  tennis  tournament,  eating 
a  hoagie,  jumping  into  a  swimming 
pool?”  Rocks  asked  a  reporter  from  the 
newspaper. 

Daily  News  editor  Zack  Stalberg 
told  a  reporter  from  his  own  newspaper 
that  “Joe  Rocks  is  full  of  shit,  and  what 
is  worse,  he  knows  it.”  BEOT 
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Attorney  General 

Will  Not 

Prosecute  Publisher 

Arrest  stemmed  from  his  photographing  a  movie  being  filmed 


by  M.L.  Stein 

AFTER  MULLING  IT  over  for  nearly 
a  year,  the  California  Attorney  Gener¬ 
al’s  office  has  decided  not  to  prosecute 
Pulitzer  Prize-winning  publisher  Dave 
Mitchell  over  an  incident  he  and  the 
whole  town  of  Point  Reyes  Station, 
Calif.,  would  just  as  soon  forget. 

In  September  1994,  Mitchell  recalls, 
a  state  Highway  Patrolman  knocked 
him  to  the  ground,  shoved  his  face  in 
the  dirt  and  handcuffed  him  while  he 
was  trying  to  shoot  pictures  of  a  horror 
movie  being  filmed  at  a  local  school 
yard.  Mitchell,  editor  and  publisher  of 
the  weekly  Point  Reyes  Light  in  Marin 
County,  was  charged  with  obstructing 
an  officer,  a  misdemeanor. 

The  newsman  said  he  was  driving 
his  wife  Cynthia  back  from  San  Fran¬ 
cisco,  after  her  foot  surgery,  when  he 
noticed  California  Highway  Patrolmen 
(CHP)  blocking  off  the  road  adjacent 
to  the  elementary  school,  where  direc¬ 
tor  John  Carpenter  was  filming  a  scene 
in  the  picture  Village  of  the  Damned  for 
Universal  Pictures. 

“It  was  quite  a  scene,”  Mitchell  said. 
“School  kids  were  being  used  as  extras 
in  the  movie  and  a  lot  of  them  were  ly¬ 
ing  on  the  ground  in  the  yard  as  if  they 
were  dead.” 

Mitchell,  who  always  carries  a  cam¬ 
era  in  his  car,  began  pumping  the  shut¬ 
ter  from  just  outside  a  fence  surround¬ 
ing  the  school.  As  Mitchell  recollects, 
an  assistant  director  rushed  over, 
yelling  that  it  was  a  closed  set.  He  then 
pushed  his  hand  in  front  of  the  lens 
and  when  that  failed,  took  a  swing  at 
him  despite  the  fact  that  Mitchell  had 
identified  himself  and  his  paper. 

When  Mitchell  ducked  the  punch, 
he  said,  the  director  summoned  the  pa- 
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Dave  Mitchell 


trolman  who  was  working  off-duty  for 
the  studio. 

“Thank  God,  I  thought  to  myself,” 
Mitchell  recounted.  “The  cops  would 
come  over  and  I  could  explain  the  sit¬ 
uation.  But  before  I  could  say  anything, 
one  of  them  got  me  in  an  armlock  and 
forced  me  to  the  ground.  A  few  sec¬ 
onds  later,  I  was  handcuffed  and  put  in 
a  patrol  car.” 

During  the  struggle,  the  journalist 
said,  his  35  mm  camera  was  knocked  to 
the  ground  and  damaged  but  not  so 
badly  that  Cynthia  couldn’t  retrieve  it 
and  begin  shooting  frames  of  her  hus¬ 
band  being  arrested. 

“There  she  was,  limping  around  on 
her  bad  foot  but  working  away,” 
Mitchell  said. 

That  picture  and  another  of  assis¬ 
tant  director  Chris  Della  Penna’s  hand 
in  Mitchell’s  face  made  the  front  page 


of  the  Light  with  a  story  headed: 
“Small  conflicts  plague  movie  making 
here.” 

Mitchell  said  he  was  saved  from  go¬ 
ing  to  jail  when  a  deputy  sheriff  who 
knew  him  came  along  and  told  the 
CHP  officers  he  would  not  lock  him 
up.  Subsequently,  the  Marin  County 
D.A.  office  refused  to  prosecute,  buck¬ 
ing  the  case  to  the  state  attorney  gen¬ 
eral. 

Mitchell  said  the  police  accused  him 
of  touching  an  officer  during  the 
melee. 

“I  had  both  hands  on  the  camera 
and  could  not  possibly  have  touched 
him,”  said  Mitchell  who,  with  his  for¬ 
mer  wife  Cathy,  won  the  1979  Pulitzer’s 
Meritorious  Public  Service  award  for 
the  Light’s  investigation  of  Synanon. 

Support  for  the  publisher  came 
quickly  from  the  California  Newspaper 
Publishers  Association  and  the  Cali¬ 
fornia  First  Amendment  Coalition, 
whose  director,  Terry  Francke,  wrote 
the  CHP  and  the  Marin  district  attor¬ 
ney,  informing  them  that  state  law  per¬ 
mits  journalists  to  be  on  school  proper¬ 
ty  for  news  gathering,  and  that 
Mitchell  was  further  protected  in  this 
capacity  by  the  First  Amendment. 

The  upshot: 

•  The  Attorney  General  dropped 
the  charges. 

•  Movie  company  officials  apolo¬ 
gized  to  Mitchell  and  said  Della  Penna 
had  been  reprimanded. 

•  Mitchell,  in  turn,  dropped  his  big- 
bucks  lawsuit  against  the  CHP. 

“There’s  no  doubt  in  my  mind  we 
would  have  won,”  he  told  E&P. 

Recently,  the  citizens  of  tiny  Point 
Reyes  Station  voted  to  turn  down  Dis¬ 
ney  Studio’s  request  to  shoot  a  major 
movie  there,  starring  John  Travolta. 

Editor(S?Publisher  •  October  7,  1995 


^  SIN" 


o 

53 

Q 

P5 


^  . 
fl  ^ 
§.2 

^  o 
0^  Pm 

*  a 

38 

o8  ^ 

•  PN 

0  Oi 

o  ® 

^nO 

73  tT 

O 

3 

c/2 


j: 


□  YesI  Rush  me  the  latest  issue  of  Editor  &  Publisher  and  enter  a  wte-year  subscription 
(52  issues  for  $65)  in  my  name. 


V.  Your  Business  (Check  OnK  (Hje  Category) 

R.  Your  Orcupaooii  (Check  Only  One  (Category) 

1.  J  DaiJv  Newspaper 

A.  J  Publi^ier 

Q.  Q  Cinxilatinn  Mgr. 

2.  J  ^  eekk  Newspaper 

B.  J  PiTsidmi 

R.  Q  Eihtorial  Dept. 

3.  J  Corf> ./  IthI  ./  Assn.  Buying  AtKertising  Spaiv* 

C.  J  V  President 

S.  Q  Advertising  DefH. 

4.  J  .Atlvertlsing  .Agerav 

D.  J  F.xlitor  ( l  ype) 

T.  Q  (Circulation  Dept. 

5.  J  NcTcspafier  Ref>. 

E.  J  Oneral  Mgr. 

V.  3  Production  Dept. 

6.  J  .Magazine /Other  Puhlkxiiion 

F.  J  Business  Mgr. 

W.Q  Promotion  Dept. 

7.  J  (Crafdiic  .Arts  /  Printing  Service  /  Nem-spaper  Suftplier 

G.J  Controller 

X.  3  F  rpclamc  Artist  /  H  rite 

8.  J  Neics  Service/  F  eature  Syndicate 

FI.  J  Advertising  Mgr. 

Y.  3  Newspaper  Dealer  /  Distributor 

1.  J  Sales  Mgr. 

Z.  3  Retired 

J.  J  CJass  Mgr. 

AA.  3  MIS  Mgr 

1 1 .  J  FCducation;  Students  /  Teachers 

K.  J  Keseanii  .Mgr. 

L.  J  Promo  Mgr 

BU.  U  l*rfpresft  Mgr. 

(X.  3  Maihoom  Mgr. 

Other  fPlea.se  sfMHiK) 

M  jPR  Mgr 

1  h\lm  1  a'  i  a!  mill  III!  mill  1  aiii^imm  /<  »///<  r//<  jil.  as.  1 

0.  J  Prod  Mgr. 

a.l.H.>l  lam  mlmiifiiiaiir.la,  .ii.lm/ihl,.  [ 

|ebsji  1 

M 


^  Yes!  Rush  nte  the  latest  Issue  of  Editor  6c  Publisher  and  enter  a  one-year  subscription 
(52  issues  for  $65)  in  my  name. 


H 


\.  Your  Business  ((>herk  Only  <Hj£  (itrjpiry) 

1 .  J  DaiK'  Nem-sfiaper 

2.  U  U  eekK'  Newspaper 

3.  J  (k>rf> ./  Ind ./  Asm.  Bming  .^iKTitising  Spare 

4.  □  A<lveftlsing  Anenry 

5.  J  Ne^'spaper  Reft. 

6.  J  Maf^zine/OtliCT'  Pul)lM*atkMi 

7.  J  (>rapiur  Arts  /  Printing  Service  /  Newspaper  Supplier 

8.  J  .News  Service/  Feature  Syndicate 

9.  J  Pul>licit)'  ar>d  Public  Relatkaks 

10.  J  Libnuv  /  Federal  /  State  anti  Local  Govenunents 

1 1 .  J  Lducation:  Snulents  /  Teachers 
Other  (Please  specify-^ 


<>Jn.  I  nl  <  ..hnnhn,  an. 11  an.aaaa  „‘u.l,  uh  jJ. , 
ol.l  ai.flnahl,  >al,-<  l,n.  i  aaaJ.n,  sr.l.  f./.  a 
a.l,H.>l.  iam  snl.annlia,,  i^hii  .1.  .In,  hhf.  . 


R.  Your  (Xx*ijpation  (Clheck 

A.  J  Publisher 

B.  J  President 

C.  J  V  President 

D.  J  Euhtnr  (Type) 

E.  J  General  Mgr. 

F'.  J  Business  Mgr. 

G.  JtkxitroUer 

H.  J  Advertising  .Mgr. 

I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L.  J  Pnano  Mgr 

M. JPR  Mgr 

O.  □  Prod  Mgr. 

P.  J  Composing  .Mgr. 


Only  (Jnf  (^egory) 

Q.  Q  Cirrulatian  Mgr. 

R.  Q  Editorial  Dept. 

8.  Q  Advertising  Dept. 

T.  Q  Circulation  Dept. 

Y.  Q  Production  Dept. 

%  .Q  Pnanotion  Dept. 

X.  Q  Freelance  .Artist  /  Writer 

Y.  □  Nea-spafier  Dealer  /  Distributor 

Z.  Q  Retired 
AA.QM1S  Mgr 
[ffi.  Q  Prepress  Mgr. 

CC.  □  Mailroiim  Mgr. 

Other  (Please  specify) 


c2 

b 


Q  YesI  Rush  me  the  latest  issue  of  Editor  &  Publisher  and  enter  a  one-year  subscription 
(52  issues  for  $6.5)  in  my  name. 


(jtv _ _ State 

□  Plea.se  bill  me.  J  My  payment  is  enelosed. 

IMP(  )R  I  W  T'  Please  tell  us  about  yourself: 


Your  Business  (Check  Onh'  <Nh!  Category) 

1 .  J  Daih'  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  Oap ./  IimI  ./  .Yssn.  Buying  Advertising  Space 

4.  Advertising  Agency 

5.  J  Newsftaper  Refi. 

6.  .J  Magazine /Other  Pul>lication 

7.  J  Oaphic  .Arts  /  Printing  Servk*  /  Newspaper  Supfdier 

8.  J  -News  Service/  Feature  Syiidicate 

9.  vJ  Publicity’  and  Public  Relatimis 

10.  □  iJbrarv  /  Federal  /  State  and  Local  (Xrvenunents 

1 1.  J  Flducation:  Stutlents  /  Teachers 

Other  (nease  specify) _ 


R.  Your  Onxipation  (ChecX 

A.  J  Publisher 

B.  J  President 

C.  J  V  PrrsHlent 

D.  Editor  (Type) 

E.  J  Oneral  Mgr. 

E.  J  Butuness  Mgr. 

G.J  Controller 

FL  J  .Advertising  Mgr. 

I.  -J  Sales  Mgr. 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L.  J  Promo  Mgr 

M. JPR  Mgr 

O.  J  Prod  Mgr. 

P.  J  Composing  Mgr. 


OnK  One  (^tegtwy) 

Q.  Q  (circulation  Mgr. 

R.  Q  Editorial  Dept. 

S.  3  Advertising  Dept. 

T.  Q  (Circulation  Dept. 

V.  □  Production  Dept. 

W. Q  Promotion  Dept. 

X.  Q  Freelance  .Artist  /  Writer 

Y.  Q  Newspaper  Dealer  /  Distributor 

Z.  Q  Retired 
AA.  ONUS  Mgr 

BB.  □  Prepress  Mgr. 

GC.  Q  Mailroom  Mgr. 

Othw  (Please  specify) _ 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE: 

Edita(5?Publisher 

CIRCULATION  DEPARTMENT 

11  W  19THST 

NEW  YORK  NY  10114-0111 


In. INI . II.mII.ImIII . II.mII...IIII...I 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO. 20  NEW  YORK,  NY 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE: 

EditorS^Publisher 

CIRCULATION  DEPARTMENT 

11  W19THST 

NEW  YORK  NY  10114-0111 


iiilllliiiiiilliiilliliillliiiiiilliiilliiil 


Your  Subscription  includes 
The  Editor  &  Publisher  Annual  Syndicate 
Directory  and  The  Directory  of  Interactive 

Products  and  Services 


Newspaper  alliances 
with  Yellow  Pages: 
thing  of  the  past 

by  Mark  Fitzgerald 

NOTE  TO  NEWSPAPER  publishers:  It’s  okay  to  hate  Yel¬ 
low  Pages  directories  again. 

The  brief  honeymoon  between  the  traditional  print  rivals 
—  which  saw  a  fair  number  of  pioneering  papers  aligning 
with  their  local  Yellow  Pages  to  try  to  grow  and  add  value 
for  their  own  advertisers  —  is  over. 

That  was  the  consensus  among  media  experts  that 
emerged  at  the  second  annual  Media  Alliances  Conference, 
sponsored  by  Princeton,  N.J.-based  Kelsey  Group,  Netscape 
Communications  Corp.  and  Editor  &  Publisher  Co.  in  La 
Jolla,  Calif.,  Sept.  27-29. 

Indeed,  as  these  experts  assessed  the  relative  merits  of  a 
dizzying  array  of  possible  strategic  media  alliances  —  rang¬ 
ing  from  such  huge  ventures  as  the  recently  announced 
Time  Warner/Turner  Broadcasting  merger  to  modest,  and 
once  improbable,  proposals  such  as  putting  ads  for  the  cor¬ 
ner  hardware  store  up  on  cyberspace  —  the  one  alliance 
that  virtually  everyone  discounted  was  linking  newspapers 
with  Yellow  Pages. 

That  represents  quite  a  turnaround  in  thinking  about  a 
model  that  was  once  considered  a  natural  alliance. 

“Every  time  we’ve  gone  down  that  path  —  they  have 
been  dead  ends,”  said  David  Richards,  an  executive  from 
Landmark  Communications,  who  is  president  and  chief  ex¬ 
ecutive  officer  of  InfiNet,  the  Norfolk,  Va.  newspaper 
chain’s  joint  venture  with  Knight-Ridder  Inc. 

“Despite  protestations  to  the  contrary,  alliances  between 
newspapers  and  directories  are  almost  invariably  alliances  of 
convenience  that  rarely  produce  the  synergies  promised,” 
added  Patrick  J.  Marshall,  vice  president  of  new  media  ser¬ 
vices  for  GTE  Information  Systems. 

Both  sides  in  these  mergers  “burn  out  pretty  quickly”  on 
the  relationship,  Marshall  said.  “Very  quickly  there  is  an  at¬ 
titude  of,  ‘Who  needs  them?’  ”  Marshall  said. 

“This  could  be,  in  part,  because  of  the  arrogance  of  me¬ 
dia,  who  are  used  to  being  monopolies.” 

The  wedge  issue  that  divides  these  alliances,  Marshall 
added,  is  almost  invariably  revenue. 

“Regardless  of  the  conditions  that  bring  directory  folks 
and  newspaper  folks  together,  it  breaks  down  on  an  issue  of 
revenue.  Directories  see  their  listing  revenue  as  sacrosanct, 
and  newspapers  see  their  classified  [advertising]  revenue  as 
sacrosanct,”  he  said. 

Further,  the  two  print  media  share  far  fewer  customers 
than  one  might  guess,  Marshall  said.  For  instance,  in  one 
market  where  he  oversaw  an  alliance  between  the  newspa¬ 
per  and  Yellow  Pages  publisher,  Rochester,  N.Y.,  Marshall 
said  only  about  25%  of  the  directory  customers  were  news¬ 
paper  readers. 

“The  customer  didn’t  really  see  us  as  good  partners,”  Mar¬ 
shall  said. 

That  has  been  precisely  the  problem,  an  executive  from 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

10/4/95  9/27/95 

10/4/94 

A.H.  BeloCorp.  (NY)* 

33.125 

33.625 

25.0625 

American  Media  Inc.  (NY)  ** 

5.50 

5.625 

9.25 

American  Publishing  Co.  (NDQ) 

12.50 

12.125 

12.75 

Capital  Cities/ ABC  Inc.  (NY) 

117.00 

118.50 

81.25 

Central  Newspapers  Inc.  (NY) 

30.25 

29.875 

28.00 

Dow  Jones  is.  Co.  Inc.  (NY) 

37.00 

36.00 

29.75 

Gannett  Co.  Inc.  (NY) 

53.625 

54.375 

47.50 

1  Gray  Communications  Sys.  (NY)  ***21.375 

24.417 

6.555 

Harte-Hanks  Comm.  (NY) 

29.375 

29.50 

19.125 

Knight-Ridder  Inc.  (NY) 

57.75 

58.625 

49.00 

Lee  Enterprises  Inc.  (NY) 

43.125 

42.75 

34.25 

McClatchy  Newspapers  Inc.  (NY) 

21.875 

22.50 

23.25 

Media  General  Inc.  (AM) 

34.125 

35.625 

29.375 

Multimedia  Inc.  (NDQ) 

43.75 

43.375 

29.75 

New  York  Times  Co.  (AM) 

27.50 

26.625 

21.50 

Pulitzer  Publishing  Co.  (NY)  * 

52.00 

52.00 

25.50 

E.W.ScrippsCo.  (NY) 

35.00 

33.50 

28.875 

Times  Mirror  Co.  (NY)  ## 

29.50 

29.375 

20.375 

Tribune  Co.  (NY) 

64.00 

67.75 

53.375 

Washington  Post  Co.  (NY) 

307.875 

315.00 

237.25 

1  *  Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

1  **  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend  I 

1  payable  1/3/95 

1  ***  Effective  June  30,  1995,  Gray  Communications  Systems  is  listed  on  NYSE  i 

1  ^  Adjusted  for  25%  stock  split  as  of  1/25/95 

1  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95  | 

1  Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

10/4/95 

9/27/95 

10/4/94 

Hollinger  Inc.  (a) 

11.25 

11.25 

13.625 

News  Corp.  Ltd.  (c)  (d) 

21.875 

22.50 

15.917 

Pearson  Ltd.  (b) 

6.07 

6.08 

5.97 

Quebecor  Inc.  Class  A  (a) 

19.875 

20.25 

17.625 

Reuters  Holdings,  ADR  (c) 

51.375 

53.25 

42.375 

Southam  Inc.  (a) 

14.375 

13.625 

16.00 

Thomson  Corp.  (a) 

18.00 

17.75 

15.25 

Toronto  Sun  Publishing  Corp.  (a) 

11.75 

11.50 

14.25 

Torstar  Corp.  (a) 

21.25 

21.25 

24.125 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  ate  in  U.S.  dollars 

(d)  Adjusted  tor  2  for  1  stock  split  —  November  18,  1994 

Prepared  for  E&P  by  Schroder  Wertheim  Si  Co.  Inc. 

one  big  Yellow  Pages  publishers  said. 

Eugene  M.  Bullis,  vice  president  of  interactive  services  for 
Nynex  Information  Resources  Co.,  is  not  so  quick  to  write 
off  entirely  alliances  with  newspapers.  But  he  says  the 
biggest  problem  has  been  that  they  ignore  customers. 

“We  certainly  haven’t  figured  out  a  model  for  doing  it 
yet,”  he  said  in  an  interview.  “The  problem  is  there  has  not 
been  enough  focus  on  the  demand  side,  on  the  customer.  It’s 
all  been  driven  by  the  supply  side.  [Newspapers  and  Yellow 
Pages]  haven’t  figured  out  what  [an  alliance]  can  do  for  the 
customer.” 

Emerging  Web-based  services  being  offered  by  Nynex  and 
other  regional  Bell  operating  companies  may  provide  some 
modest  opportunities  for  alliances,  Bullis  added.  BEd?? 
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Dueling 
Daily  News 
Columnists 


Sportswriter  uses  column  to  criticize  colleague 


by  Dorothy  Qiobbe 


with  Andy  Pettitte,  but  that  wasn’t 
true,”  Hamill  said. 

“I  did  call,  but  the  Yankees  wouldn’t 
let  me  talk  to  Pettitte.  1  did  talk  to  the 
PR  people.” 

Hamill  said  he  can  handle  criticism. 
What  he  objects  to  is  being  blindsided 
—  Harper  never  contacted  him  before 
writing  the  column.  “What  he  did 
wasn’t  professional.  He  commits  the 
very  sin  he  accuses  me  of.” 

Kevin  Whitmer,  Daily  News  sports 
editor,  said  that  when  Harper’s  article 
came  to  the  sports  desk,  editors  as¬ 
sumed  Harper  had  called  Hamill  to  get 
his  side  of  the  story. 

“This  was  so  unlike  John  because  he 
is  not  a  slash-and-burn  type  guy,” 
Whitmer  said.  “So  we  figured  he  had 
talked  to  Denis,  or  that  there  was  some 
kind  of  relationship  there.  It’s  not  like 
John  to  try  to  get  something  through.” 

Harper  did  not  return  repeated  calls 
for  comment.  But  Whitmer  says  that, 
ultimately,  he  isn’t  bothered  by  his  du¬ 
eling  co-workers. 

“I’m  not  here  to  take  sides,”  Whit¬ 
mer  said.  “These  are  two  guys  who  feel 
very  strongly  about  their  positions.” 


IN  SPORTS  JOURNALISM,  heckling 
goes  with  the  job.  For  every  fan  who 
praises  a  reporter’s  skill  and  insight, 
ten  will  demand  a  retraction,  an  apol¬ 
ogy,  or  the  reporter’s  head  on  a  plate. 

And  while  it’s  one  thing  to  be  jeered 
at  by  fanatical  sports  disciples,  it’s  an¬ 
other  to  have  to  fight  off  blows  from  a 
colleague  at  one’s  own  newspaper. 

That’s  what  happened  on  Sept.  21  at 
the  New  York  Daily  News,  when 
columnist  Denis  Hamill  opened  the 
tabloid  to  find  his  integrity  under  as¬ 
sault  by  a  fellow  News  staffer. 

In  late  August,  Hamill  wrote  a  col¬ 
umn  rapping  a  New  York  Yankee  pitch¬ 
er,  Andy  Pettitte,  for  rudely  dismissing 
a  kiddie  autograph-seeking  duo.  The 
brushoff  was  just  another  example, 

Hamill  wrote,  of  the  gaping  canyon  be¬ 
tween  big-budget  players  and  the  fans 
who  fill  stadium  seats. 

Hamill’s  column  ran  in  the  News 
and  nothing  happened  for  a  month. 

Then,  in  late  September,  John  Harper, 
a  News  sportswriter,  penned  a  re¬ 
sponse. 

In  his  own  column.  Harper  not  so 
subtly  suggested  that  Hamill  described 
the  autograph  incident  all  wrong. 

Baseball  players  are  easy  targets.  Harp¬ 
er  wrote,  “but  that  doesn’t  mean 
they’re  all  bums.” 

“What  better  way  to  reflect  fan  dis¬ 
enchantment  with  baseball  than  a  col¬ 
umn  detailing  a  major  leaguer  taking  vilified  him 
great  delight  in  snubbing  a  couple  of  “He  didn’t.” 
kids  looking  for  an  autograph,”  Harper  Most  journalists  would  be  outraged 
wrote.  at  such  a  public  scolding 

“And  if  it  happened,  Pettitte  de-  from  a  co-worker.  Instead,  Hamill  said 
served  whatever  shame  the  story  that  when  he  saw  Harper’s  article,  he 
brought.  Question  is,  did  it  happen?”  was  sim^ 

Making  a  case  for  the  pitcher’s  ex-  “In  his  article,  he  accuses  me 
emplary  character.  Harper  lavished  criticizes  me  for  not  trying  to  speak 


“What  he  did  wasn’t  professional.  He 
commits  the  very  sin  he  accuses  me  of." 
—  Denis  Hamill,  New  York  Daily  News 
columnist 


praise  on  the  way  Pettitte  deals  with 
“the  little  people.”  He  also  suggested 
that  because  Pettitte ’s  father  was  a  po¬ 
liceman,  it  is  unlikely  that  Pettitte 
would  ever  be  rude  to  fans. 

Harper  ended  his  rebuke  with  a  con¬ 
demnation  of  Hamill’s  journalistic 
ethics. 

“At  the  very  least,  Denis  Hamill 
owed  Pettitte  the  courtesy  of  asking 
him  about  it  [the  incident]  before  he  sociation  has  been  formed  and  regis- 
in  print,”  Harper  wrote,  tered  as  a  non-profit  organization  in 
Washington,  D.C. 

The  association  is  designed  to  help 
especially  organize  and  represent  African  corre¬ 
spondents  working  in  the  U.S.;  to  pro¬ 
tect  and  enhance  the  rights  and  privi- 
iply  “baffled”  and  “mystified.”  leges  of  African  correspondents  in  soci- 
and  ety;  and  to  promote  and  enhance 
balanced  coverage  of  Africa. 
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Wins  At  The 
Postal  Service 

Community  newspapers  reportedly  doing  well  in 
their  battles  with  their  perennial  Nemesis 


by  Mark  Fitzgerald 

COMMUNITY  NEWSPAPERS  ARE 
doing  surprisingly  well  in  their  contin¬ 
uing  battles  with  that  perennial  Neme¬ 
sis,  the  Postal  Service,  according  to  the 
National  Newspaper  Association’s 
leading  authority  on  mail. 

In  the  past  few  years,  community  pa¬ 
pers  have  managed  to  hold  in-county 
second-class  rates  —  the  mail  classifi¬ 
cation  most  important  to  small-town 
publishers  —  to  either  flat  or  small  in¬ 
creases.  They  have  convinced  the 


pass  in  any  recognizable  form,”  Max 
Heath  told  the  recent  NNA  conven¬ 
tion  in  St.  Paul. 

Heath,  vice  president  of  Landmark 
Community  Newspapers  in  Shel- 
byville,  Ky.,  is  chairman  of  NNA’s 
Postal  Committee  and  an  acknowl¬ 
edged  expert  on  the  often  abstruse 
subject  of  mail  rates. 

And  these  days.  Max  Heath  is  also 
upbeat  about  the  Postal  Service. 

“One  of  the  reasons  I  am  still  some¬ 
what  of  an  optimist  on  the  future  of 
postal  rates  is  because  we  do  have  quite 


For  the  long  term,  NNA  will  continue  to  oppose 
so-called  postal  reform  that  will  reduce  regulatory 
oversight  of  the  Postal  Service,  Heath  said. 


Postal  Service  to  reexamine  the  arcane 
cost-accounting  that  some  publishers 
believe  overestimate  the  true  cost  of 
second-class  delivery.  In  March,  thanks 
in  large  part  to  NNA  efforts,  the  Postal 
Service  began  allowing  mailed  news¬ 
papers  to  include  such  previously  pro¬ 
hibited  supplements  as  buyers’  guides, 
annual  reports,  plastic  “trick-or-treat” 
bags  and  oversized  posters. 

And  community  papers  will  soon 
learn  if  their  pressure  has  helped  kill  a 
controversial  second-class  reclassifica¬ 
tion  proposal  favored  by  some  big  na¬ 
tional  newspapers  and  magazines. 

“We  don’t  want  to  be  arrogant,  but 
we  are  darn  near  getting  cocky  about  it 
because  as  [NNA  members  and  staff] 
go  to  Washington,  we  don’t  even  see 
any  proponents  [of  second-class  reclas¬ 
sification]  who  think  this  thing  will 


a  bit  of  clout  with  legislators,”  Heath 
said. 

Among  the  best  examples  of  that 
clout.  Heath  said,  was  the  Postal  Rate 
Commission’s  decision,  three  years  ago, 
to  keep  in-county  rates  flat  until  1998, 
except  for  a  1%  to  2%  adjustment  each 
October.  And  Heath  says  he  is  opti¬ 
mistic  that  even  when  the  so-called  reg¬ 
ular  rate  case  comes  up  in  three  years, 
the  rate  will  stay  flat  or  be  held  to  a 
small  increase. 

“In-county  rates.  Good  deal  today. 
Pretty  good  chance  they’ll  be  a  good 
deal  tomorrow,”  Heath  said. 

For  NNA’s  Postal  Committee,  the 
most  pressing  issue  is  the  proposed  re¬ 
classification  of  second  class,  which 
would  create  a  so-called  “publications 
service”  that  would  benefit  big-volume 
magazine  and  newspaper  publishers. 


NNA  believes  the  reclassification 
would  push  up  out-of-county  requester 
rates  by  as  much  as  17%.  And  NNA  is 
generally  suspicious  of  splitting  the 
mail  stream  in  second  class. 

“We  don’t  think  it’s  fair  that  there 
should  be  different  services  for  the 
haves  and  have-nots  —  and  we’re  the 
poor  and  unwashed  and  unbound 
have-nots  in  this  scenario,”  Heath  said. 

Heath  said  he  is  confident,  however, 
that  this  “poorly  drawn”  proposal  is  go¬ 
ing  nowhere. 

“One  thing  you  can  always  count  on 
with  the  post  office  is  their  incompe¬ 
tence,”  Heath  said.  “And  that  incom¬ 
petence  extends  into  rate-making.” 

A  decision  on  reclassification  — 
which  also  includes  proposals,  likely  to 
be  more  successful,  for  changes  in  the 
first  and  third  classes  —  must  be  made 
by  Jan.  24  and  may  come  as  early  as 
Christmas,  Heath  said. 

For  the  long  term,  NNA  will  contin¬ 
ue  to  oppose  so-called  postal  reform 
that  will  reduce  regulatory  oversight  of 
the  Postal  Service,  Heath  said. 

Especially  alarming.  Heath  said,  is  a 
trend  to  restrict  access  to  such  infor¬ 
mation  as  second-  and  third-class  mail¬ 
ing  statements,  an  important  element 
in  keeping  competition  level. 

“  ‘Postal  reform,’  for  most  of  us  that’s 
a  dirty  word,”  Heath  told  the  NNA 
convention,  “because  we’re  pretty 
pleased  with  the  way  the  system  is  go¬ 
ing  now.” 

Price  hike 

THE  PITTSBURGH  POST-Gazette 
has  raised  its  street  price  from  35^  to 
500. 
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Print  Pundits 
Ponder  Political 
Performance 

Journalists  comment  on  Republican-controlled  Congress 
and  offer  predictions  about  the  1996  presidential  race 


by  Tony  Case 

THREE  PROMINENT  PUNDITS  of 
print  journalism  met  at  the  92nd  annu¬ 
al  convention  of  the  Southern  News¬ 
paper  Publishers  Association  in  Col¬ 
orado  Springs  to  ponder  the  perfor¬ 
mance  of  the  Republican-controlled 
Congress  and  to  offer  predictions 
about  the  1996  presidential  race. 

Associated  Press  columnist  and  vice 
president  Walter  R.  Mears,  in  a  good- 
natured  skewering  of  both  political 
parties,  reflected  the  electorate’s 
chronic  dissatisfaction  with  Washing¬ 
ton  and  those  running  it. 

Mears,  during  a  panel  discussion  ti¬ 
tled  “Politics  As  (Un)usual,”  noted 
that  House  Speaker  Newt  Gingrich 
and  his  fellow  Republican  legislators 


Walter  Mears 


vowed  to  reinvent  government  in  a 
hurry  once  they  took  charge.  But,  al¬ 
though  the  House  did  approve  most  of 
the  OOP’s  much-touted  Contract 
With  America  in  only  100  days,  pro¬ 
posals  contained  in  the  ambitious  pact 
aren’t  any  closer  to  being  law. 

Mears,  recalling  Gingrich’s  stated 
desire  to  get  things  done  on  Capitol 
Hill  in  an  “adult,  mature  manner,”  said 
he  suspected  “most  voters  thought  they 
were  electing  grown-ups  in  the  first 
place.” 

And  Gingrich,  during  a  stop  on  his 
recent  book  tour,  told  reporters  that 
talking  was  more  tiring  than  he’d  imag¬ 
ined.  Quipped  the  AP  executive:  “He 
ought  to  try  listening  to  himself  some¬ 
time.” 

Putting  his  aim  on  the  Democrats, 
Mears  pointed  out  the  hypocrisy  in 
President  Clinton’s  appeal  to  Republi¬ 
cans  to  keep  politics  out  of  welfare  re¬ 
form.  This  is  the  same  politician,  the 
newsman  reminded  the  publishers, 
who  repeatedly  called  for  an  end  to 
“welfare  as  we  know  it”  throughout  his 
1992  campaign. 

“He  dropped  the  issue  when  he  took 
office  —  to  his  own  sorrow,  I  think,” 
Mears  said. 

Susan  Page,  the  Neivsday  senior 
White  House  correspondent  and  chief 
national  political  reporter  who  just 
moved  over  to  USA  Today,  described 
the  Republican  takeover  of  Congress 
as  having  a  “transforming  effect”  on 
the  White  House. 

Democrats  originally  viewed  the 
sweep  as  a  “real  kick  in  the  stomach,” 
she  said,  remembering  Clinton’s  “dazed 
look”  in  the  days  following  the  Novem¬ 
ber  election.  But  the  depression  sub¬ 
sided  as  the  president  and  his  camp  be¬ 


came  convinced  the  other  side’s  victo¬ 
ry  spelled  good  news  for  a  Clinton  re- 
election  bid. 

Clinton  revamped  his  political  team, 
dumping  most  of  those  who  helped 
him  get  elected;  disassociated  himself 
with  the  Democratic  leadership  in 
Congress;  and  shifted  to  the  right  on 
such  key  political  issues  as  school 
prayer  and  capital  punishment,  report¬ 
ed  Page.  Meanwhile,  the  president  dis¬ 
tinguished  himself  from  the  dominant 
party  on  what  the  journalist  called 
“the  three  e’s”:  the  elderly,  education 
and  the  environment. 

Clinton  likely  will  run  his  campaign 
next  year  on  the  central  premise  he’s 
keeping  an  eye  on  the  eager-to-shake- 
things-up  Republicans,  Page  main¬ 
tained. 


Jules  Witcover 
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“Now,”  she  said,  “we  seem  to  be 
watching  a  campaign  that  says  divided 
government  is  a  great  idea:  Keep  the 
Republicans  in  control  of  Congress, 
which  is  likely  to  happen,  and  I  will 
help  them  institute  the  changes  you 
want  —  but  I’ll  keep  them  from  going 
too  far.  Basically  he’s  going  to  run  on: 
Elect  me,  and  I’ll  be  Newt  Gingrich’s 
babysitter.” 

It  wasn’t  Republican-Democratic 
fisticuffs  that  had  Baltimore  Sun  and 
Tribune  Media  Services  columnist 
Jules  Witcover  piqued  at  the  SNPA 
convention,  but  the  “Powellmania” 
sweeping  the  country. 

Gen.  Colin  Powell’s  remarkable  pop¬ 
ularity  —  his  My  American  Journey  is 
the  fastest-selling  title  in  publisher 
Random  House’s  history,  a  televised 
talk  with  Barbara  Walters  got  top  rat¬ 
ings,  lines  at  his  book  signings  are  said 
to  be  as  long  as  a  mile  —  is  a  true  phe¬ 
nomenon  at  a  time  when  the  public’s 
disdain  for  politicians  is  palpable.  Wit- 
cover  observed. 

Quite  simply,  the  citizenry  likes 
Powell,  the  columnist  said,  just  as  it 
“liked  Ike”  Eisenhower,  another  mili¬ 
tary  hero  who  captured  the  land’s 
highest  office  largely  thanks  to  his  fa¬ 
vorable  public  image. 

But,  of  course,  it  remains  to  be  seen 
what  effect  Powell’s  newly  aired  politi¬ 
cal  views  might  have  on  a  quest  for  the 
GOP  nomination.  Witcover  pointed 
out  Powell  has  emerged  as  a  “Rocke¬ 
feller  Republican,”  espousing  a  left¬ 
leaning  stance  on  such  hot-button  is¬ 
sues  as  abortion,  affirmative  action  and 
gun  control.  The  general’s  positions,  as 
Witcover  noted,  “are  not  in  the  main¬ 
stream  of  the  Republican  Party.” 

It’s  not  a  given  that  Powell’s  magnet¬ 
ism  will  enable  him  to  steal  the  nomi¬ 
nation  from  front-runner  Sen.  Robert 
Dole,  the  columnist  says.  Aside  from 
the  fact  that  Dole  leads  in  the  polls, 
the  senator  has  the  added  advantage  of 
belonging  to  a  party  that,  historically, 
is  loyal  to  its  leaders. 

“If  you  look  back  and  see  who’s  been 
nominated  by  the  Republican  Party 
since  Nixon  in  1968,”  said  Witcover, 
“the  nomination  has  always  gone  to 
somebody  who’s  paid  his  dues.” 

But  Page  hasn’t  seen  any  evidence 
that  Powell  is  eager  to  get  into  the 
mudslinging  that  goes  along  with  pres¬ 
idential  campaigning.  She  suggested 
Secretary  of  State  might  be  a  more 
sensible  ambition,  noting  Powell  would 
be  well  suited  for  this  role  in  either  a 


Republican  or  Democratic  administra¬ 
tion. 

“I  think  Colin  Powell  would  like  to 
be  crowned  president,”  Page  said,  “but 
I’m  not  at  all  sure  he  wants  to  run  for 
president.” 

New  fellows 

TWO  FORMER  CONGRESSIONAL 
aides  have  signed  on  with  the  Freedom 
Forum  as  visiting  fellows,  participating 
in  its  study  of  Congress  and  the  media. 

The  new  fellows  are  James  M.  Can¬ 
non,  a  former  journalist  and  political 
adviser  who  worked  for  New  York  Gov. 
Nelson  Rockefeller,  President  Ford  and 
former  Senate  Majority  Leader  Howard 
Baker;  and  Jeff  Biggs,  who  has  extensive 
foreign  service  experience  and  served  as 
press  secretary  to  former  House  Speaker 
Thomas  Foley. 

Switch  to  a.m. 

THE  NEWS  DISPATCH,  Michigan 
City,  Ind.,  an  afternoon  daily,  will  be¬ 
come  a  morning  paper  beginning  Oct. 
30. 

The  News  Dispatch  already  publishes 
in  the  morning  on  weekends.  The  deci¬ 
sion  to  switch  to  a  morning  paper,  sev¬ 
en  days  a  week,  was  made  for  several 
reasons,  primarily  to  give  readers  fresh¬ 
er  news,  publisher  Don  Manaher  said. 

Buys  TV  station 

TRIBUNE  CO.  HAS  signed  a  letter  of 
intent  to  purchase  Houston’s  KHTV, 
Channel  39,  from  Gaylord  Entertain¬ 
ment  Co. 

The  $95  million  deal  is  expected  to 
close  by  Dec  31.  In  August,  Tribune  an¬ 
nounced  its  intention  to  purchase 
KTTY-TV  in  San  Diego. 

NNA  raises 
donations  for 
Sarajevo  daily 

AFTER  HEARING  FORMER  editor 
Kemal  Kurspahic  speak  movingly  of 
Oslobodjenje’s  struggle  to  publish  during 
the  Bosnian  war,  the  National  Newspa¬ 
per  Association’s  board  of  directors  de¬ 
cided  to  raise  funds  for  the  Sarajevo 
daily. 


Donations  were  collected  during  the 
NNA’s  recent  convention  in  St.  Paul. 

Kurspahic,  who  is  now  the  daily’s 
Washington  correspondent,  told  NNA 
publishers  that  the  support  of  the  inter¬ 
national  journalism  community  was  in¬ 
dispensable  in  keeping  up  morale  while 
the  Oslobodjenje  worked  during  fre¬ 
quent  sieges. 

“This  is  so  important  when  you  think 
no  one  knows  what  you  are  doing,” 
Kurspahic  said. 

Price  hikes 

THE  CHICAGO  TRIBUNE  and  the 
Dallas  Morning  News  kicked  off  Octo¬ 
ber  with  single-copy  price  increases. 

Effective  Oct.  1,  the  cover  price  of 
the  Sunday  Tribune  increased  from 
$1.50  to  $1.75.  The  increase  applies  to 
single-copy  sales  and  home  delivery 
subscribers  who  get  less  than  seven-day 
delivery. 

The  Morning  News  raised  the  cover 
price  of  its  daily  newspaper  from  a  quar¬ 
ter  to  500. 

Home  delivery  rates  will  not  be  af¬ 
fected,  the  newspaper  said. 

Unity  pact 

A  COVENANT  TO  work  for  greater 
newsroom  diversity  has  been  approved 
by  Unity  ’99,  which  represents  four  mi¬ 
nority  journalism  organizations,  and  the 
Radio-Television  News  Directors  Asso¬ 
ciation. 

The  covenant  calls  for  more  minori¬ 
ty  journalism  education  opportunities, 
more  on-air  minority  representation 
and  increased  job  opportunities  for  mi¬ 
norities,  especially  in  management  po¬ 
sitions. 

Unity  ’99  includes  the  Asian  Ameri¬ 
can  Journalists  Association,  the  Na¬ 
tional  Association  of  Black  Journalists, 
the  National  Association  of  Hispanic 
Journalists  and  the  Native  American 
Journalists  Association. 

Curley  lecture 

GANNETT  CO.  INC.  president  and 
CEO  John  Curley  is  slated  to  deliver 
the  18th  annual  Frank  E.  Gannett  Lec¬ 
ture.  The  date  of  his  remarks  will  coin¬ 
cide  with  the  60th  anniversary  of  what 
is  now  known  as  the  Freedom  Forum 
but  what  began  as  the  Gannett  Founda¬ 
tion. 
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Beating  the  IRS 
in  independent 
contractor  cases 

Lawyer  says  an  enormous  number  of 
community  newspapers  are  doing  it 


by  Mark  Fitzgerald 

IT’S  EASY  TO  come  up  with  horror 
stories  about  state  or  federal  tax  au¬ 
thority  attacks  on  the  independent 
contractor  status  of  newspaper  carriers. 

But  the  real  story  is  that  an  enor¬ 
mous  number  of  community  news¬ 
papers  all  over  the  country  are  beating 
the  Internal  Revenue  Service  and  state 
tax  agencies  on  the  independent  con¬ 
tractor  issue,  publishers  heard  at  the 
National  Newspaper  Association  con¬ 
vention  in  St.  Paul. 

“The  absolute  headline  on  this  story 
is  we  win  the  vast  amount  of  indepen¬ 
dent  contractor  cases  —  if  you  do  your 


homework,”  said  Mark  Anfinson,  the 
Minnesota  Newspaper  Association’s 
general  counsel. 

In  fact,  when  newspapers  lose  these 
cases,  it  is  often  because  they  simply  do 
something  “dumb,”  Anfinson  said. 

“When  we’ve  lost,  it  is  because  the 
paper  didn’t  have  a  contract,  or  be¬ 
cause  it  paid  by  the  hour,  or  it  put  in 
[contract  language]  that  carriers  must 
‘obey  all  the  rules  and  regulations  of 
the  company,’  ”  Anfinson  said. 

There  is  good  reason  to  be  careful, 
because  when  carriers  are  reclassified 
from  independent  contractors  to  em¬ 
ployees,  bad  things  happen  to  good  pa¬ 
pers:  Suddenly,  publishers  have  a  new, 
big  staff  full  of  people  eligible  for  ben¬ 


efits,  who  require  payroll  withholding 
for  taxes  and  workman’s  compensation, 
who  can  sue  the  paper  on  a  wide  vari¬ 
ety  of  employment  issues  and  who 
open  the  newspaper  to  numerous  oth¬ 
er  liabilities. 

Recently,  the  Mankato  Free  Press,  a 
26,000-circulation  morning  daily  in 
Minnesota,  calculated  the  financial 
impact  reclassification  would  have  on 
their  operation,  Anfinson  said. 

“They  found  it  would  be  a  $250,000 
annual  swing  in  their  bottom  line,”  he 
said. 

Financially  strapped  tax  authorities 
are  aggressively  pursuing  newspapers 
over  the  independent  contractor  issue. 


Just  recently,  Anfinson  said,  the  IRS 
set  up  a  team  in  Pittsburgh  that  is  ex¬ 
clusively  dedicated  to  pursuing  newspa¬ 
per  carriers. 

At  the  same  time,  there  has  been  a 
subtle  shift  in  legal  thinking  about  in¬ 
dependent  contractors,  Anfinson  said. 

“In  the  old  days,  we  got  the  benefit 
of  a  lot  of  presumption  that  carriers 
were  [independent  contractors],  unless 
you  really  did  something  dumb,  like 
paying  by  the  hour,”  he  said. 

But  newspapers  can  cover  them¬ 
selves  surprisingly  easily,  Anfinson 
said. 

For  instance,  Anfinson  has  devised 
a  model  independent  contractor  con¬ 
tract  that  could  fit  easily  on  both  sides 


of  a  single  sheet  of  paper. 

“If  you  go  to  the  type  of  person  who 
ends  up  being  an  independent  con¬ 
tractor,  they’re  typically  not  Ph.D.’s.  If 
you  hand  them  an  eight-page  single¬ 
spaced  contract,  any  lawyer  will  say, 
‘Well,  he  didn’t  understand  what  he 
was  signing.  You  put  a  gun  to  his  head.’ 

“Nobody  can  possibly  maintain  they 
cannot  understand  this  contract,”  An¬ 
finson  said  of  the  NNA  model  con¬ 
tract. 

In  fact,  Anfinson  says,  newspapers 
can  determine  the  status  of  their  carri¬ 
ers  hy  using  a  simple  rule  of  thumb: 
Would  you  require  this  of  your 
plumber? 

“Would  you  ask  your  plumber  to  fol¬ 
low  all  rules  and  regulations  of  the 
company?  Anfinson  asked.  “Would  you 
care  who  your  plumber  hired?  Or 
whe  :her  he  wears  a  beard?” 

Well-crafted  contracts  can  help 
newspapers  avoid  employee  status 
problems  while  still  ensuring  timely, 
quality  delivery  of  their  product,  An¬ 
finson  said. 

“I  am  totally  confident  you  can  tell 
[carriers]  that  [newspapers]  have  to  be 
delivered  at  a  certain  hour,  clean  and 
dry.  No  question  about  it,”  he  said. 

“It’s  a  game,”  Anfinson  added,  “and 
you  have  to  approach  it  with  that  atti¬ 
tude. 

“The  IRS  has  a  20-factor  test  for  in¬ 
dependent  contractors.  The  game  is 
not  to  comply  with  everyone  —  it’s  to 
comply  with  as  many  as  you  can.” 

One  million  papers 
in  Ariz.  classrooms 

PHOENIX  NEWSPAPERS  INC.’S 
Newspapers  in  Education  program  has 
put  one  million  papers  in  the  hands  of 
Atizona  teachers  and  schoolchildren. 

The  company,  which  publishes  the 
Arizona  Republic  and  Phoenix  Gazette, 
attributes  the  success  of  its  Vacation 
Donation  Program  to  the  papers’  gener¬ 
ous  readers. 

When  subscribers  leave  town  and 
choose  to  hold  their  delivery,  they’re 
asked  to  donate  their  credits  to  schools. 

Free  newspapers  also  are  offered  to 
teachers  who  attend  workshops,  sched¬ 
ule  newspaper  tours  and  request  guest 
speakers. 


“It’s  a  game,”  Anfinson  added,  “and  you  have  to 
approach  it  with  that  attitude.” 
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Legal  Briefe 

N.Y.  Post  sues 
for  access  to 
governor's  records 

THE  NEW  YORK  Post  is  suing  the 
Pataki  administration  for  access  to 
guest  registers  at  the  Executive  Man¬ 
sion. 

The  newspaper  said  its  Freedom  of 
Information  Law  request  to  see  the 
names  and  addresses  of  people  who  sign 
in  as  visitors  at  Pataki’s  state-approved 
residence  in  Albany  had  been  improp¬ 
erly  denied. 

Pataki’s  communications  director, 
Zenia  Mucha,  had  no  immediate  com¬ 
ment  on  the  suit. 

The  Post  said  its  reporters  were  in¬ 
vestigating  Pataki’s  daily  activities  be¬ 
cause  of  the  belief  that  he  was  isolating 
himself  by  being  inaccessible  to  the 
press. 

The  suit  noted  instances  where  Pata¬ 
ki’s  staff  refused  to  identify  an  airport 


used  on  a  taxpayer-funded  trip  and  did 
not  tell  the  press  about  a  meeting  the 
governor  had  at  state  Republican  Party 
headquarters. 

A  portion  of  the  second  floor  of  the 
state  Capitol,  where  the  governor  and 
his  top  aides  have  offices,  is  known  as 
“Fort  Pataki”  because  of  restrictions 
placed  on  public  access,  court  papers 
said. 

The  Post  said  its  request  to  see 
records  of  visitors  at  the  Executive 
Mansion  was  turned  down  by  the  state 
Office  of  General  Services  and  its  com¬ 
missioner,  Peter  Delaney.  Both  are 
named  in  the  suit.  —  AP 

Ga.  papers  get 
police  reports 

AFTER  NEWSPAPERS  WON  a  court 
order,  Brunswick,  Ga.,  police  have  dis¬ 
closed  parts  of  reports  about  a  series  of 
unsolved  rapes  two  years  ago. 


Police  argued  that  release  of  the  re¬ 
ports  could  jeopardize  the  investigation 
and  the  victims’  safety. 

The  newspapers,  including  the  At¬ 
lanta  Journal-Constitution,  held  that 
the  women  around  the  public  housing 
projects  where  the  rapes  took  place 
could  not  protect  themselves  without 
knowing  more  about  the  assaults. 

The  edited  reports,  released  under 
state  sunshine  law  by  order  of  Glynn 
County  Superior  Court  Judge  Amanda 
F.  Williams,  excluded  information  news¬ 
papers  usually  withhold,  such  as  the 
names  and  addresses  of  victims. 

Media  attorney  Peter  Canfield  said 
the  reports  gave  no  hint  of  why  police 
suppressed  them. 

“This  is  basic  crime  information  that 
three  courts  have  now  ruled  should 
have  been  disclosed  by  the  city  two 
years  ago,”  Canfield  told  the  Journal- 
Constitution.  “The  real  question  is, 
‘Why  not?’  These  records  don’t  ex¬ 
plain.” 


Investment  Bankers  to  the 
Publishing,  Communications,  Media, 
Broadcasting,  Interactive  Digital  Media 
AND  Information  Industries 

\^ronis,  Suhler  &  Associates,  Inc.,  exclusively  serves  the 
media  and  communications  industry  providing  media  company 
owners  investment  banking  services  including:  mergers,  acquisitions, 
divestitures,  recapitalizations,  Bnancing  and  valuations.  Since  its 
founding  in  I98I,VS&A  has  completed  over  300  transactions  totahng 
in  excess  of  $18  Billion. 

Kevin  M.  Lavalla,  VS&A’s  Managing  Director  for  Newspaper 
Pubhshing,  has  over  10  years  experience  in  providing  Bnancial 
advisory  services,  including  mergers  and  aquisitions,  to  daily  news¬ 
papers,  shoppers,  local  business,  legal  and  specialty  pubhcations. 


Veronis,  Suhler  &  Associates  Inc. 


350  Park  Avenue,  New  York,  New  York  10022  •  Phone  212-935-4990  •  Fax  212-935-0877 


Kevin  M.  Lavalla 
Managing  Director, 
Newspaper  Publishing 
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NewsDeode  in  the  News  Compiled  by  Ian  E.  Anderson 


Tom  Coscarelli 


Kenneth  Irby 


Patti  Bryan 


Janet  Baker 


Tom  Coscarelli,  42,  business  editor  at 
the  Cleveland  Plain  Dealer,  has  been 
appointed  assistant  managing  editor. 

Kenneth  F.  Irby,  former  recruiter 
and  internship  coordinator  for  Capital 
Cities/ABC  Inc.  and  Newsday,  has 
joined  the  faculty  of  the  Poynter  Insti¬ 
tute  for  Media  Studies,  St.  Petersburg. 

Patricia  Bryan,  retail  ad  manager  at 
the  Natchez  (Miss.)  Democrat,  has 
been  named  advertising  director  for 
Shelby  County  Newspapers  Inc., 
Columbiana,  Ala. 

Carolyn  Pugh  Foust,  director  of 
marketing  services  at  the  Indianapolis 
Newspapers  Inc.,  has  added  the  addi¬ 
tional  responsibilities  of  director  of 
community  relations. 

Janet  Campbell  Baker,  vice 
president  of  communications  for  Indi¬ 
ana  Sports  Corp.,  was  named  assistant 
director  of  marketing  services  &  com¬ 
munity  relations. 


Narda  C.  Black,  sales  develop¬ 
ment  manager  at  the  Sacramento  Bee, 
was  appointed  retail  sales  manager  at 
the  Indianapolis  Star  &  News. 

Los  Geodstoln,  executive  vice  presi¬ 
dent/advertising  director  at  the  New 
York  Daily  News,  has  been  appointed 
associate  publisher/executive  vice  pres¬ 
ident. 

William  D.  Hollber,  senior  vice 
president  of  corporate  sales,  was 
named  senior  vice  president/advertis¬ 
ing  director. 

Julian  R.  Lowin,  Southwest  ad¬ 
vertising  manager  at  (J.S.  News  & 
World  Report,  was  appointed  vice  pres¬ 
ident-national  sales. 

Tina  Hounigringer,  director  of 
retail  sales,  was  named  vice  president- 
retail  sales. 

David  L.  Gorham,  62,  senior  vice 
president  and  chief  financial  officer  of 
the  New  York  Times  Co.,  has  been 
named  to  the  new  position  of  deputy 


chief  operating  officer.  He  will  contin¬ 
ue  as  a  senior  vice  president. 

Diane  P.  Baker,  41,  group  senior 
vice  president  and  chief  financial  offi¬ 
cer  at  R.H.  Macy  &  Co.,  was  appoint¬ 
ed  senior  vice  president  and  chief  fi¬ 
nancial  officer. 

Kent  Pollock,  assistant  managing  ed¬ 
itor  at  the  Sacramento  Bee,  has  been 
appointed  editor  of  the  Anchorage 
(Alaska)  Daily  News. 

He  succeeds  Howard  Weaver, 
who  was  recently  named  assistant  to 
the  president  for  new  media  strategies 
of  McClatchy  Newspapers,  the  parent 
company  for  both  papers. 

Jeremy  Handel,  a  reporter  covering 
the  Gilbert  and  Chandler  areas  for  In¬ 
dependent  Newspapers,  a  suburban 
group  of  newspapers  in  the  metropoli¬ 
tan  Phoenix  area,  has  been  named  edi¬ 
tor  of  the  Gilbert  Independent. 

James  (Jim)  Fraguela,  former  pub¬ 
lisher  of  Lear’s  magazine  and  vice  pres¬ 
ident-advertising  director  at  Family 
Circle  magazine,  has  been  appointed 
senior  vice  president  and  publisher  of 
the  Globe  tabloids,  owned  by  Globe 
Communications  Corp.,  New  York. 

The  supermarket  tabloids  include 
Globe,  National  Examiner  and  Sun. 

Allan  R.  Andrews,  news  editor  at 
the  Pacific  Stars  and  Stripes  in  Tokyo, 
has  been  named  managing  editor. 

He  succeeds  Peter  M.  Harrigan, 

who  resigned  to  take  a  post  with 
Bloomberg  Business  News  in  Tokyo. 

R.J.  Kelly,  viewpoints  editor,  was 
appointed  news  editor. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


W^e  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Ail 

Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


20 


Editor6?Publisher  •  October  7,  1995 


Ownership  Changes 


Media  General  will  acquire  four  Vir¬ 
ginia  newspapers  from  Worrell  Enter¬ 
prises  Inc.  for  approximately  $230  mil¬ 
lion. 

Included  in  the  sale  are:  the  Daily 
Progress  in  Charlottesville, 

Culpeper  Slar-ExpenenI,  Lynch¬ 
burg  News  tt  Advance,  and  Suf¬ 
folk  News-Herald. 

Also  involved  are  weeklies  and 
shoppers  in  Charlottesville,  Culpeper, 
Suffolk  and  Richlands,  and  in  Greene, 
Madison  and  Orange  counties. 

The  acquisition  is  expected  to  close 
in  the  fourth  quarter. 

Rust  Communications  of  Cape  Gi¬ 
rardeau,  Missouri  has  acquired  the 

Prespecl-News  and  Prospect 
Shopper,  in  Doniphan,  Mo.,  from  the 
Ponder  Family. 

Included  in  the  sale  were  a  sheet-fed 
printing  business  and  the  building 
housing  the  newspaper  operation.  The 
Ponders  have  owned  and  operated  the 
Prospect-News  for  the  past  34  years. 

Bolitho-Cribb  &  Associates  in 
Bozeman,  Mont.,  assisted  with  the 
sale. 

The  Braden  family  has  purchased  the 
weekly  Yates  Center  News  of  Yates 
Center,  Kan.  from  the  Powls  family, 
who  have  owned  the  newspaper  for  the 
past  ten  years. 

Northwest  Publishers  Inc.  of  Spirit 
Lake,  Iowa,  handled  the  sale. 

Consolidated  Publishing  Co.  Inc.,  of 
Anniston,  Ala.,  has  purchased  the 
newspaper  and  shopper  holdings  of 
Cleburne  News  and  Printing  Inc.,  in 
Heflin,  Ala. 

The  newspapers  involved  in  the  deal 
are:  the  Cleburne  News,  a  paid  cir¬ 
culation  weekly,  and  Total,  its  two  as¬ 
sociated  free  circulation  newspapers 
which  are  distributed  in  areas  of  Al¬ 
abama  and  Georgia. 

Jim  Hall  Media  Services,  in  Troy, 
Ala.,  represented  Cleburne  in  the  sale. 

ArCom  Publishing  purchased  the 
McLean  (Va.)  Providence  Journal 
and  the  Great  Falls  (Va.)  Current 
from  Dear  Communications. 

Herndon,  Va. -based  ArCom  now 
owns  14  weeklies  in  northern  Virginia 
and  the  Virginia  Piedmont. 


Arizona  Pennysaver  LLC  bought  100% 
of  the  Tucson  Shopper  from  a  Mid- 
west-based  publishing  group,  headed 
by  Darwin  Oordt  and  Doug  Dance. 
Prior  to  the  acquisition,  the  company 
had  owned  50%  of  the  shopper. 

The  Tucson  Shopper  is  mailed  to 
289,000  households  in  the  Tucson  mar¬ 
ket  each  week. 

The  shopper  publishes  20  individual 
editions. 

Southern  Minnesota  Shoppers  Inc.  has 
acquired  the  Freeborn  County 
Shopper  and  Freeborn  County 
Register  of  Albert  Lea,  Minn.,  and 

the  Mower  County  Shopper  and 
Mower  County  Register  of  Austin. 


ADVO,  THE  DIRECT  mail  company, 
and  the  Arizona  Pennysaver,  a  free  dis¬ 
tribution  newspaper,  signed  an  agree¬ 
ment  in  which  Pennysaver  purchased 
two  Advo  publications  in  Phoenix. 

The  Arizona  Pennysaver  will  now  be 
delivered  with  Advo’s  shared  mail  pro¬ 
gram. 

Under  the  terms  of  the  agreement, 
the  Arizona  Pennysaver  purchased  the 
assets  of  Advo’s  free  circulation,  160,000 
Mailbox  Values  Shopper,  and  Advo’s 
Mailbox  Values  Coupon  Book,  a  bi¬ 
monthly  publication  with  a  free  circula¬ 
tion  of  700,000. 

The  Arizona  Pennysaver  will  no 
longer  be  delivered  by  carriers  door  to 
door  —  instead  it  will  be  distributed 


The  newspapers  were  sold  by  Shopper 
Enterprises  Inc.  of  Blue  Earth,  Minn. 

The  sale  included  all  assets  used  in 
publication,  including  a  central  print¬ 
ing  plant  at  Blue  Earth. 

Dirks,  Van  Essen  &  Associates  rep¬ 
resented  Shoppers  Enterprises  Inc.  in 
the  transaction. 

American  Publishing  Co.  of  Chica¬ 
go  has  agreed  to  purchase  three  of 
Toronto-based  Thomson  Newspapers 
Corp.’s  U.S.  dailies:  the  Tribune  in 
New  Albany,  Ind.;  Ohio’s  Ports¬ 
mouth  Dally  Times;  and  the  Rich¬ 
mond  Register  in  Kentucky. 

The  papers  are  among  25  properties 
Thomson  announced  it  would  sell. 


with  Advo’s  shared  mail  package. 

Also,  Pennysaver  sales  representa¬ 
tives  will  now  be  the  sales  agents  for 
Advo’s  various  insert  and  Mailbox 
Value  programs. 

Career  fair 

THE  BALTIMORE  SUN,  in  partner¬ 
ship  with  the  Maryland  Department  of 
Labor,  Licensing  and  Regulation  and 
with  the  Baltimore  Urban  League,  held 
its  second  day-long  career  fair  this  year 
at  Oriole  Park  at  Camden  Yards. 

More  than  50  companies  and  educa¬ 
tional  institutions  participated  in  the 
program,  which  was  free  to  the  public. 


^  A 

Read  me  first. 


■  And  you  won’t  be  the  last  to  order 
The  Power  of  Newsprint,  Creative 
Concepts  in  Newspaper  Advertising— 
America’s  only  video  on  newspaper 
creativity.  Inspires  and  motivates  your 
newspt^r  staff,  advertisers  and  ad 
agencies.  Companion  tabloid  is  exceUent 
for  sales  caUs.  It  showcases  100  exciting 
ads  with  concepts,  tips  and  techniques. 


■  A  powerful  headline,  like  the  one  above, 
stops  readers.  An  effective  ad  gets  response. 
Are  advertisers  getting  the  most  from  their 
ads  in  your  newspa^rer?  Fll  come  to  your 
market  and  show  them  how  to  get  results 
with  a  half-day  session  of  The  Rtwer  of 
Newsprint -Copy/Strategy  Workshop. 
Newspaper  staffs  Um  it  and 
local  advertisers  do  too. 


To  order  Videos  and  Tabloids  or  to  schedule  a  Copy/Strategy  Workshop  call 
Uime  Meena  &Co.  1-800/818-8004  Fax:  212/9894611 


Advo  in  deal  with  Pennysaver 
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Database 
marketing  touted 
for  newspapers 


by  Tony  Case 

THE  SERVICE,  RETAIL  and  financial 
industries  have,  in  the  last  decade, 
found  database  marketing  to  be  invalu- 
able.  So  why  have  so  many  newspapers, 
despite  their  curiosity  about  this  revo¬ 
lutionary  method  of  bringing  in  new 
customers  and  retaining  existing  ones, 
remained  wary? 

“There  seems  to  me  to  be  much 
mystery,  misunderstanding,  even  con¬ 
fusion  surrounding  database  marketing 
and  its  role  in  our  industry,”  Colorado 


Springs  Gazette  Telegraph  database 
marketing  manager  Jeff  Potts  said  at 
the  recent  Southern  Newspaper  Pub¬ 
lishers  Association  convention  in  Col¬ 
orado  Springs.  “Our  gut  instinct  is  that 
we  need  it,  but  many  of  us  still  don’t 
know  why.” 

Potts  sees  the  goal  of  database  mar¬ 
keting  simply  as  recognizing  one’s  best 
customers,  rewarding  them  for  their 
business  and  breeding  customer  loyal¬ 
ty- 

He  conceded  that  much  of  the 
blame  for  all  the  confusion  about  the 
computer-driven  technique  lies  with 
practitioners  such  as  himself,  who  are 
so  involved  with  the  technological  as¬ 
pects  that  they  lose  sight  of  the  re¬ 
wards  of  database  marketing:  building 
advertiser  and  reader  loyalty,  and  in¬ 
creasing  revenue. 


Potts  advised  his  fellow  technophiles 
to  concentrate  as  much  attention  on 
the  end  as  they  do  the  means. 

“We,  as  database  marketers,  need  to 
do  a  better  job  of  selling  newspaper 
publishers  on  the  virtues  of  database 
marketing,”  he  urged. 

“I’m  not  suggesting  that  today’s 
database  marketing  technology  can 
recreate  the  kind  of  personal  relation¬ 
ship  that  your  mama  had  with  the  cor¬ 
ner  grocer;  there’s  simply  no  substitute 
for  that,”  added  Potts.  “But  we  can  get 
a  lot  closer  to  our  customers  with  data¬ 


base  marketing.” 

Businesses  have  slipped  up  by  taking 
their  focus  off  the  customer,  Potts  ob¬ 
served  —  and  newspapers  are  no  ex¬ 
ception. 

“How  many  businesses  can  boast  the 
fact  that  they  have  customers  who 
have  been  with  them  for  25,  40,  even 
50  years?”  he  asked.  “And,  yet,  we  of¬ 
ten  treat  the  25-year  subscriber  the 
same  as  the  guy  who’s  been  with  us  for 
two  months  and  runs  a  very  high  risk 
of  canceling  his  subscription  next 
week.” 

Potts  thinks  subscribers  are  smart 
enough  to  know  newspapers  take  them 
for  granted. 

But,  the  marketing  manager  held, 
the  customer  really  isn’t  all  that  unrea¬ 
sonable  in  his  demands  —  all  he  wants 
is  a  little  recognition  for  his  loyalty. 


And  today,  the  way  Potts  sees  it,  data¬ 
base  marketing  is  the  only  tool  news¬ 
papers  have  to  do  that. 

“You  can’t  afford  to  be  without  it,” 
he  said. 

“If  your  newspaper  is  losing  ground 
in  circulation  and  you  not  only  want  to 
know  why  but  how  to  fix  the  problem, 
you  need  a  marketing  database.  If  your 
advertising  revenue  is  shrinking,  as 
competing  media  are  taking  an  ever- 
bigger  slice  of  the  pie,  you  need  a  mar¬ 
keting  database.  And  even  if  your  cir¬ 
culation  is  growing  along  with  adver¬ 
tising  revenue  .  .  .  you  still  need  a 
marketing  database.” 

Newspapers  that  deny  they  should 
utilize  the  approach  will  continue  to 
operate  in  the  dark,  not  knowing  who 
their  best  customers  are,  Potts  main¬ 
tained. 

Database  marketing  may  be  trendy, 
but  Denver  Post  database  marketing 
and  retention  manager  Jack  Borland 
advised  publishers  not  to  get  into  it 
just  because  it’s  the  thing  to  do. 

“Don’t  think  you  can  go  back  and 
start  up  database  marketing  tomorrow,” 
he  warned,  suggesting  that  publishers 
very  carefully  map  out  a  plan  consider¬ 
ing  their  expectations  and  the  time 
frame  in  which  they  can  realistically 
work  toward  these  goals. 

It’s  crucial  that  newspapers  hire 
enough  employees  —  and  ones  who 
possess  the  necessary  skills  —  to  effec¬ 
tively  run  a  database  marketing  pro¬ 
gram,  according  to  Borland. 

“You’re  going  to  find  that  the  more 
data  you  have,  the  more  questions 
you’re  going  to  ask,  and  you’re  going  to 
want  to  make  sure  you  have  people  out 
there  who  can  answer  those  questions, 
who  can  use  the  data  and  understand 
it,”  he  said.  “Otherwise,  you’re  just  go¬ 
ing  to  have  a  fancy  computer  sitting  on 
someone’s  desk,  churning  out  lists  of 
prospective  people  to  call.” 

Borland  suggested  that  database 
marketing  —  despite  the  hoopla  —  is 
only  a  piece  of  the  puzzle  that  publish¬ 
ers  must  put  together  in  order  to  get  a 
clear  picture  of  how  to  grow  the  busi¬ 
ness. 

“We  still  need  to  make  sure  our  ser¬ 
vice  is  good,  that  our  value  to  the  sub¬ 
scriber  is  good  and  that  our  product  is 
meaningful,”  he  said.  “Database  mar¬ 
keting  is  only  a  tool  —  it’s  not  the  end 
all.” 


It’s  crucial  that  newspapers  hire  enough  employees 
—  and  ones  who  possess  the  necessary  skills  —  to 
effectively  run  a  database  marketing  program, 
according  to  Borland. 
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Newspapers  get 
$3.5  million  from 
Tagamet  campaign 

BIG  NEWS  IN  antacids  is  also  big  news 
for  newspaper  advertising  sales. 
SmithKIine  Beecham  is  spending  $3.5 
million  to  place  Tagamet  HB  ads  in  165 
newspapers. 

The  ads  were  placed  through  News¬ 
papers  First. 

“This  is  easily  one  of  the  largest  sales 
of  its  kind,”  said  Jay  Zitz,  president  and 
CEO  of  Newspapers  First. 

Now  that  Tagamet  is  over-the- 
counter  (OTC),  SmithKIine  stands  to 
earn  a  substantial  share  of  the  highly 
competitive,  $1  billion,  OTC  antacid 
market. 

“SmithKIine  is  buying  multiple  full- 
page  insertions  in  markets  across  the 
country  . . .  They’re  looking  to  make  big 
news  out  of  Tagamet’s  availability  as  an 
over-the-counter  antacid,  and  they’ve 
chosen  newspaper  advertising  to  be  a 
big  part  of  that  splash,”  said  Lew  Skeen, 
sales  executive  on  new  business  devel¬ 
opment  at  Newspapers  First. 

Tagamet  is  one  of  the  most  pre¬ 
scribed  medicines  in  the  world,  with  23 
million  users  in  the  United  States,  and 
237  million  worldwide.  Unlike  its  pre¬ 
decessors,  antacids  which  either  coat 
the  stomach  or  neutralize  acids,  Taga¬ 
met  is  an  H2  blocker  —  which  means  it 
prevents  the  formation  of  stomach 
acids.  And  now  that  consumers  no 
longer  need  a  prescription  to  take  Taga¬ 
met,  SmithKIine  is  trying  to  spread  the 
word  the  most  efficient  way  possible. 

“The  FDA  is  switching  more  and 
more  prescription  products  to  OTC  sta¬ 
tus.  Newspapers  have  the  readership 
drug  companies  want.  Newspapers  have 
the  space  to  accommodate  copy-inten¬ 
sive  ads.  Plus,  they  provide  an  editorial 
environment  with  the  speed  that  can 
give  drug  companies  an  edge  in  a  highly 
competitive  market,”  said  Zitz. 

Big  Flower  Press 
going  public 

BIG  FLOWER  PRESS  Holdings,  Inc., 
producers  and  marketers  of  advertising 
circulars,  newspaper  TV  listing  guides 
and  Sunday  comics,  filed  a  registration 


statement  with  the  Securities  and  Ex¬ 
change  Commission  for  a  proposed  ini¬ 
tial  public  offcmg. 

The  offering  is  for  6,620,000  shares  of 
its  common  stock  in  the  United  States, 
and  1,655,000  for  shares  outside  of  the 
U.S.  The  expected  public  offering  price 
range  is  $17  to  $19  per  share. 

Of  the  8,275,000  shares  of  common 
stock  being  offered,  5,500,000  shares 
are  being  sold  by  Big  Flower  Press 
Holdings,  Inc.,  and  2,775,000  shares  are 
being  sold  by  selling  stockholders. 

During  its  fiscal  year.  Big  Flower 
Press  Holdings,  Inc.  and  its  subsidiaries 
produced  more  than  21  billion  advertis¬ 
ing  circulars,  1.5  billion  Sunday  comics 
and  535  million  newspaper  TV  listing 
guides. 

Valassis  to 
country  music 
themed  insert 

VALASSIS  COMMUNICATIONS, 
Inc.  in  1996,  will  produce  the  first 
Country  Music  Association  (CMA) 
themed  insert. 

The  goal  of  the  insert  is  to  increase 
the  awareness  of  manufacturers’  brands, 
and  reach  new  users  by  capitalizing  on 
the  demographics  of  country  music 
fans. 

The  insert,  sponsored  by  Valassis 
Communications,  CMA,  and  Market¬ 
ing  Events  Incorporated,  will  be  the 
first  program  to  offer  manufacturers  the 
opportunity  to  reach  both  American 
and  Canadian  audiences. 

“A  country  music-themed  insert  will 
work  well  because  the  people  who  fol¬ 
low  country  music  are  the  same  people 
who  purchase  package  goods,”  said 
Michael  Balousek,  director  of  sales/mar¬ 
keting  for  Marketing  Events  Incorporat¬ 
ed. 

The  insert  is  scheduled  to  appear  in 
Valassis  Inserts  on  June  30,  1996,  the 
Valassis  of  Canada  Shop  &  Save  free¬ 
standing  insert  (FSI)  on  Sept.  28,  1996, 
and  the  C&D  County  FSI  on  Sept.  29, 
1996.  Other  themed  FSI  programs  be¬ 
ing  offered  in  1996  include:  Soap  Opera 
Digest  Valassis  Inserts  on  Jan.  28;  a 
Racing  Event-themed  C&D  County 
FSI  for  May  19;  and  Ronald  McDonald 
Children’s  Charities  Valassis  Inserts  for 
Sept.  15. 


American  Publishing 
starts  ad  network 

HAVING  SNAPPED  UP  two  dailies 
and  97  weekly  papers  in  a  year-and-a- 
half,  American  Publishing  Company 
rolled  them  all  into  a  single  Chicago- 
land  advertising  network  it  unveiled 
Sept.  11. 

The  new  Chicago  Newspaper  Net¬ 
work  includes  American  Publishing’s 
flagship  500,000-circulation  Chicago 
Suri'Times;  the  Daily  Southtown,  the 
59,000-circulation  daily  that  serves  the 
South  Side  and  southern  suburbs;  the 
47  community  papers  in  Wilmette,  111.- 
based  Pioneer  Press  that  serve  the 
north  and  northwest  suburbs;  the  20 
community  papers  in  Chicago  Heights, 
Ill. -based  Star  Publications  that  serve 
the  south  and  southwest  suburbs;  the 
three  weekly  LIFE  Newspapers  serving 
the  west  suburbs;  and  the  west  subur¬ 
ban  papers  in  the  Press  Publications 
group. 


Nobody  knows 
WEATHER... 


like  Accu-Weather! 

Rely  on  Accu-Weather  for  the  most 
comprehensive  and  reliable  weather 
pages  available.  Weather  is  important  to 
your  readers.  Why  not  make  your 
weather  page  the  best? 

>lccu-Weather,  Inc. 

61 9  W.  College  Ave. .  State  College:  PA  1 680 1 

Call  814-234-9601  x400 


•994  Act...  WeJtu 
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Bloomberg  to 
carry  news  from 
German  agency 

BLOOMBERG  FINANCIAL  Markets 
and  Deutsche  Presse-Agentur  (DPA), 
the  German  news  agency,  have  an¬ 
nounced  that  DPA’s  English  news  ser¬ 
vice  will  be  available  over  the 
Bloomberg  financial  information  ser¬ 
vice. 

The  addition  of  the  news  service 
gives  Bloomberg  in-depth  coverage  of 
news  in  Germany  and  on  the  European 
continent. 

Haiman  to  leave 
Poynter  Institute 

ROBERT  J.  HAIMAN  has  announced 
that  he  will  step  down  as  CEO  of  the 
Poynter  Institute  For  Media  Studies  by 
Jan.  1,  1997. 

Haiman,  59,  said  that  he  would  stay 
on  as  president  of  the  non-profit  jour¬ 
nalism  school  into  1996  for  as  long  as  it 
takes  to  hire  a  successor  and  complete  a 
successful  transition. 

The  Poynter  Institute,  owner  of  the 
St.  Petersburg  Times,  has  a  faculty  and 
staff  of  40  and  offers  or  sponsors  60 
seminars,  courses,  conferences,  and 
other  programs. 

Haiman  joined  Poynter  in  1983.  Af¬ 
ter  he  retires,  Haiman  plans  to  contin¬ 
ue  working  with  the  Institute  on  a  part- 
time  basis. 

He  will  remain  a  trustee. 

In  a  statement,  Haiman  said  he 
wanted  to  devote  more  time  to  other  ar¬ 
eas  of  his  life. 

“I’m  not  retiring.  I’m  deciding  to  step 
down  from  this  job,  which  I  can’t  seem 
to  do  in  fewer  than  72  hours  a  week,  so 
1  can  take  up  several  new  ventures  with 
energy,”  he  said. 

In  his  statement,  Haiman  hinted 
about  what  might  be  next  for  him. 

“One  of  them  involves  the  largest 
computer  technology  company  in  the 
world  and  another  involves  Harley 
Davidson  motorcycles.” 

After  graduating  from  the  University 
of  Florida  in  1958,  Haiman  joined  the 
Times  as  a  beginning  reporter.  Aside 
from  service  in  the  Marines,  he  has 
never  left  the  news  staff.  He  became 


managing  editor  at  29,  executive  editor 
at  39,  and  then  president  of  Poynter  at 
46. 

Haiman  is  a  past  president  of  the  As¬ 
sociated  Press  Managing  Editors  Asso¬ 
ciation,  a  director  of  the  American  So¬ 
ciety  of  Newspaper  Editors,  and  a  mem¬ 
ber  of  many  national  and  international 
journalism  groups  and  journalism  edu¬ 
cation  organizations. 

Andrew  Barnes,  chairman  of  the  In¬ 
stitute’s  board  of  trustees,  as  well  as 
chairman  and  CEO  of  the  publishing 
company,  and  editor  of  the  Times,  said 
a  search  committee  would  be  appointed 
to  identify  Haiman’s  successor.  Haiman 
will  be  part  of  the  search  committee. 

lAPA  receives 
sizable  grant  from 
Knight  Foundation 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  (lAPA)  has  received  a  grant  for 
a  project  intended  to  stop  violence 
against  journalists  in  Latin  America. 

The  two-year  grant  of  $484,280  was 
made  by  the  John  S.  and  James  L. 
Knight  Foundation.  In  a  statement,  the 
lAPA  said  the  project  will  focus  on 
Colombia,  Guatemala  and  Mexico.  The 
organization  said  that  of  the  18  journal¬ 
ists  slain  in  the  Western  Hemisphere 
during  1994,  17  were  killed  in  those 
three  countries. 

Central  Newspapers 
revenues  rise 

CENTRAL  NEWSPAPERS  INC.  of 
Indianapolis  announced  $41,077  in  rev¬ 
enues  for  the  four  weeks  ended  Aug.  20, 
a  6.3%  increase  over  the  same  period 
last  year.  Year-to-date  revenues  were 
$359,826,  a  9.8%  increase. 

Full  run-of-press  (ROP)  advertising 
linage  for  the  fiscal  month  was  up  1.5%. 

Central  also  announced  an  increase 
in  its  regular  quarterly  dividends.  The 
new  rate  is  17^  per  share  for  Class  A 
common  stock  and  $0,017  for  Class  B. 
Third-quarter  dividends  are  payable  on 
Oct.  10  to  shareholders  of  record  Sept. 
29. 

Class  A  quarterly  dividends  have  in¬ 
creased  94%  since  the  shares  became 


publicly  traded  in  September  1989,  the 
company  said. 

Belo  announces 
stock  repurchase, 
declares  dividend 

DALLAS  MORNING  NEWS  parent 
A.H.  Belo  Corp.  plans  to  purchase  up 
to  4  million  shares  of  its  Series  A  Com¬ 
mon  Stock  from  time  to  time. 

In  1985,  the  company  initiated  a 
stock  repurchase  program  that  autho¬ 
rized  buying  up  to  $2.5  million  in  stock 
annually. 

Belo’s  board  also  declared  a  quarterly 
cash  dividend  of  8<i  for  each  outstand¬ 
ing  share  of  Series  A  and  Series  B  stock 
to  be  paid  Dec.  8  to  shareholders  of 
record  Nov.  10. 

Post  can  keep 
Scientology  papers 

THE  WASHINGTON  POST  does  not 
have  to  return  documents  from  the 
Church  of  Scientology  it  obtained 
through  court  records  that  were  later 
sealed. 

The  church  contended  the  docu¬ 
ments  were  protected  by  copyright  and 
trade  secrets  laws,  but  a  federal  court 
found  that  the  use  of  the  material  in 
news  reports  did  not  diminish  its  value 
to  the  church. 

The  Post  obtained  the  court  papers 
while  writing  about  the  Church’s  case 
against  a  former  member  who  put  the 
material  text  on  the  Internet. 

Houston  Chronicle 
chairman  honored 

RICHARD  J.V.  JOHNSON,  chairman 
and  publisher  of  the  Houston  Chronicle, 
is  one  of  six  recipients  of  the  1995  Dis¬ 
tinguished  Alumnus  Awards,  the  high¬ 
est  award  given  by  the  Ex-Students’  As¬ 
sociation  of  the  University  of  Texas. 

Johnson  spent  his  early  years  in  San 
Luis  Potosi,  Mexico.  When  he  moved  to 
Houston  at  age  nine,  he  spoke  very  lit¬ 
tle  English. 

He  has  been  chairman  and  publisher 
of  the  Chronicle  since  1990. 
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INTERACTIVE 

PUBLISHING 

EUROPE 


NOVEMBER  15  -  17,  1995 


SWISSOTEL  ZURICH 
ZURICH,  SWITZERLAND 

CONFERENCE  LANGUAGE-  ENGLISH 


THE  INTERNATIONAL  CONFERENCE  FOR  PUBLISHERS  BY  PUBLISHERS 

Exploiting  the  Interactive  World 
Online  Services,  Multimedia,  Database-Marketing, 
Audiotex,  Voice,  Fax,  CD-ROM,  Interactive  TV. 
More  than  30  International  Experts  from  the 
Publishing  Industry 

Discuss  Opportunities,  Risks  and  Strategies. 

Co-sponsored  by  ENPA  (European  Newspaper  Publishers'  Association),  SZV  (Swiss 
Newspaper  and  Periodical  Publishers'  Association),  E&P  (Editor&Publisher,  New  York) 


ENPA 


SZV 

ASEJ 

<CATCH''p!> 

CATCHUP!  Communications  AG,  Zurich,  Switzerland 


EOT 


INTERACTIVE  P  U  B  L,  I  S  H  I  N  G  '95 


Strategies  and  Opportunities  for  Publishers  in 
the  Information  Services  Market 


This  international  conference  will  again  bring  together  the  combined 
wisdom  of  publishers  involved  in  new  media.  Three  days  that  will  put  you  right 
in  the  centre  of  the  fast  paced  issues  that  will  redefine  today’s  newspapers, 
magazines  and  periodicals. 

INTERACTIVE  PUBLISHING  offers  the  unique  opportunity  to 
absorb  the  expertise  of  those  who  took  the  first  steps  and  to  extend  your 
network  among  interactive-minded  industry  peers. 

The  conference  will: 


put  the  position  of  interactive  publishing  in  Europe  and 

within  the  world  into  perspective 

list  the  most  important  strategic  assets 

make  a  point  of  providing  excellent  networking  opportunities 

offer  a  range  of  entry  points  into  the  new  media  market 

advise  on  how  to  further  develop  existing  interactive  services 

rely  on  first  hand  experiences 

mention  not  only  the  opportunities  -  but  also  the  risks 
critically  display  the  role  of  the  online  service  providers 
present  more  than  30  international  experts  in  the  field 


Who  should  attend  and  whom  will  you  meet? 

Publishers,  editors,  managers,  executives  and  planners  in  the  newspaper, 
magazine  and  periodical  industry. 

Those  responsible  for 


strategic  planning 
media  re-engineering 

the  development  of  multimedia  print  and  electronic  products 

the  marketing  of  new  media 

the  financing  of  new  business  opportunities 


«Welcome  to  INTERACTIVE  PUBLISHING  '95.  I  hope  you  find 
knowledge,  courage  and  inspiration  -  and  that  you  make 
some  new  friends  along  the  way.» 


Dr.  Hubert  Burda 
Geschaftsfiihrender 
Gesellschafter,  Burda 
GmbH  (Germany) 

Dr.  Hans  Heinrich  Coninx 
CEO,  TA  Media  AG; 
President  SZV; 

Member  of  the  Board 
ENPA  (Switzerland) 

Dr.  Beat  Curti 
Member  of  the  Board 
Curti  Medien  AG 
(Switzerland) 

Arnaud  Lagardere 
President  Directeur 
General,  Matra 
Hachette  Multimedia 
(France) 

Jan  Earners 

CEO,  Uitgeversbedrijf 
TIJD  NV;  Chairman 
of  the  Strategy 
Committee,  Member 
of  the  Board,  ENPA 
(Belgium) 

Colin  Phillips 
Co-Publisher, 

Editor  &  Publisher 
(USA) 


Norbert  Speaker 

Conference  Concept/Organization, 
CATCHUP!  Communications  AG 


The  Programme  in  Detail 


Tuesday,  November  14, 1995 


LT) 

Oi 


18:00  -  20:00 
18:00  -  20:30 


Registration 

Reception  (sponsored  by  City  &  Canton  of  Zurich) 


X 


Wednesday,  November  15, 1995 


Overview/Competitors 

09:00  -  09:15  Welcome  to  Zurich: 

Thomas  Kahr,  Director,  SZV  (Swiss  Newspaper  and  Periodical 
Publisher's  Association) 

09:15  - 10:15  Interactive  Newspapers  Worldwide: 

Overview,  Trends  &  Forecast 

As  content  becomes  increasingly  the  key  requirement  in  multimedia 
publishing  markets,  publishers  hasten  to  improve  their  position  in  this 
strategically  vital  area.  We  will  define  the  comparative  advantages  and 
disadvantages  for  North  American  and  European  publishers. 

This  presentation,  as  the  starting  point  of  the  1995  conference,  will 
provide  the  base  to  understand  the  challenges  and  enormous 
opportunities  for  newspapers  and  magazines  in  the  information  age. 


Steve  Outing,  President,  Planetary  News,  USA 


INTERACTIVE 

PUBLISHING 

EUROPE 


NOVEMBER  15  -  17,  1995 


SWISS6TEL  ZURICH 
ZURICH,  SWITZERLAND 


10:45  -  12:15  You  Are  Not  Alone:  Converging  Industries  - 
The  Erosion  of  the  Publishing  Privilege 

Electronic  information  services  are  capturing  attention  from  every 
type  of  industry  -  from  cable  companies  to  Telcos,  from  software 
companies  to  banks  and  retail  sellers.  They  want  to  partner  with  you, 
copy  you,  invest  in  you  -  or  maybe  even  acquire  you.  It  is  worth¬ 
while  to  keep  an  eye  on  new  market  entries  that  aim  to  weaken  the 
publishers’  long  standing  privilege  as  the  most  competitive  infor¬ 
mation  provider.  And,  as  in  most  things,  watching  is  not  enough  - 
publishers  will  have  to  permanently  revise  their  action  plan. 

Frans  De  Bruine,  Director,  European  Commission  DG  XI I  IE, 
Luxembourg  /  Eric  S.  Philo,  Vice  President,  Goldman  Sachs,  USA 

Organization/CD-Rom 

14:00  •  14:30  The  New  Media  Organization: 

The  Transition  from  Print  to  Online  Publishing 

Many  of  you  have  explored  the  possibilities  of  CD-Rom  and  have 
digital  products  to  offer.  How  do  you  best  make  the  transition  to 
Online  Services?  But  also,  what  influence  does  the  digitalization  of 
your  content  have  on  the  organization  of  the  human  resources  and 
other  structures  within  your  company? 

David  Allen,  Managing  Director,  IPTC,  UK 

14:30  -  15:30  CD-Rom:  The  Shifting  Value-Chain 

Finding  the  best  distribution  channels  for  CD-Rom  still  presents  a 
challenge  to  many  publishers.  Price  policy,  production  costs  and 
distributing  cost  -  the  value-chain  is  constantly  shifting.  If  you  are 
not  a  CD-Rom  publisher,  is  this  a  good  time  to  start?  If  you  are 
already  a  player,  what  will  the  economically  interesting  roads  lead  to? 

Christopher  Fodor,  Director  Planning  and  Product  Development, 


Corriere  della  Sera  -  Gazzetta  dello  Sport,  Italy  /  Luc  Sala,  CEO, 

Sala  Communications,  The  Netherlands 

Legal  Issues/Side  Steps 

16;00  -  16:30  Reports  from  the  Legal  Frontier: 

Implications  of  the  First  Multimedia  Lawsuits 

The  discussion  on  the  strategic  importance  of  copyright  and  intellec¬ 
tual  property  rights  has  accompanied  the  recent  multimedia  devel¬ 
opments  incessantly.  The  positions:  «Free  flow  of  information  is  the 
first  law  of  cyberspace*  versus  «The  copyright  issues  have  to  be 
defended  by  all  means*.  We  hope  the  first  case-studies  and  lawsuits  in 
Europe  and  North  America  will  shed  some  light  on  the  issue  and 
indicate  the  safe  course  publishers  should  take. 

Mark  Sherwood,  Barrister,  Olswang,  UK 

16:30  -  17:30  Side  Steps:  Look  what  other  Industries 
are  Doing! 

The  publishing  industry  is  not  alone  in  its  search  for  the  benefits  of 
the  online  world.  Be  it  banking,  retailing  or  the  healthcare  industry; 
their  efforts  will  influence  your  world.  Make  sure  you  influence 
theirs. 

Dr.  David  Chaum,  Managing  Director,  DigiCash,  The  Netherlands 
Dr.  Helmut  Fluhrer,  Chief  of  Staff,  Burda  GmbH,  Germany 

17:30  -  18:30  Reception  (sponsored  by  Publicitas  Holding  SA) 

Advertising/Revenue 
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SWISSOTEL  ZURICH 
ZURICH,  SWITZERLAND 


18:30  -  19:30  Advertising  and  Media  Planning 

in  the  Interactive  World.  Become  a  Coach! 

New  media  are  often  characterized  as  changing  the  emphasis  from 
broadcast  to  narrowcast  services  and  information.  This  extremely 
individual  consumer  approach  demands  new  forms  of  advertising  (i.e 
Pull  vs.  Push-Marketing).  In  their  possible  function  as  local  gateways 
to  electronic  commerce,  publishers  will  have  to  develop  new 
instruments  for  tracking,  billing  and  consumer  services. 

The  changing  paradigm  towards  transparency  in  advertising  may  call 
for  a  new  role:  the  role  of  a  coach,  a  travel  guide  for  both  your  readers 
and  your  advertisers. 

Jan  Earners,  CEO,  Uitgeversbedrijf  Tijd  N.V.,  Belgium  / 

Hans-Peter  Rohner,  Marketing  Director,  Publicitas  Holding;  CEO, 
Multimedia  Development  SA  (MMD),  Switzerland 

Thursday,  November  16,  1995 


Online  Market  Space 
Publishers  vs.  Service  Providers 

09:00  -  9:30  The  Economics:  Online  Money  Models 

The  most  frequently  asked  question  when  it  comes  to  online  Services: 
Where  is  the  meat?  There  is  a  range  of  business  models  for  publishers 
getting  involved  with  online  vendors.  Investigate  the  going  rates  and 
the  possibilities  of  turning  your  online  efforts  into  revenue.  This 
overview  will  set  the  stage  for  the  morning’s  core  discussion:  How  to 
deal  with  online  service  providers. 


Esther  Dyson,  President,  EDventure  Holdings;  Chairman,  Electronic 
Frontier  Foundation,  USA 


9:30  - 10:15  The  Publishers'  Credo:  Money  for  Value! 

Knowing  what  your  content  is  worth  is  key.  Many  publishers  feel  a 
certain  uneasiness  when  it  comes  to  negociating  with  online  service 
providers.  This  stems  considerably  from  the  heterogen  crowd  pub¬ 
lishers  represent:  in  order  to  secure  an  early  start  they  reach  highly 
individual  deals  for  their  online  engagement.  Chances  are,  those 
deals  are  not  as  good  as  they  could  be  if  publishers  formed  a 
common  front. 

Peter  Winter,  CEO,  New  Century  Network,  USA 

10:45  -  12:15  Online  Service  Providers'  Parade: 

The  Race  is  On! 

Publishers  in  Europe  are  viewing  the  development  of  Online  Ser¬ 
vices  with  different  eyes  than  just  months  ago.  Be  it  Europe 
Online,  AOL  Bertelsmann  Online,  Microsoft  Network,  eWorld  or 
CompuServe:  publishers  play  an  important  role.  Will  that 
continue?  Where  does  the  Internet  fit  into  all  this?  Where  the 
World  Wide  Web?  If  you  are  not  yet  affiliated  with  any  of  them, 
which  Online  Service  Provider  should  you  choose  to  take  your 
company  into  cyberspace? 

With  the  most  valuable  item  -  content  -  at  hand,  publishers  should 
parade  it  confidently  in  front  of  their  possible  mates.  This  session 
will  give  you  an  insight  into  the  strategies  and  promises  of  the  main 
players  in  this  field.  Match  your  vision  against  theirs  and  identify 
the  potential  right  partner  for  an  online  involvement.  Let  them  tell 
you  exactly  what  they  have  to  offer. 

Andrew  Gray,  Managing  Director,  CompuServe,  UK 
Marco  Landi,  President,  Apple  Computer  Europe,  France 
Bemd  Schiphont,  President  &  CEO  Europe,  AOL  Bertelsmann 
Online,  Germany 

Rui  Teixeira  Guerra,  Director  New  Media  Development,  Europe 
Online 

Bernard  Vergnes,  President,  Microsoft  Europe,  France 
Robin  Hunt,  Media  Journalist,  The  Guardian,  UK  (Moderator) 

Future  Watch 


need  to  fear  the  digital  age,  because  they  own  «content».  Suppose 
that  is  not  enough?  Suppose  you  have  to  also  feel  responsible  for  a 
meaniiigful  context  in  order  to  find  your  customers? 

Don’t  be  deceived:  matching  newspaper  content  with  online 
advertisers  and  users  is  as  sophisticated  a  process  as  publishing  the 
newspaper  in  the  first  place. 

Beth  Vanderslice,  Vice  President  Marketing&Strategy,  HotWired, 
USA  /  Martin  Weinberger,  President&CEO, 

Infonautics/ Homework  Helpers  Network,  USA 

16:00  -  16:45  Beware  of  the  Virtual  World; 

Where  People  Become  Data  Trash 

The  voices  that  ask  critical  questions  in  view  of  the  digitalization  of 
our  lives  are  few.  No  wonder:  the  hype,  the  money,  the  promises 
of  the  Information  Superhighways  paint  the  picture  of  an  ideal 
world  where  emancipated  people  form  functioning  communities. 
Will  they?  And  at  what  price?  For  whom? 

Marleen  Stikker,  Chair  of  the  Digital  City  Foundation, 

The  Netherlands 

Window  with  a  View 

16:45  -  17:15  Electronic  City  Zurich:  The  Next  Step 

The  Life  Size  Experiment  «Electronic  City  Zurich*  has  come  into 
a  new  stage.  Join  this  «reality  check*  and  see  where  the  information 
age  has  taken  Switzerlands’  biggest  town  so  far. 

Martin  Weiss,  Author,  Film  and  TV  Producer,  Switzerland 

17:15  -  20:00  Reception,  Exhibition/Presentations 
and  Resource  Service  E&P 
(sponsored  by  Unisource) 


^  Lifesavers  When  Drowning  in  the  Flood  of 

Information:  The  Concept  of  Agents 

The  idea  of  the  «Daily  Me*  has  been  nourished  for  a  few  years 
now  and  it  has  always  had  some  appeal  as  added-valuc  for  the 
subscriber.  With  the  looming  possibility  of  millions  of  news 
sources,  from  the  renowned  news  agency  to  the  «ordinary  Joe» 
flooding  your  computer  with  bits  of  news,  the  concept  of  the 
«Daily  Me*  might  well  become  a  survival  strategy,  and 
individualised  information  an  important  asset  for  publishers. 

Robin  Smith,  Senior  Engineering  Advisor,  Intelligent  Systems  Unit 
British  Telecom,  UK 

.ov  Doors  of  Poit^ption: 

Interaction  Design  and  Context  vs. 
Technology 

The  basic  needs  of  your  information  or  entertainment-seeking 
customers  are  your  most  valuable  capital.  On  the  other  hand,  with 
a  whole  world  at  their  fingertips,  online  consumers  are  ruthless 
zappers,  mouse-clicking  to  thousands  of  other  offers  if  you  are  not 
attractive  at  first  sight.  For  years  you’ve  heard  that  publishers  don’t 


Friday,  November  17, 1995 _ 

Interactive  Success  Stories 

09:00  -  10:30  Successful  Applications  in  Audiotex,  Fax, 
11:00  -  12:15  CD-Rom  and  Online;  Case  Studies 

This  morning  is  devoted  to  interactive  success  stories  from  all 
corners  of  the  New  Media  World.  Be  it  the  newest  value-generating 
twists  in  Audiotex  and  Fax,  the  smartest  CD-Rom  distribution 
concept  or  a  successful  online  project.  The  question  you  should 
find  yourself  asking  is:  «Why  don’t  we  do  this  ourselves?* 

Richard  Beamish,  Head  of  Development,  The  Newspaper  Society, 
UK  /  Joe  Breen,  Duty  Editor/ Electronic  Information,  The  Irish 
Times,  Ireland  /  Patricia  Ecke,  Publisher  Times  Fax,  The  New 
York  Times,  USA  /  Eileen  Kent,  Vice  President  New  Media, 
Playboy  Enterprises,  USA  /  David  Mill,  Online  Editor,  The  Scottish 
Daily  Record  and  Sunday  Mail,  UK  /  Manuela  Muller,  Editor-in- 
Chief  Petra,  Jahreszeiten  Verlag,  Germany  /  Bertrand  Pecquerie, 
Manager,  World  Media  Network,  World  Media,  France  /Urs 
Riietschi,  New  Media  Director,  TA-Media  AG,  Switzerland 


Information 


Date;  November  15  -  17,  1995 

Place;  Swissotel  Zurich,  Am  Markt- 
platz,  8050  Zurich,  Switzerland 
Phone:  +41-1-311  43  41 
Fax:  +41-1-312  44  68 

Working  Language: 

The  working  language  of  the  conference  is 
English,  and  no  translations  are  provided. 

This  is  not  to  keep  people  out,  but  rather  to 
guarantee  that  all  those  who  attend  are  fully 
included  and  can  talk  to  one  another  outside 
the  formal  sessions. 

Exhibition/Sponsoring: 

Leading  vendors  will  have  the  opportunity  to 
demonstrate  products  and  services  important  to 
newspapers  interested  in  interactive  media.  If  you 
wish  to  exhibit/sponsor,  please  contact  the 
conference  secretariat. 


Trip  to  Zurich: 


swissar 

Official  Carrier 
Travel  arrangements; 

Swissair  has  been  appointed  Official  Carrier  for 
the  Interactive  Publishing  Conference  ’95. 

For  special  tarifs,  we  kindly  ask  all  participants  to 
contact  their  nearest  Swissair  office  or  Swissair 
appointed  travel  agent.  Please  quote  «Interactlve 
Publishing*. 

USA  participants: 

Conferences  International,  Inc. 

153  Main  Street 

Medford,  MA  02155-4547 

Phone:  617/393-8200 

Fax:  617/393-0078 

Toll  free:  1/800-221-8747 

Please  ask  for  the  Swiss  Travel  Dept. 

European  and  UK  participants: 

Karin  Rommel  Travel  pic. 

17  St.  George  Street,  Hanover  Sq. 

GB-London  W1R9DE 
Phone:  +44-171-499  7611 
Fax:  +44-171-493  0326 

Transport: 

The  Swissotel  Zurich  is  located  directly  opposite 
the  train  station  Zurich-Oerlikon,  about  10 
minutes  from  Zurich  airport  by  taxi.  Parking  is 
available  in  the  hotel  car  park.  The  hotel  offers  free 


For  your  Agenda: 

Interactive  Publishing  '96  will  take  place 
November  11  -  13,  1996 

transportation  from  and  to  the  airport. 

Hotel  Accommodation: 

At  Swissotel  rooms  are  reserved  for  you.  Please  make  your  reservation  with  the 
conference  secretariat. 

Special  room  rates: 

single  room  double  room 
economy  class  SFr.  210.-  SFr.  250.- 

business  class  SFr.  235.-  SFr.  285.- 

first  class  SFr.  260.-  SFr.  300.- 

Room  rates  include  all  service  charges,  taxes  and  V.A.T. 

Attendance  fee:  SFr.  2.450.- 

Reduced  Attendance  fee:  SFr.  1.950.-  for  members  of  the  following 
supporting  national  publishing  associations: 

Asoci.tcu'n  (.!(.'  I'.ditorc's  dc  Di.tnos  !:sp.u'ioli.\s,  A.ssoci.icao  d.i  Imprensa  Diana 
Ihii  tiigucsa.  Association  Bcli;c  dcs  l-.dilcurs  dc  Journaiis,  Association 
l.uximhoiirgct)isc  dcs  I  ditcurs  dc  journaux,  Athens  I)ail\  Newspaper  I’ubiishers 
Association,  Bundesx  erband  Deiitscher  Zeitungsverleger,  Den  Danske  Presses 
l  aellesindkobs  l  orening,  I  NP  and  .-Mtiliated  Organi/ations,  I  edera/ione  Itaiiana 
I  diiori  (iiornali,  l  ederatuin  Nationale  de  la  Presse  l  ran(,aise.  International 
i  ederation  ot  Newspaper  I’tiblishers  (I  ll  j).  National  Newspapers  of  Ireland, 
Newspaper  I’ablisher^’  Association  (DK',  Norwegian  Newspaper  Publishers 
.'Xssdciation,  Sanoinalehtien  I  iitto  Tidningarnas  I  tirbiind,  Schw  eiz.  Verband  der 
/.eitiings  iind  /eitschnttiMiv  erleger  S/V,  Svenska  l  idningsutgivareloreningen, 
Swiss  l)ook  Dealers  and  Ihiblishers  Association  |SB\ A  ),  S\  ndieat  de  la  Presse 
(duotidienne  Regionale.  Sendicat  de  la  Presse  Parisienne,  The  Newspaper  Society, 
\  erband  t  Nterreichischer  Zeitungsheraiisgeber  iind  -A'erleger,  Vereniging  De 
■  ,  derlandsi  Dagblailpei 

Included:  Attendance  to  all  sessions  in  the  programme,  receptions,  welcome 
coffee,  lunches  and  coffee  breaks.  Full  documentation  of  conference  proceedings, 
list  of  attendees,  floppy-disk  of  newspaper  relevant  websites,  free  Internet  surfing 
and  e-mail  checkpoint. 

If  two  or  more  representatives  from  the  same  company  register,  the  fee  will  be 
reduced  by  10%. 

Cancellation: 

Should  you  have  to  cancel  your  registration  for  any  reason,  we  kindly  ask  you  to 
inform  us  immediately.  For  cancellations  received  after  October  16,  1995,  we  will 
have  to  charge  a  fee  of  SFr.  500.-.  No  refunds  will  be  made  for  cancellations 
received  after  November  10,  1995.  Substitutes  are  permitted,  but  we  would  like  to 
be  advised  of  any  changes  before  the  conference  begins. 

Any  questions?  Please  contact: 

Interactive  Publishing  Conference  Secretariat 

c/o  Ursula  Spleiss 

Freiestrasse  208 

CH-8032  Zurich,  Switzerland 

Phono:  +41-1-387  70  88  /  Fax:  +41-1-387  70  80 

E-Mail:  IAPUBLISHING@catchup.dial-switch.ch 

Web  Site;  http://www.mediainfo.com/edpub  {see  ‘conferences') 


REGISTRATION  FORM 


J  I  register  to  INTERACTIVE  PUBLISHING  ‘95 

J  Attendance  fee:  SFr.  2.450.- 

-I  Reduced  fee:  SFr.  1.950.-  ,  I  am  a  member  of  the  follow¬ 
ing  supporting  association/organization  eligible  for  reduction: 


Included:  Attendance  to  all  sessions  in  the  programme,  receptions,  welcome  coffee,  lunches 

and  coffee  breaks,  full  documentation  of  conference  proceedings  and  list  of  attendees.  Reduction  of  10%  if 

two  or  more  representatives  from  the  same  company  register. 

Mode  of  payment: 

J  Cheque  enclosed  (made  out  to  INTERACTIVE  PUBLISHING) 

-J  Please  invoice  company  (please  pay  by  November  10,1995) 

-I  By  credit  card: 

J  American  Express  J  Eurocard  J  Visa 

Number  of  credit  card:  I  I  I  I  I  I  I  I  I  I  I  I  I  I  I  I  I 

Expiration  Date: _ / _ 

Name  of  credit  card  holder: _ 


Signature  of  credit  card  holder: 
Invoice  address  of  credit  card: 


should  you  have  to  cancel  your  registration  for  any  reason,  we  kindly  ask  you  to  inform  us  immediately. 
For  cancellations  received  after  October  16,  1995,  we  will  have  to  charge  a  fee  of  SFr.  500.-.  No  refunds 
will  be  made  for  cancellations  received  after  November  10,  1995.  Substitutes  are  permitted,  but  we  would 
like  to  be  advised  of  any  changes  before  the  conference  begins. 

Please  indicate  the  name  of  the  participant  and  the  name  of  the  company  as  you  would  like  it  to  read  in 
the  roster  of  attendees  as  well  as  on  the  participant’s  badge.  In  case  you  wish  to  register  more  than  one 
participant,  we  kindly  ask  you  to  copy  this  form  and  to  use  one  form  for  each  participant.  Thank  you. 


Hotel  reservation: 

The  conference  hotel  is  the  Swissotel  Zurich.  A 


limited  number  of  rooms  is  available  at  special 
rates  for  conference  participants.  Please  book  with 
the  conference  secretariat: 


Please  book  a: 

single  room 

J  economy  class 
for  SFr.  210.- 
per  night 

-I  business  class 
for  SFr.  235.- 
per  night 

first  class 
for  SFr.  260.- 
per  night 


double  room 

economy  class 
for  SFr.  250.- 
per  night 

business  class 
for  SFr.  285.- 
per  night 

-I  first  class 
for  SFr.  300.- 
per  night 


from  (date  of  arrival) 


to  (date  of  departure) _ 

Number  of  nights: _ 

Room  rates  include  all  service  charges,  taxes  and  V.A.T. 

Please  fax  this  form  to: 

+41-1-387  70  80 

or  mail  it  to: 

Interactive  Publishing 
Conference  Secretariat 
do  Ursula  Spleiss 
Freiestrasse  208 
CH-8032  Zurich,  Switzerland 


Company: _ 

Name/First  Name: 


Position: 


Address: 


Country: 

Phone: 


Fax: 

E-mail: 


Company  Website: 


or  phone:  +41-1-387  70  88 


E-Mail:  IAPUBLISHlNG@catchup.dial-switch.ch 


INTERACTIVE 

PUBLISHING 

EUROPE 


NOVEMBER  15  -  17,  1995 


Date: 


Signature: 


SWISSdTEL  ZURICH 
ZURICH,  SWITZERLAND 


.INTERACTIVE  PUBLISHING'94  -  COMMENTS 


Last  year's  conference  saw  230  attendees  from  21  countries 

wExcellent  organization,  very  high  level  of  mediation;  three  enriching  days  in  an  industrious  and  pleasant  atmosphere. » 

H‘  ^  v  <4orny,  Drector  Le  ngaro, 

«The  conference  went  beyond  the  hype  of  the  technological  development. 

With  a  broad  perspective  on  industrial,  legal  and  human  aspects.  It  provided  a  solid  base  for 

strategical  decisions.)) 

.  ;_  hrisi(i  ■  ihlernann  ivi.;;  git^q  EHit.:  .  ^^urcher  Zeit^-.ig 

«For  the  first  time  I  found  a  conference  that  gave  me  exactly  what  I  came  to  get.)) 

■n  ■ ^  ucrk  I  .'uiji  -^-v^ns  i  nt.,  Co  i\ 

«l  hope  Interactive  Publishing  will  become  a  regular,  multiprofessional  meeting  place  for  those  involved  in  new  media.)) 

Ki  .  ?w  Media  r\  ;o  _  .  igue 


INTERACTIVE  P  U  B  L  I  S  H  I  N  G  '  9  5  -  ADDITIONAL  SERVICES 


INTERACTIVE 

INTERNET-BAR: 

PUBLISHERS'  RESOURCES 

Surf  the  web  and  check  your 

PUBLISHING 

ON  THE  WORLD  WIDE  WEB: 

e-mail  for  free  in  the 

EUROPE 

Floppy  disk  with  the  most 

Internet-Bar  sponsored  by 

important  web-sites  for 

Neue  Zurcher  Zeitung  _ 

...i_  Publishers.  Sponsored  bv 

Additional  sponsors:  | 

TA-Media  AG  1 

SWITCH,  Telecom  Zurich,  g 

WISSOTEL  ZURI 

C  H 

Unisource  ^ 

URICH,  SWITZERLA 

°  CONFERENCE  FOLDER: 

FNPA  r'~7\  > 

with  full  documentation  of 

CONFERENCE  NEWSPAPER: 

SZV 

proceedings  sponsored  by 

Sponsored  and  produced  by 

H  ASEJ  m 

Apple  Computer  Division, 

the  Mountain  Multi  Media 

Industrade  AG 

Digital  Newsroom 

Register  now! 

Supported  by: 

Asociacion  de  Editores  de  Diarios  Espaholes 
Association  Luxembourgeoise  des  Editeurs  de  Journaux 
Associacao  da  Imprensa  Diaria  Portuguesa 
Association  Beige  des  Editeurs  de  Journaux 
Athens  Daily  Newspaper  Publishers  Association 
Bundesverband  Deutscher  Zeitungsverleger 
Danske  Dagblades  Forening 
Federazione  Italiana  Editor!  Giornali 
Federation  Nationale  de  la  Presse  Frangaise 
International  Federation  of  Newspaper  Publishers  FIEJ 
National  Newspapers  of  Ireland 
Newspaper  Publishers'  Association,  UK 
Norske  Avisers  Landsforbund 
Sanomalehtien  Liitto  Tidningarnas  Forbund 
Schweiz.  Verband  der  Zeitungs-  und  Zeitschriftenverleger  SZV 
Svenska  Tidningsutgivareforeningen 
Swiss  Book  Sellers  and  Publishers  Association  SBVV 
Syndicat  de  la  Presse  Quotidienne  Regionale 
Syndicat  de  la  Presse  Parisienne 
The  Newspaper  Society 

Verband  Osterreichischer  Zeitungsherausgeber  und  -verleger 
Vereniging  De  Nederlandse  Dagbladpers 


Additional  sponsors: 

Apple  Computer  Division,.  Industrade  AG,  City  and  Canton  of  Zurich,  Curti  Medien  Gruppe,  Mountain  Multi  Media  AG, 
*  Neue  Zurcher  Zeitung,  Publicitas  Holding  SA,  Rediffusion  AG, 

SWISSAIR,  SWITCH,  TA-Media  AG,  Telecom  PTT  Zurich,  Unisource 


INTERACTIVE  PUBLISHING  Freiestrasse  208  CH-8032  Zurich  Phone  +41-1-387  70  88  Fax  +41-1-387  70  80 


I  V 


Book  Reviews 

A  Good  Lifo:  Newspoporing  and 
Olhor  Adventuros.  Ben  Bradlee. 
(Simon  &  Schuster,  1230  Avenue  of 
the  Americas,  New  York,  N.Y.  10020), 
514  pages,  $27.50. 

During  the  tenure  of  Ben  Bradlee, 
who  retired  in  1991  after  26  years  as 
executive  editor  of  the  Washington 
Post,  the  Post  and  its  reporters  won  18 
Pulitzer  Prizes. 

Yet  Bradlee,  best  known  as  the  cap¬ 
tain  of  the  team  that  brought  down 
President  Richard  Nixon  in  the  Water¬ 
gate  scandal,  savages  the  Pulitzer  Prizes 
in  this  autobiography.  Bradlee,  who  is 
in  his  70s,  says  the  inevitable  mention 
of  those  Pulitzer  Prizes  in  his  obit  “will 
be  bullshit,  of  course,  on  several  differ¬ 
ent  levels.” 

“As  a  standard  of  excellence,  the 
Pulitzer  prizes  are  overrated  and  sus¬ 
pect,”  says  Bradlee,  who  served  on  the 
advisory  board  of  the  Pulitzer  Prizes  for 
11  years. 

“It  is  this  board,  political  and  estab- 
lishmentarian,  that  clouds  the  prizes 
....  The  best  entries  don’t  win  prizes 
more  than  half  the  time.” 

Further,  he  faults  the  prizes  for  being 
“deeply  enmeshed  in  conflicts  of  inter¬ 
est”  and  charges  “votes  are  subtly,  if 
not  openly,  traded.” 

Noting  that  the  Sulzberger  family, 
which  controls  the  New  York  Times, 
contributes  generously  to  the  Colum¬ 
bia  University  Journalism  School 
(which  houses  the  Pulitzer  Prize  of¬ 
fice),  Bradlee  shares  one  of  his  “fa¬ 
vorite  moments”  on  the  board:  “When 
the  board’s  sentiment  seemed  to  be 
drifting  toward  one  candidate,  the 
board’s  paid  secretary,  Richard  T.  Bak¬ 
er,  reminded  us  all:  Tf  we  do  that,  it 
would  mean  that  the  New  York  Times 
would  be  blanked  this  year.’  God  Save 
Us  All.” 

He  says  he  was  “furious”  when  the 
screening  jurors  in  1973  passed  over 
recommending  Bob  Woodward  and 
Carl  Bernstein  for  a  Pulitzer  for  their 
role  in  bringing  forth  the  involvement 
of  the  administration  in  the  Watergate 
break-in. 

The  advisory  board  reversed  the  ju¬ 
rors  and  gave  the  prize  to  the  Post.  But 
in  so  doing,  “cruelly  rescinded”  the  ju¬ 
rors’  recommendation  for  prizes  for  two 
other  Post  writers. 

Of  course,  Bradlee  was  likely  soured 


by  Hiley  Ward 

on  the  Pulitzers  by  returning  a  prize  in 
1981  for  the  later  proven  fictitious  ac¬ 
count  of  the  life  and  times  of  an  8- 
year-old  drug  addict  written  by  Janet 
Cooke. 

It  makes  fascinating  reading  as 
Bradlee,  in  his  laid-back,  fluid  style, 
tells  how  Cooke  was  tripped  up.  And 
he  spellbinds  as  he  gives  the  stories  be¬ 
hind  the  publishing  of  the  Pentagon 
papers  and  hints  at  ways  to  identify 
Watergate  source,  “Deep  Throat,”  a  se¬ 
cret  he  knows.  He  tells  of  his  friend¬ 
ship  with  the  great  in  journalism  (Wal¬ 
ter  Lippmann  was  a  dear  friend)  and 
politics  (he  had  125  conversations  with 
President  Kennedy  and  put  them  into 
a  book). 

His  romance  with  staffer  Sally 
Quinn  is  right  out  of  a  soap  opera.  He 
recalls  how  she  owned  up  to  sending 
him  anonymous  notes  and  quit  be¬ 
cause  she  loved  him. 

She  eventually  returned  to  the  staff 
and  they  were  married,  his  third  mar¬ 
riage,  her  first. 

The  reader  learns,  in  a  few  lapses  in 
the  book,  more  about  Bradlee  than 
needs  to  be  known;  for  instance,  he 
has  a  tattoo  of  a  hissing  snake  on  his 
rear  end,  and  he  mentions  the  bedding 
of  “an  attractive  escort”  overseas. 

The  early  years  in  Boston  are  amus¬ 
ing,  populated  with  interesting  people, 
such  as  the  18-year-old  nanny  who 
couldn’t  keep  her  clothes  on. 

He  went  to  Harvard,  where  52  of  his 
ancestors  had  gone  and  where  his  fa¬ 
ther  was  an  all-American  in  football. 

The  father,  a  vice  president  of  an  in¬ 
vestment  house,  ran  into  hard  times  in 
the  Depression. 

The  young  Ben  overcame  polio  as  a 
youngster  and  went  on  to  serve  on  de¬ 
stroyers  in  the  Far  East  in  World  War 
II. 

Bradlee  came  to  the  Post  originally 
(he  had  two  tours  of  duty  at  the  Post) 
indirectly.  He  had  been  advertising  for 
a  position  of  city  editor  in  the  situa¬ 
tions  wanted  section  of  Editor  &  Pub- 
lisher  magazine. 

He  received  a  dozen  replies,  two  in 
the  West  which  interested  him.  But 
high-placed  family  friends,  the  editor 
of  Atlantic  Monthly,  and  a  former  gov¬ 
ernor  of  Massachusetts,  wrote  letters 
on  his  behalf  to  the  Baltimore  Sun  and 
the  Post. 

It  was  raining  when  Bradlee  started 


to  get  off  the  train  in  Baltimore  and  he 
decided  to  stay  on  and  try  his  luck  in 
Washington  —  at  the  Post. 

Tha  Courage  le  Wrifo:  Hew 
Writers  Transcend  Fear.  Ralph 
Keyes.  (Henry  Holt,  115  W.  18th  St., 
New  York,  N.Y.  10011),  228  pages, 
$17.95. 

Most  writers  know  “writer’s  block,” 
some  kind  of  psychological  barrier  that 
leaves  a  writer  staring  at  a  screen  in¬ 
stead  of  proceeding.  And  they  know 
what  Ralph  Keyes  calls,  “page  fright,”  a 
kind  of  intimidation  and  nervous  expe¬ 
rience  much  like  an  entertainer  racked 
with  stage  fright.  “Writing  is  a  form  of 
performance,”  he  says. 

But  the  fears  that  haunt  writers  are 
many  more,  and  they  run  deeper  than 
momentary  writer’s  block  or  page 
fright,  according  to  Keyes. 

There’s  self  doubt  and  fear  of  what 
people  will  think  about  the  writer  as  a 
person. 

A  successful  freelance  writer,  Keyes 
sets  forth  a  parade  of  fears  he  experi¬ 
ences  when  doing  a  book.  “First,  I’m 
scared  that  I  won’t  finish  it.”  Then  he 
fears  the  editor  might  reject  the  book 
when  it  is  finished,  maybe  nobody  will 
buy  it  or  it  might  be  ridiculed  in  the 
long  run. 

He  believes  the  act  of  writing  itself 
is  a  kind  of  failure,  inducing  fear. 

“The  best  time  of  writing  is  before 
any  words  have  been  committed  to  pa¬ 
per,”  he  says. 

He  cites  Anthony  Burgess  who  he 
says  “thought  every  book  was  a  failure 
from  the  moment  its  first  sentence  was 
written,  because  this  sentence  de¬ 
stroyed  forever  the  dream  of  what  that 
book  might  be.” 

Keyes’  book  is  thin  on  how  to  deal 
with  the  myriad  existential  and  other 
fears  that  a  writer  has.  His  main  mes¬ 
sage  is  that  successful  writers  learn  to 
manipulate  their  fears  creatively.  Fear 
can  lead  to  excitement,  in  a  sense 
wake  up  the  author.  Fear  can  be  turned 
into  an  “energizing  fear”  and  anxiety 
can  evolve  into  exhilaration,  according 
to  Keyes. 

Keyes,  who  lives  in  Yellow  Springs, 
Ohio,  is  author  of  We ,  the  Lonely  Peo¬ 
ple,  also  Is  There  Life  After  High 
School?  and  other  books.  K^P 
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News  Tech _ 

Output  orders 
and  installations 


PrePress  Solutions  Inc. 

E.  Hanover,  N.J. 

PantherPlus  imagesetters  and  Mac- 
based  color  systems  at  Brehm  Commu¬ 
nications’  Mohave  Valley  Daily  News, 
Bullhead  City,  Ariz.,  (its  second)  and 
triweekly  Hi-Desert  Star,  Yucca,  Calif, 
(which  also  services  eight  other  week¬ 
lies  and  shoppers),  and,  in  Iowa,  an¬ 
other  PantherPlus  at  Brehm’s  Fort 
Madison  Daily  Democrat,  which  also 
handles  color  prepress  for  the  Keokuk 
Daily  Gate  City  and  several  weeklies 
and  shoppers. 

Imagesetting  systems  from  the  Pan¬ 
ther  family  were  also  installed  at: 
Harte-Hanks’  Wichita  Falls  Times 
Record  News,  Abilene  Reporter^News, 
Corpus  Christi  Caller-Times  and  San 
Angelo  Standard  Times,  all  in  Texas; 
Donrey  Media’s  Sherman  (Texas)  De¬ 
mocrat,  Bartlesville,  Okla.,  Examiner- 
Enterprise,  Norman  (Okla.)  Tran¬ 
script,  Springdale ,  Ark.,  Morning 
News  and  Vallejo  (Calif.)  Times-Her- 
ald;  Freedom  Newspapers’  New  Bern 
Sun  Journal,  Kinston  Daily  Free  Press 
and  Jacksonville  Daily  News,  all  in 
North  Carolina;  New  York  Times 
group’s  Ocala  (Fla.)  Star-Banner  and 
Spartanburg,  S.C.,  Herald-Journal; 
Gannett’s  Great  Falls  (Mont.)  Tribune; 
American  Publishing’s  Meridian 
(Miss.)  Star,  West  Frankfort,  Ill.,  Daily 
American,  Tarboro,  N.C.,  Daily  South¬ 
erner  and  Bradford  (Pa.)  Era;  Thom¬ 
son  Newspapers’  Escondido,  Calif., 
Times  Advocate  ,  West  Covina,  Calif., 
San  Gabriel  Valley  Tribune,  Valdosta 
(Ga.)  Daily  Times,  Terre  Haute,  Ind., 
Tribune-Star,  Enid  (Okla.)  News  and 
Eagle  and  Altoona  Mirror,  Hanover 
Evening  Sun  and  Meadville  Tribune,  all 
in  Pennsylvania;  Lee  Enterprises’  Mis¬ 
sourian,  Butte  Montana  Standard,  Cor¬ 
vallis  (Ore.)  Gazette-Times  and  Bis¬ 
marck  (N.D.)  Tribune. 

More  recently,  systems  went  into  the 
Times  Leader,Wilkes-Barre,  Pa.,  Cleve¬ 
land  (Tenn.)  Daily  Banner,  Auburn 


(Calif.)  Journal,  Grand  Island  (Neb.) 
Independent,  Chico  (Calif.)  Enterprise- 
Record  and  the  Penny  Saver  in  Rancho 
Cordove,  Calif. 

Monotype  Systems  Inc. 

Rolling  Meadows,  Ill. 

New  PowerLink  cross-platform, 
user-configurable  production  database 
at  London’s  Daily  Telegraph,  where  it 
links  Atex,  ESE,  MidSystem  and  vari¬ 
ous  Mac  applications.  The  data-man- 
agement  and  control  tools  use  a  Sybase 
database  manager  to  track  and  report 
the  status  of  all  types  of  production  el¬ 
ements,  with  archiving  functions  and 
warnings  of  missing  elements.  Once 
committed  to  archive,  elements  con¬ 
tinue  to  be  tracked  for  easy  future 
restoration  of  all  or  part  of  an  ad  or 
page. 

The  Portland  Oregonian  is  adding  a 
dual  MGS3  system  to  its  six  Sun  Rip- 
Expresses,  LaserPlex  and  LaserPlex  IQ 
and  six  imagers.  MGS3  provides  a 
graphics  database,  OPI  server,  print 
spooler,  e-mail  notification,  load  level¬ 
ing  for  RIPs,  network  routing  and 
“PostFlight”  PostScript  error  checking. 
Running  on  two  20/61  model  Sun 
Sparcstations,  each  is  equipped  with 
network  interfaces,  3.5  GB  external 
drive.  Sun  On-Line  Disk  Suite  and  5 
GB  external  tape  backup.  MGS3  OPI 
service  provides  thumbnail  and  low- 
resolution  graphics  for  the  paper’s  Har¬ 
ris  XP-21  and  Mac-based  systems. 

Output  systems  for  the  Rockford 
(Ill.)  Register  Star  (Sun  RipExpress 
driving  ExpressMaster  25  and  ProofEx- 
press,  with  MGS3  OPI  server/spooler); 
El  Paso  Times  (PC  RipExpress,  Ex¬ 
pressMaster  1016s);  Cedar  Rapids 
Gazette  (Sun  RipExpress,  ProofEx- 
press);  Youngstown,  Ohio,  Vindicator 
(pairs  of  Sun  RIPs,  ExpressMaster 
1016s,  ImageMaster  1200s);  Milwaukee 
Journal-Sentinel  (second  MGS3  sys¬ 
tem,  ExpressMaster  1000);  Raleigh 
News  &  Observer  (Sun  RIP,  four  Ex¬ 


pressMaster  3850s);  Gallup  (N.M.)  In¬ 
dependent  (Sun  RIP,  ExpressMaster 
3850);  New  York  Post  (Sun  RIP,  Ex¬ 
pressMaster  3850  with  custom  punch); 
LaSalle,  Ill.,  News-Tribune  (PC  RIP, 
ImageMaster  1000);  Pueblo  (Col.) 
Chieftain  (PowerMac  RipExpress  to 
drive  Lasercomp  100s);  Columbus 
(Ga.)  Ledger- Enquirer  (PC  RIPs,  Ex¬ 
pressMaster  1270);  Syracuse  (N.Y.) 
Newspapers  (two  Sun  RIPs,  8x8  Laser¬ 
Plex  IQ,  ImageMaster  1200,  MGS3, 
two  MonoLogic  Express  interfaces); 
Houston  Greensheet  (two  Sun  RIPs, 
4x4  LaserPlex,  ExpressMaster  1016, 
ImageMaster  1200);  Greensburg,  Pa., 
Tribune-Review  (Sun  RIP  with  Pixel- 
Burst,  ExpressMaster  1016);  Neiv  York 
Times  (ProofExpress);  Daytona  Beach 
(Fla.)  News-Journal  (Sun  RIP,  8x8 
LaserPlex  IQ,  ExpressMaster  25); 
Southwest  Times  Record,  Fort  Smith, 
Ark.  (Sun  RIP,  4x4  LaserPlex,  Image- 
Master  1500);  Star-Gazette,  Elmira, 
N.Y.  (Dual  MGS3  OPI  server,  spooler, 
ExpressMaster,  PaperMaster  600);  In¬ 
dependence,  Mo.  Examiner  (Power¬ 
Mac  RIP,  ExpressMaster  1270);  Mariet¬ 
ta  (Ohio)  Times  and  La  Porte  (Ind.) 
Herald- Argus  (PC  RIP,  ImageMaster 
1000s);  Scranton  (Pa.)  Times  (PC  RIP, 
ExpressMaster);  Hagerstown,  Md., 
Herald  Mail  (ExpressMaster  6000); 
Traverse  City  (Mich.)  Record-Eagle 
(PC  RIP,  ImageMaster  1500);  Rich¬ 
mond  (Ind.)  Palladium- 1  tern  (PC  RIP, 
4x4  LaserPlex  with  IQ,  ImageMaster 
1000s,  PaperMaster);  Chambersburg, 
Pa.,  Public  Opinion  (PowerMac  RIP, 
4x4  LaserPlex  with  IQ,  ImageMaster 
1000);  Chicago  Sun-Times  (Express- 
Master  1200);  Bloomington,  Ill.,  Pan- 
tagraph  (Sun  RIP,  ImageMaster  1500); 
St.  Joseph  (Mo.)  News-Press  & 
Gazette  (Dual  MGS3  OPI  server/ 
spooler.  Sun  RIP,  4x4  LaserPlex,  two 
ExpressMaster  4000s);  DuBois  (Pa.) 
Courier-Express  (PowerMac  RIP); 
Gallup  (N.M.)  Independent  (Paper- 
Master  600s);  Pacific  Press,  Vancouver, 
B.C.  (Sun  RIP). 

Autelegic  Inc. 

Thousand  Oaks,  Calif. 

Output  systems  for  the  Aberdeen 
(S.D.)  American  News  (APS-6/84 
ACS  laser  imager);  Agencia  Noticias 
Diario  da  Serra,  Campo  Grande,  Brazil 
(APS-SoftPIP/NT  RIP,  APS  6/84  VR 
imager);  Aiken  (S.C.)  Standard  (APS- 
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SoftPIP/PowerMac,  APS  6/84  ACS 
imager,  8x8  APS-Multiplexer);  Austin 
Americari'Statesman  (four  APS-  Soft¬ 
PIP/PowerMac  RIP  upgrades);  Calgary 
(Alta.)  Sun  (APS-SoftPIP/NT  DEC 
Alpha  RIP,  APS-SoftPIP/NT  PC  RIP, 
APS-2000  laser  printer);  Clarin, 
Buenos  Aires  (APS-SoftPIP/NT  DEC 
Alpha  RIP  upgrades,  APS-6/3850  im¬ 
ager);  Empresa  Jornalistica  Diario  Pop¬ 
ular,  Sao  Paulo,  Brazil  (two  APS-6/84 
ACS  imagers,  APS-SoftPIP/NT  RIPs); 
Fargo,  N.D.,  Forum  (two  APS-Soft- 
PIP/NT  RIPs,  APS-650PS  printer); 
Fort  Wayne  (Ind.)  Newspapers  (APS- 
SoftPIP/NT  Alpha  RIP,  8x8  APS-MuI- 
tiplexer);  Galveston  County(Texas) 
Daily  News  (two  APS-SoftPIP/Power- 
Mac  RIPs,  8x8  multiplexer);  Greenville 
(S.C.)  NewS'Piedmont  (two  APS-Soft- 
PIP/NT  Alpha  RIPs,  APS-6/3850  HS 
imager,  8x8  multiplexer);  Lancaster 
(Pa.)  Newspapers  (APS-6/3850  Turbo 
laser  imager);  Mobile  Press  Register 
(two  APS-SoftPIP/NT  Alpha  RIPs, 
APS-6/3850  imager);  Providence  Jour¬ 
nal  (APS-6/3850  imager,  two  APS-Pro- 
duction  Directors,  8x8  multiplexer); 
Rockland  Journal-News,  West  Nyack, 
N.Y.  (two  APS-SoftPIP/NT  RIPs, 
APS-6/3850  imager,  APS-Broadsheet 
laser  printer);  Vancouver,  Wash., 
Columbian  (four  APS-SoftPIP/NT 
RIPs);  Courier  Publications,  Rockland, 
Maine  (APS-SoftPIP/NT  Intel  RIP, 
APS-6/84  ACS  imager);  Daily  Item, 
Sunbury,  Pa.  (APS-SoftPIP/NT  Alpha 
RIP);  New  London,  Conn.,  Day 
(APS-2000  laser  printer);  Denver  Post 
(APS-SoftPIP/NT  Alpha  1000  RIP, 
8x8  multiplexer);  News-Press,  Fort 
Myers,  Fla.  (APS-SoftPIP/NT  RIP); 
Danbury,  Conn.,  News-Times  (APS 
SoftPIP/NT  RIP,  APS-6/84  ACS  im¬ 
ager);  New  Orleans  Times-Picayune 
(three  APS-SoftPIP/NT  Alpha  RIPs); 
Wilmington,  N.C.,  Star-News  (APS- 
SoftPIP/NT  RIP,  APS-6/3850  imager). 

Also,  large  orders  from  Brazil’s  J.  Ca¬ 
mara  e  Irmaos  SA  —  Jornal  de  Brasilia 
and  O  Popular,  Goiania  —  (four  APS- 
200  Production  Masters  with  OPI, 
APS-6/84  ACS  imagers,  APS-Soft¬ 
PIP/NT  Pentium  RIPs,  two  8x8  multi¬ 
plexers,  APS-ColorScan  CosMYK 
scanners);  Jornal  da  Ciudad  de  Bauru 
(two  APS-200  Production  Masters 
with  OPI,  APS-6/84  ACS  imagers, 
APS  SoftPIP/NT  Pentium  RIPs,  8x8 
multiplexer);  Jornal  do  Brazil,  Rio  de 
Janeiro  (APS-200  Production  Master 
with  OPI,  APS-SoftPIP/NT  RIP,  8x8 
multiplexer,  two  APS-6/84  ACS  im¬ 
agers);  Zero  Hora,  Porto  Alegre  (two 


APS-200  Production  Masters  with 
OPI,  four  APS-6/84  ACS  imagers,  four 
APS-SoftPIP/NT  Pentium  RIPs,  8x8 
multiplexer,  APS-1560  laser  printer, 
APS-ColorScan  CosMYK  scanner); 
Radiojornal,  Campo  Grande  (APS- 
200  Production  Master  with  OPI, 
APS-SoftPIP/NT  RIP). 

Infermalieii  International  Inc. 

Los  Angeles 

Output  systems  for  Denver’s  Rocky 
Mountain  News  (Ad  Manager,  Output 
Manager,  Grafixnet  Manager,  3850/H 
Sierra  color  imager,  Grafix  RIP  Kit  for 
Sun  Sparc,  LogEtronics  Corp. 
processor,  three  Sparc  20/71  worksta¬ 
tions);  Middlesex  News,  Framingham, 
and  Community  News,  Needham, 
Mass,  (two  3850  imagers,  three  Win¬ 
dows  RIPs  hardware  and  software,  two 
LogE  processors);  Antelope  Valley 
Press,  Palmdale,  Calif.  (Windows  RIP 
hardware  and  software,  3850  imager. 
Level  2  RIP  upgrade,  two  LogE  proces¬ 
sors);  Ventura  County  (Calif.)  Star 
(3750  InfoFax  scanner  with  compres¬ 
sion);  Thousand  Oaks  (Calif.)  Star 
(3850/HE  Sierra  imager  with  integrat¬ 
ed  image  controller,  Pako  processor); 
Washington  Post  (Output  Manager, 
two  Sparc  20/61  workstations);  Hous¬ 
ton  Chronicle  (three  3750  InfoFax 
scanners  with  component  scanning, 
compression  and  decompression  sys¬ 
tems,  additional  3850  imager); 
Modesto  Bee  (Grafix  NT  RIP  with  Al- 
phaStation  400  workstation,  3850/H 
Sierra  imager);  Journal  Star,  Peoria,  Ill. 
(Ad  Manager);  News  International, 
London  (four  3850/H  Sierra  imagers); 
El  Mercurio,  Santiago,  Chile  (three 
3850/E  imagers  with  integrated  con¬ 
trollers,  six  Grafix  NT  RIP  Kits  to  re¬ 
place  RIPs  now  driving  3850s);  Harte 
Hanks’  Flyer,  Miami  (two  3850s  with 
NPE);  Contra  Costa  Times,  Walnut 
Creek,  Calif.  (Output  Management 
system,  integration  services);  Boston 
Globe  (two  Sparcstation  20s  as  file 
server  upgrade  to  Camex  system);  As- 
bury  Park  Press  (3850/A  imager  with 
AlphaStation  processor,  two  remote 
3850  imagers  with  Scitex  Telepress  in¬ 
terfaces);  England’s  Trinity  News¬ 
papers  (output  systems  for  three  sites, 
each  with  Output  Manager  with  OPI, 
Grafix  RIP  AlphaStation  200  and  soft¬ 
ware,  Output  Controller  System, 
3850);  Sacramento  Bee  (Camex  up¬ 
grade  consisting  of  two  Sparcstation 
20/71  s  for  gateways  and  two  20/71  s  for 
ODB  servers,  Grafix  RIP,  3850);  Le 
Dauphine  Libere,  Grenoble,  France 


(3850,  interface  to  Monotype  RIP); 
San  Francisco  Newspaper  Agency  (up¬ 
grade  to  Grafix  RIPs  AlphaStation  400 
hardware  and  software);  Buffalo  News 
(Sparcstation  20/61,  Grafix  RIP  Kit  for 
a  3850);  Orange  County  Register  (Ad 
Manager  for  Macintosh  display  ad 
database);  Santa  Rosa,  Calif.,  Press 
Democrat  (Grafix  RIP  upgrade);  Pad- 
dock  Publications,  Arlington  Heights, 
Ill.  (two  Grafix  RIPs  for  3850s);  Port¬ 
land  Oregonian  (two  3850s,  Camex 
upgrade);  Seattle  Times  (two  Sparc- 
based  Grafix  RIPs,  3850);  Fort  Laud¬ 
erdale  Sun-Sentinel  (two  Sparc-based 
Grafix  RIPs,  3850/H  Sierra,  3850). 

Also,  Time  Inc.,  New  York,  will  use 
an  AlphaStation  400  with  TIFF  file 
server  software  to  convert  decom¬ 
pressed  bitmap  images  from  a  TP-25 
receiver  to  a  one-bit  bilevel  TIFF  file, 
then  send  both  high-  and  low-resolu¬ 
tion  TIFF  files  to  a  shared  disk  on  a 
Creo  direct-to-plate  system. 

Overseas,  local  distributors  sold  a 
3850/H  Sierra  and  Grafix  RIP  Kit  to 
the  Natal  Witness  and  a  Xitron  Pilot 
system  to  the  East  London  Daily  Dis¬ 
patch,  both  in  South  Africa,  and  two 
3850s  with  Grafix  RIP  Kits  to  Finland’s 
Helsingin  Sanomat. 


Pac  Press  picks 
Surrey  site 

PACIFIC  PRESS,  THE  Southam  Inc. 
division  that  publishes  the  Province  and 
Vancouver  Sun,  said  it  selected  a  site  in 
Surrey,  B.C.,  for  a  new  production  and 
distribution  plant. 

Construction  is  to  begin  early  next 
year  and  last  for  up  to  a  year.  Press  in¬ 
stallation  and  testing  may  take  as  long 
as  another  year,  with  printing  expected 
to  commence  in  late  1997. 

Separate  production  of  the  two 
morning  papers  on  letterpress  equip¬ 
ment  in  Vancouver  and  on  flexo  press¬ 
es  in  a  plant  at  another  location  in  Sur¬ 
rey  will  be  consolidated  at  the  new 
13.8-acre  site,  which  will  house  new 
MAN  Roland  offset  presses  (E&P, 
Aug.  5,  p.  22)  and  more  than  300  em¬ 
ployees. 

The  move  is  part  of  a  major  Pac  Press 
investment  that  also  will  relocate  the 
papers’  offices  from  the  existing 
Granville  Street  site  to  a  new  down¬ 
town  office  that  will  be  electronically 
linked  to  the  Surrey  plant.  Pac  Press 
will  have  computer  and  satellite  links  to 
other  Southam  papers  and  advertisers. 
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News  Tech _ 

Vendors^  appointments 


Don  H.  Davis  was  elected  president 
and  chief  operating  officer  and  a  direc¬ 
tor  at  Rockwell  International  Corp., 
Seal  Beach,  Calif.  Since  last  year, 
Davis  had  been  an  executive  vice  pres¬ 
ident  who  also  served,  with  Kent  M. 
Black,  as  COO,  primarily  responsible 
for  the  automation,  automotive  and 
telecommunications  businesses. 

Joining  Allen-Bradley  in  1963,  Davis 
became  its  president  in  1989  and  was 
appointed  a  Rockwell  senior  vice  presi¬ 
dent  and  president-automation  in 
1993. 

Rockwell  said  Black  plans  to  retire 
next  year.  Until  then,  the  executive 
vice  president  will  report  to  Davis  and 
remain  in  charge  of  the  company’s 
graphics,  aerospace,  defense  and 
avionics  businesses. 

Rockwell  also  announced  that  Eric 
Schroeder,  formerly  finance  and  ad¬ 
ministration  director  for  the  Switching 
Systems  Division,  was  appointed 
Graphic  Systems  finance  and  adminis¬ 
tration  vice  president.  Trained  in  me¬ 
chanical  engineering  and  business  ad¬ 
ministration,  Schroeder  has  held  posi¬ 
tions  of  increasing  responsibility  in 
several  Rockwell  businesses. 

Donald  V.  Cims  was  promoted  to 
president  of  nuArc  Co.  Inc.,  Niles,  Ill., 
where  he  has  served  as  executive  vice 
president  and  sales  director  since  1991. 
Cims  joined  nuArc  in  1959,  rising  from 
factory  production  to  sales  vice  presi¬ 
dent  in  1983. 

Brian  SundquisI  was  named  cus¬ 
tomer  service  manager  at  Monotype 
Systems  Inc.,  Rolling  Meadows,  Ill., 
where  he  replaces  Phil  Darling,  who 
resigned  to  return  to  Arizona  to  pursue 
other  interests. 

Sundquist’s  seven-plus  years  at 
Monotype  include  technical  and  cus¬ 
tomer  relations  experience. 

Linda  Carbone,  formerly  a  Trinzic 
Inc.  technical  support  specialist,  joined 
Edgil  Associates  Inc.,  N.  Chelmsford, 
Mass.,  as  a  customer  service  engineer 
responsible  for  system  configuration 
and  testing,  installation,  product  train¬ 
ing  and  customer  support  services. 


Formerly  with  Atex,  Cheri  Bird- 
sail  is  now  in  charge  of  Edgil  sales  in 
the  Northwest  and  Southeast  U.S.  and 
in  Canada. 

Edgil’s  new  European  sales  manager 
is  11-year  Atex  veteran  David  Jelly. 

Ron  Giancoli  joined  Pitman  Co., 
Totowa,  N.J.,  as  its  Mid-Atlantic  region 
newspaper  manager.  His  17  years  in  the 
graphic  arts  market  includes  work  as 
national  accounts  manager  for  Tegra- 
Varityper. 

Jim  Guernsey  and  Barbara  Ior¬ 
dan  are  new  district  sales  managers  at 
Konica  Imaging  U.S. A.,  Glen  Cove, 
N.Y.  With  the  company  for  nine  years, 
Los  Angeles-based  Guernsey’s  district 
encompasses  Southern  California, 
southern  Nevada,  Arizona  and  New 
Mexico.  With  18  years’  experience  in 
the  graphic  arts,  Lordan  manages  the 
Chicago  district. 

New  product  marketing  managers  at 
Screen  (USA),  Rolling  Meadows,  Ill., 

are  Kenneth  M.  Sepes,  output  de¬ 
vices,  and  Richard  A.  Way,  in-plant 
market. 

Sepos  is  responsible  for  developing 
and  implementing  strategic  marketing 
plans  for  Screen  imagesetters,  RIPs 
and  software  peripherals.  He  will  also 
advise  the  Japanese  parent  firm, 
Dainippon  Screen  Manufacturing  Co. 
Ltd.,  on  product  planning  for  North 
America. 

A  printing  technology  graduate  of 
RIT,  Sepos  most  recently  held  the 
same  position  with  Optronics  and  ear¬ 
lier  worked  for  Agfa  Corp.  and  East¬ 
man  Kodak. 

Formerly  marketing  manager  with 
regional  sales  subsidiary  Screen  (East), 
Way  will  lead  Screen’s  entry  into  the 
in-plant  market,  coordinating  and  de¬ 
veloping  strategic  marketing  and  prod¬ 
uct  planning.  Way  is  helping  launch 
Screen’s  new  line  of  dry,  chemical-free 
recorders. 

Before  joining  Screen,  he  held  sales 
and  marketing  positions  with  various 
companies,  including  six  years  as  a 
Konica  Imaging  U.S.A.  regional  man¬ 
ager. 


Siewert  succeeds 
Bolza-Schiinemann 
at  KBA 

AFTER  44  YEARS  with  Koenig  & 
Bauer,  the  last  24  as  president,  Hans  B. 
Bolza-Schiinemann,  69,  turned  over 
leadership  of  the  German  printing  equip¬ 
ment  manufacturer  to  executive  vice 
president  of  finance  Reinhart  Siewert. 

The  succession  coincided  with  a 
transition  to  a  merged  company.  Siew¬ 
ert,  57,  is  president  of  the  new  Koenig 
&  Bauer-Albert  AG,  headquartered  in 
Wurzburg,  which  followed  the  retroac¬ 
tive  merger,  effected  in  May,  of  K&B 
and  its  wholly  owned  Albert-Franken- 
thal  gravure  press  subsidiary,  where, 
since  Jan.  1,  Siewert  had  served  as  pres¬ 
ident.  Late  last  year,  K&B  increased  to 
100%  its  stake  in  German  sheetfed 
press  maker  KBA-Planeta.  Among 
KBA’s  affiliated  companies  is  U.S.  flexo 
press  maker  KBA-Motter  Corp. 

Siewert  has  held  various  manage¬ 
ment  posts  in  sales  and  finance  since 
joining  K&B  in  1965.  In  1979,  he  was 
named  to  the  executive  board,  where  he 
retains  responsibilities  for  finance,  part¬ 
nership  and  organization. 

Bolza-Schiinemann  is  an  engineer 
who  holds  more  than  20  patents  related 
to  printing  machinery.  He  remains  asso¬ 
ciated  with  the  company  as  a  member 
of  its  supervisory  board.  His  sons 
Albrecht  and  Claus  are,  respectively, 
president  of  Planeta,  and  KBA  execu¬ 
tive  board  member  in  charge  of  engi¬ 
neering  and  development. 

KBA  counts  itself  the  oldest  and 
third  largest  press  manufacturer.  The 
group  employs  more  than  6,000  persons 
in  several  countries  and  reported  sales 
of  approximately  $1.8  billion. 


After  24  years  as  president  of  Koenig  & 
Bauer,  Hans  B.  Bolta-Schiinemann 
(right)  turned  over  his  responsibilities 
to  Reinhart  Siewart. 
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Interactive  Communications 


Strategic  alliances 
by  the  numbers 


by  Mark  Fitzgerald 

BEHIND  THE  INCREASING  interest 
in  strategic  media  alliances,  there  is 
not  only  a  fevered  business  climate 
that  almost  daily  brings  news  of  corpo¬ 
rate  convergences  —  there  are  also 
some  impressive  numbers  about  inter¬ 
active  media. 

Here  are  some  statistics,  most  com¬ 
piled  by  Editor  &  Publisher  Interactive 
or  the  Kelsey  Group,  that  were 
bandied  about  at  the  recent  second  an¬ 
nual  Media  Alliances  Conference  in 
La  Jolla,  Calif.: 

•  Newspapers  offering  interactive 
services  as  of  February  1989:  42. 

•  Newspapers  offering  interactive 
services  as  of  February  1995:  3,200. 

•  Newspapers  with  World  Wide  Web 
home  pages,  as  of  Sept.  10,  1995:  450- 
plus. 

•  Newspapers  offering  supplemental 
online  services  worldwide,  as  of  Sep¬ 
tember  1995:  500. 

•  Percentage  increase  in  that  num¬ 
ber  since  the  end  of  1994:  500. 

•  Number  of  total  Internet  sites  in¬ 
dexed  by  Yahoo  Corporation,  the  “Net 
guide  to  cool  sites,”  when  it  went  pub¬ 
lic  in  April  1995:  41,000. 

•  Internet  sites  indexed  as  of  Sep¬ 
tember  1995:  80,000. 

•  Number  of  total  sites,  including 
unindexed  ones,  Yahoo  believed  were 
on  the  Internet  as  of  September  1995: 
101,000. 

•  Percentage  of  91  CEOs  or  senior 
executives  who  told  a  recent  Andersen 
Consulting  survey  they  believed  most 
media  strategic  alliances  have  a  “fair” 
prospect  of  success  over  the  long  term 
OO  years):  55. 

•  Percentage  of  executives  in  the 
same  survey  who  rated  long-term 
prospects  for  success  as  “excellent”:  2. 

•  Of  100  media  alliance  “explo¬ 
rations,”  the  number  that  failed  to 
reach  agreement,  according  to  Ander¬ 


sen  Consulting:  90. 

•  The  number  that  achieve  long¬ 
term  success:  2. 

•  Average  length  of  a  media  partner¬ 
ship,  according  to  Andersen  Consult¬ 
ing:  7  years. 

•  Percentage  of  partnerships  that 
break  up  before  they  are  four  years  old: 
50. 

•  Percentage  of  U.S.  households  that 
have  a  personal  computer:  35. 

•  Percentage  of  U.S.  households 
with  incomes  over  $60,000  which  have 
a  personal  computer:  60. 

•  Number  of  U.S.  adults  who  say 
they  have  placed  a  personal  ad  in  a 
newspaper,  according  to  Roper  survey: 

1  in  12. 

•  Number  of  U.S.  adults  who  say 
they  have  responded  to  a  personal  ad: 

1  in  11. 

•  Of  the  100  biggest  U.S.  news¬ 
papers,  the  number  that  offer  voice 
personal  ads:  94. 

Multi- Ad  Services, 
TMS  to  sell  co-op 
ads  on  Internet 

TRIBUNE  MEDIA  SERVICES  and 
Multi-Ad  Services  Inc.  are  teaming  up 
to  help  local  newspapers  and  broadcast¬ 
ers  get  co-op  advertising  dollars  for 
their  local  Internet  sites. 

The  joint  venture,  announced  Sept. 
28,  is  aimed  at  persuading  manufactur¬ 
ers  to  involve  local  retailers  and  local 
media  in  their  Internet  marketing 
plans. 

Too  often,  TMS  and  Multi-Ad  Ser¬ 
vices  say,  manufacturers  look  at  the  In¬ 
ternet  as  a  way  to  market  directly  to 
consumers  on  a  national  level. 

The  new  venture  should  provide  a 
big  boost  to  local  newspapers  and 
broadcasters  who  are  setting  up  adver¬ 
tiser-supported  World  Wide  Web  sites 
to  serve  their  local  markets,  TMS  and 


Multi-Ad  said. 

“The  new  venture  will  help  manufac¬ 
turers  structure  co-op  programs  for  local 
Web  media  and  help  the  local  media  ef¬ 
fectively  serve  the  manufacturers’  and 
retailers’  needs,”  the  companies  said. 

An  early  goal  of  the  venture,  the  two 
said,  will  be  to  raise  the  visibility  of 
these  local  Web  sites  to  manufacturers, 
and  to  establish  market  tests  with  local 
newspapers. 

Part  of  the  effort,  TMS  indicated, 
will  be  the  use  of  its  WebPoint  product 
line  that  allows  newspapers  and  broad¬ 
casters  to  incorporate  editorial  material 
into  their  local  Web  sites.  The  newspa¬ 
per  version  of  WebPoint  was  introduced 
at  this  summer’s  Nexpo  conference,  and 
a  broadcast  version  was  released  in  Sep¬ 
tember. 

“One  of  the  main  goals  of  our  Web¬ 
Point  products  is  to  provide  newspapers 
and  other  local  media  with  compelling 
interactive  content  that  creates  effec¬ 
tive  environments  for  local  advertisers,” 
said  Michael  A.  Silver,  vice  president  of 
editorial  and  development  for  Chicago- 
based  TMS,  a  subsidiary  of  the  Tribune 
Company. 

“We  believe  that  for  local  newspapers 
to  succeed  on  the  Web,  they  will  need 
to  make  it  easy  and  affordable  for  local 
advertisers  to  go  online.  We  believe 
that  by  working  with  Multi-Ad,  we  can 
be  a  big  help,”  Silver  added. 

Multi-Ad  provides  services  to  help 
newspapers  capture  co-op  advertising 
dollars. 

“Given  Multi-Ad’s  commitment  to 
the  retail  advertising  industry,  we  be¬ 
lieve  the  Internet  is  the  future  of  retail 
advertising,”  said  Mike  Marconi,  Multi- 
Ad  marketing  manager. 

Citizens  urge 
online  access 
to  government 

A  COALITION  OF  government  re¬ 
form  groups  has  written  to  House 
Speaker  Newt  Gingrich  (R-Ga.)  asking 
him  to  speed  up  Internet  access  to  con¬ 
gressional  documents. 

Some  documents  from  the  Library  of 
Congress  and  the  Government  Printing 
Office  are  online,  but  the  groups  noted 
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A  Vow 
To  Pursue 

Former  Associated  Press  chief  Middle  East  correspondent 
Terry  Anderson  plans  to  press  forward  in  his  quest  to  obtain 
government  records  about  his  captors  and  American  agents 


by  M.L.  Stein'^ 

TERRY  ANDERSON,  WHO  survived 
nearly  seven  years  in  captivity  by  ter¬ 
rorists  and  came  home  to  run  into  a 
stone  wall  in  attempting  to  get  govern¬ 
ment  information  on  his  kidnapping, 
vowed  to  pursue  his  quest  under  the 
Freedom  of  Information  Act  (FolA). 

Speaking  in  Oakland  at  the  recent 
first  annual  California  First  Amend¬ 
ment  Assembly,  the  former  Associated 
Press  chief  Middle  East  correspondent 
said  he  had  nothing  but  frustration  to 
show  for  his  efforts  to  obtain  docu¬ 
ments  about  his  captors  and  American 
agents  from  11  federal  agencies,  includ¬ 
ing  the  CIA.  The  government,  Ander¬ 
son  lamented,  has  insisted  on  his  kid¬ 
nappers’  right  to  privacy. 

He  said  he  was  forced  to  write  his 
book  on  his  incarceration.  The  Den  of 
Lions,  without  help  from  federal 
records.  Still,  he  said,  he  plans  to  pur¬ 
sue  his  suit  against  the  government  as 
a  matter  of  principle,  as  well  as  a 
search  for  the  truth. 

“1  am  a  loyal  American,”  Anderson 
stated.  “I  don’t  have  to  know  the  sensi¬ 
tive  secrets  or  our  agents’  names,  and  1 
don’t  want  to  know.  1  know  pretty  well 
what  the  government  did  and  didn’t 
do.  What  1  want  is  to  understand  why.” 

More  than  300  journalists,  attor¬ 
neys,  public  officials  and  private  citi¬ 
zens  gathered  for  the  meeting  whose 
major  sponsor  was  the  California  First 
Amendment  Coalition  (CFAC). 

Among  the  resolutions  adopted  by 
the  Assembly  was  one  that  termed  An¬ 
derson’s  struggle  as  “sadly  more  typical 
than  unique,  astounding  only  in  its  ev¬ 
idence  of  callous  disregard  by  our  gov¬ 
ernment.” 

It  called  for  a  stop  to  the  “mockery 
of  Terry  Anderson”  and  “an  end  to  the 
bureaucracy’s  cold  war  against  the 


Terry  Anderson 


inquiring  public.” 

Another  resolution  urged  that  the 
California  Constitution  be  amended  to 
include  freedom  of  information  protec¬ 
tions. 

Former  California  Congressman 
John  Moss  was  honored  with  a  Life¬ 
time  Achievement  Award  for  his  lead¬ 
ership  in  the  passage  of  the  FolA  in 
1966. 

In  accepting  the  award.  Moss,  83, 
warned  the  audience  of  a  gradual  ero¬ 
sion  of  freedom  in  the  U.S.,  comment¬ 
ing:  “When  we  lose  our  liberties,  it  does 
not  happen  in  one  dramatic  moment 
but  gradually  and  quietly.” 

The  Lesher  Newspapers  in  the  San 
Francisco  East  Bay  Area  were  designat¬ 
ed  as  a  “First  Amendment  Trailblazer” 
for  their  numerous  lawsuits  to  open 
public  records  and  their  investigative 
series  on  local  governments’  attempts 
to  block  public  knowledge  of  public 
business. 

At  a  pre-Assembly  meeting,  the 
CFAC  elected  Dan  Day,  AP  bureau 
chief  in  San  Francisco,  to  succeed 
Bruce  B.  Brugmann  as  president. 


Brugmann,  editor  and  publisher  of 
the  San  Francisco  Bay  Guardian,  and 
chair  of  the  committee  that  planned 
the  Assembly,  described  the  gathering 
as  “the  premier  event  of  its  kind  in  the 
country,”  establishing  the  CFAC  as 
“the  national  model  for  the  state-by¬ 
state  struggle  to  defend  the  rights  to 
find  out,  show  up  and  speak  out.” 

Co-sponsors  of  the  event  were  the 
Freedom  Forum’s  Pacific  Coast  Center, 
the  First  Amendment  Project,  and  the 
Northern  California  chapter  of  the  So¬ 
ciety  of  Professional  Journalists. 

S.C.  afternoon 
daily  closes 

THE  GREENVILLE  (S.C.)  Piedmont, 
a  93 -year-old  afternoon  daily  newspa¬ 
per,  ceased  publication  Sept.  29. 

No  news  staffers  will  lose  jobs,  since 
the  paper  was  largely  combined  with 
the  Greenville  Nevus,  the  larger  morn¬ 
ing  paper,  in  January  1994. 

The  remaining  Piedmont  editorial 
jobs  will  move  to  the  Nevus’  staff,  pub¬ 
lisher  Steven  Brandt  said. 

Brandt  said  he  expected  about  a 
dozen  full-or  part-time  jobs  would  be 
lost  in  circulation  and  operations,  but 
said  he  hoped  that  could  be  done 
through  attrition  and  without  layoffs. 

Both  newspapers  are  owned  by  Mul¬ 
timedia  Inc.,  which  is  being  sold  to 
Gannett  Co.  Inc. 

Increasing  production  costs  and  de¬ 
clining  circulation  were  to  blame  for  the 
Piedmont’s  demise,  Brandt  said. 

The  Piedmont’s  circulation,  which 
peaked  at  27,160  in  1972,  dropped  by  al¬ 
most  half  to  11,781  during  the  past  18 
months  while  circulation  at  the  Nevus 
grew  to  more  than  100,000,  he  said. 

—  AP 
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Continued  from  page  10 

at  her  Compton  home.  Scores  of  me¬ 
dia  personnel  camped  in  front  of  other 
jurors’  houses,  interviewing  their  rela¬ 
tives  when  a  juror  would  not  come  out. 

The  judge’s  remarks  capped  an 
adrenalin-driven  day  for  the  nearly  200 
print  and  broadcast  representatives  in 
and  around  the  Criminal  Courts 
Building.  For  many  of  them,  it  was  the 
biggest  story  of  their  careers. 

By  7  a.m.,  three  hours  before  the 
verdict  was  read,  the  courthouse  park¬ 
ing  lot  and  the  front  of  the  building 
were  thronged  with  media,  gawkers, 
vendors  of  O.J.  memorabilia,  and  po¬ 
lice. 

Up  in  the  cramped,  12th  floor  press¬ 
room,  every  seat  was  occupied  and  sev¬ 
eral  journalists  crowded  the  corridor 
outside  it.  The  few  lucky  enough  to  get 
coveted  courtroom  seating  headed  for 
the  ninth  floor  where  the  eight-month 
trial  was  held. 

Adam  Pertman  of  the  Boston  Globe 
yelled  out  to  the  room  at  large  that  his 
laptop  computer  broke  and  did  anyone 
have  a  spare  one? 

David  Margolick  of  the  Neiv  York 


Times,  whose  parent  company  owns 
the  Globe,  came  to  his  rescue,  offering 
to  share  his  desktop  machine. 

Before  the  verdict,  there  was  an  air 
of  jollity  in  the  pressroom.  Reporters 
who  had  worked  together  for  months 
greeted  each  other  warmly. 

“We  made  it,”  one  told  another. 

“I’m  back,”  announced  a  newsman. 

It  was  like  an  early  reunion  party. 

But  there  was  still  the  mounting  ex¬ 
citement  that  defines  a  big  story,  all 
the  more  because  virtually  no  one  had 
expected  such  an  early  verdict. 

“1  was  shocked,”  exclaimed  Neivs- 
day’s  Shirley  Perlman. 

“1  was  almost  caught  off  base,”  said 
Tom  Elias  of  Scripps  Howard  News 
Service. 

“1  had  an  interview  scheduled  today 
with  Barbara  Taylor  Bradfield  [a  ro¬ 
mance  novelist]  but  I’m  sure  she  un¬ 


derstands  why  1  had  to  cancel  it.” 

Associated  Press  special  correspon¬ 
dent  Linda  Deutsch,  a  veteran  reporter 
of  many  major  trials,  said  she  too  was 
stunned  when  the  jurors  came  in  and 
asked  for  verdict  sheets  Oct.  2,  after 
only  four  hours  of  deliberation. 

“1  asked  [deputy  district  attorney] 
Bill  Hodgman  if  there  could  possibly 
be  a  verdict  coming  or  had  someone 
merely  forgotten  to  leave  the  sheets  in 
the  jury  room,”  she  recounted.  “He 
called  the  request  ‘bizarre,’  ”  Deutsch 
related. 

“1  was  shocked.  1  could  not  believe 
what  1  was  hearing  when  the  jury  said 
they  had  reached  a  verdict,”  said  Jose 
Libaldo  of  La  Opinion  in  Los  Angeles. 

The  nostalgic  might  see  in  the  press¬ 
room  atmosphere  echoes  of  The  Front 
Page  and  other  old  newspaper  melo¬ 
dramas.  As  10  a.m.  neared,  the  chatter 
quickly  subsided  and  eyes  fixed  on  the 
TV  monitors. 

“Quiet,”  someone  shouted  when 
muted  bits  of  conversation  were  still 
heard. 

When  the  verdict  was  read,  a  collec¬ 
tive  gasp  was  heard. 

“Oh,  my  God,”  a  female  reporter 
cried  out. 


But  this  wasn’t  The  Front  Page.  It 
was  the  high-tech  journalism  of  the 
1990s  —  no  clattering  typewriters,  no 
rushing  out  to  telephones.  Instead,  the 
reporters  got  down  to  business,  peck¬ 
ing  at  their  laptops,  a  few  phoning 
their  offices  from  their  desks.  Some 
had  late  afternoon  or  early  evening 
deadlines  and  could  still  gather  materi¬ 
al  to  round  out  the  story. 

Still,  vestiges  of  old-time  newspa- 
pering  remain.  The  Los  Angeles  Daily 
News,  Los  Angeles  Times  and  the  Long 
Beach  Press-Telegram  put  out  extras, 
as  did  numerous  newspapers  around 
the  country. 

The  News’  eight-page  broadsheet 
with  the  banner  “Not  Guilty”  was 
hawked  free  shortly  after  noon  on  the 
courthouse  steps.  The  Times  wrapped 
its  extra  around  its  early  morning  edi¬ 
tion  to  “freshen  up  the  product,”  ac¬ 


cording  to  circulation  director  Jack 
Klunder. 

Two  major  press  conferences  fol¬ 
lowed  the  verdict.  One  held  in  Judge 
Ito’s  courtroom  —  without  Ito  —  was 
surrounded  by  the  same  kind  of  selec¬ 
tion  and  security  that  marked  the  trial 
from  the  beginning.  Media  staffers 
had  to  have  passes  issued  by  Superior 
Court  public  information  director  Jer- 
rianne  Hayslett  in  order  to  attend.  In 
return,  reporters  had  to  surrender  their 
drivers  licenses  to  sheriff’s  deputies, 
who  held  them  until  the  credentials 
were  returned  at  the  end  of  the  news 
conference. 

In  the  courtroom,  the  players  were 
lead  defense  attorney  Johnnie  L. 
Cochran  and  other  team  members,  in¬ 
cluding  F.  Lee  Bailey,  and  Simpson’s 
relatives,  among  them  his  mother  and 
his  son,  Justin,  who  read  a  statement 
from  his  father  saying  that  he  would 
work  to  find  the  actual  murderers  of 
Nicole  Brown  Simpson  and  Ronald 
Goldman. 

Simultaneously,  in  the  18th  floor  of¬ 
fices  of  District  Attorney  Gil  Garcetti, 
he  and  chief  prosecutors  Marcia  Clark 
and  Christopher  Darden  were  holding 
their  own  press  conference.  Garcetti 
said  he  was  satisfied  that  Simpson  had 
killed  his  ex-wife  and  Goldman  and 
would  not  look  for  another  killer. 

In  terms  of  sheer  numbers,  the  day 
was  dominated  by  the  broadcast  media, 
which  glutted  the  courthouse  steps  in  a 
mass  not  seen  since  the  trial’s  opening. 
They  mostly  waited,  converging  on 
anyone  connected  to  the  trial  coming 
in  or  out. 

This  went  on  into  the  afternoon, 
well  after  the  verdict,  the  press  confer¬ 
ences,  and  after  Simpson  had  been 
whisked  back  to  the  jail,  where  he 
picked  up  his  personal  belongings  and 
was  released. 

After  being  told  by  a  police  officer 
that  all  the  trial  principals  had  left  the 
building,  one  cameraman  was  asked 
why  he  stayed. 

“They  [his  station]  want  me  to,”  he 
responded. 

In  one  of  its  Extra  sidebars.  Daily 
News  television  critic  Ray  Richmond 
reported  that  the  Simpson  trial  had  at¬ 
tracted  as  many  as  130  million  viewers 
in  a  single  day  and  had  produced  “dra¬ 
matic  ad-rate  increases.” 

“The  trial  has  proven  a  boon  to  vir¬ 
tually  every  television  station  and  net¬ 
work  that  has  given  it  comprehensive 
attention”  since  the  proceedings  be¬ 
gan,  Richmond  wrote. 


In  return,  reporters  had  to  surrender  their  drivers 
licenses  to  sheriff’s  deputies,  who  held  them  until 
the  credentials  were  returned  at  the  end  of  the 
news  conference. 
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U.J.:  The  day  America  gasped 


NOT 

GUILTY 


AJiin9 


Would  O.J.  Simpson  be  found  guilty  or 
innocent?  Your  answer  was  left  to  each 
reader’s  perspective  of  the  trial.  That 
apparently  was  the  thought  behind  this 
now-he-is-now-he-isn’t  front  page  of  the 
Philadelphia  Daily  News  which  ran 
Oct.  3,  the  morning  of  the  not  guilty 
verdict  in  the  sensational  double-mur¬ 
der  trial. 


Photos 

Continued  from  page  10 


The  fiercely  competitive  New  York  Post  and  New  York  Daily  News  announced  the 
trial  verdict  on  Oct.  5  by  running  the  same  Associated  Press  photo  and  headline  on 
their  front  page.  The  Post  also  published  an  extra  edition  on  Oct.  4. 


cover  of  the  Globe.  Inside,  the  bodies 
are  shown  caked  and  soaked  in  blood, 
lying  prone  on  the  pavement.  The  gap¬ 
ing  knife  wound  that  severed  Nicole 
Simpson’s  throat  is  covered  with  a 
black  band. 

But  why  —  having  already  made  the 
decision  to  publish  the  gruesome  pho¬ 
tos  —  did  the  Globe  hide  the  throat 
wound?  Was  it  done  out  of  a  sudden 
concern  for  the  delicate  sensibilities  of 
the  Globe’s  readership? 

“If  you  could  see  what  was  under¬ 
neath  that  box,  you  would  under¬ 
stand,”  said  Terry  Raskyn,  a  vice  presi¬ 
dent  of  Globe  Communications  Corp. 
“It’s  that  bad.” 

Raskyn  added  that  the  Globe  was  of¬ 
fered  a  selection  of  photos  from  its 
source,  and  chose  to  print  “the  less 
gory  ones.” 

“Of  course  we  debated  this  deci¬ 
sion,”  Raskyn  said.  “It  boiled  down  to 
the  fact  that  we  felt  these  photos  were 
newsworthy.  They  demonstrate  what 
the  focus  of  this  trial  is  and  should 
have  been:  the  murder  of  these  two 
people.  That  focus  has  been  diverted 
to  everything  from  Furman  to 
Columbian  drug  dealers.  We  wanted  to 
bring  it  back  to  the  murders.” 


Reporters  covering  the  O.J.  trial  —  in  the  courthouse  pressroom  and  outside  the 
courthouse  entrance. 
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Syndicates/News  Services 

Future  of  comics  is 
discussed  by  panel 

Cartoon  festival  speakers  at  Ohio  State  talk  about 
cyberspace,  strictures  on  funny  pages,  and  more 


by  David  As  tor 

THERE  HAS  BEEN  a  lot  of  talk  about 
the  history  of  comics  during  this  cen¬ 
tennial  year  of  the  medium. 

But  at  Ohio  State  University’s  re¬ 
cent  Festival  of  Cartoon  Art,  there  was 
also  talk  about  the  future  of  comics. 

A  session  addressing  this  topic  fea¬ 
tured  comments  from  two  syndicate 
executives,  a  newspaper  editor,  a  car¬ 
toonist,  and  several  audience  mem¬ 
bers. 

Speakers  noted  that  comics  will 
continue  to  exist  as  long  as  people 
want  and  need  to  laugh  —  which 
should  be  a  pretty  long  time! 

But  the  mix  of  outlets  for  comics 
could  change  significantly.  While  many 
readers  will  still  read  the  funnies  in 
newspapers,  others  will  see  them  in  cy¬ 
berspace. 

“The  Internet  and  online  services 
do  not  necessarily  have  to  replace 
newspapers  or  render  them  obsolete,” 
said  panelist  Anita  Tobias,  executive 
vice  president  of  Creators  Syndicate. 
“They  merely  provide  additional  out¬ 
lets.  They  can  coexist.  They  can  ad¬ 
dress  different  audiences  and  different 
needs.” 

Even  people  who  continue  to  read 
newspapers  will  have  the  option  of  pe¬ 
rusing  comics  in  the  print  or  electron¬ 
ic  versions  of  these  papers. 

“You  may  read  the  Columbus  DiS' 
patch  in  a  different  format  but  it  will 
still  be  the  Columbus  Dispatch,”  pan¬ 
elist  Lee  Salem  told  the  audience  in 
Ohio’s  capital  city. 

The  Universal  Press  Syndicate  vice 
president/editorial  director  added, 
“We’re  in  a  content  business.  People 
will  adapt  to  the  technology.  As  long 
as  we’re  providing  quality  content, 
there  will  be  a  market  for  that.” 


Will  syndicates  even  be  necessary  in 
the  future?  Already,  a  number  of  car¬ 
toonists  make  their  work  available  di¬ 
rectly  to  readers  via  home  pages  on  the 
Internet’s  World  Wide  Web. 

Session  moderator  Bruce  Beattie 
noted  that  syndicates  perform  many  of 
the  tasks  —  such  as  publicity,  billing 
and  licensing  —  that  cartoonists  may 
not  have  the  time  or  inclination  to  do. 

“1  need  some  third  party  to  help  me 
out,”  said  Beattie,  the  former  National 
Cartoonists  Society  president  who 
does  the  “Beattie  Blvd.”  comic  panel 
for  Newspaper  Enterprise  Association 
and  editorial  cartoons  for  the  Daytona 
Beach  (Fla.)  News-Journal  and  Copley 
News  Service. 

Tobias  and  Salem  observed  that  syn¬ 
dicates  will  continue  to  have  the  gate- 
keeping  function  of  sorting  through 


Anita  Tobias 


comics  to  try  to  get  the  best  ones  out 
to  readers.  Meanwhile,  computer  users 
of  the  future  may  have  to  plow  through 
hundreds  of  comics  to  figure  out  which 
ones  they  want  to  read.  And  some  of 
these  strips  may  not  be  very  good. 

“I  can  put  up  a  comic  by  Lee  Salem 
on  a  home  page,  but  who  would  read 
it?”  the  Universal  executive  comment¬ 
ed  wryly. 

One  audience  member  did  say  that 
major  syndicates  turn  down  a  number 
of  excellent  comics  not  considered 
mainstream  enough. 

The  syndicate  speakers  acknowl¬ 
edged  that  there  is  some  truth  to  this, 
but  added  that  they  have  to  be  aware 
of  what  daily  newspaper  editors  and 
readers  will  accept. 

“We  don’t  exist  in  a  vacuum,”  said 
panelist  Nancy  Tew,  editorial  projects 
manager  for  the  Los  Angeles  Times, 
where  she  handles  the  comics.  “We  are 
responding  to  what  our  readers  want.” 

Tew  noted  that  many  readers  get 
very  upset  when  they  see  sex,  violence 
and  other  controversial  material  in 
comics.  She  said  newspapers  are  still 
considered  a  “family  medium”  and  that 
the  comics  section  remains  a  some¬ 
what  “sanitized  place.” 

The  Times  editor  and  others  did  say 
that  funny  pages  are  slowly  loosening 
up  when  it  comes  to  the  subjects  car¬ 
toonists  are  allowed  to  address  and  the 
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language  they  are  allowed  to  use. 

“1  don’t  think  cartoonists  will  ever 
enjoy  the  freedom  of  TV  and  movie 
writers,  but  there  is  more  freedom  than 
before,”  Tobias  stated. 

Salem  agreed  that  things  are  chang¬ 
ing  to  some  extent  in  what  has  been  a 
“frustratingly”  traditional  comics  page 
environment.  He  added  that  good  car¬ 
toonists  whose  work  is  still  too  nontra- 
ditional  for  daily  newspapers  have  oth¬ 
er  outlets  such  as  alternative  weeklies 
and  cyberspace. 

Speakers  also  discussed  how  daily 
newspapers  with  electronic  versions 
can  run  comics  in  cyberspace  that  they 
don’t  have  room  to  put  in  print. 

Changes  are  also  coming  on  the  de¬ 
livery  end.  More  cartoonists  will  elec¬ 
tronically  transmit  their  comics  to  syn¬ 
dicates,  which  in  turn  will  electronical¬ 
ly  submit  them  to  newspapers. 

“Ultimately,  this  may  lead  to  short¬ 
ening  of  deadlines  and  allow  content 
to  be  more  timely,”  said  Tobias. 

Content  can  change  in  various  oth¬ 
er  ways  when  comics  appear  in  cyber¬ 
space  rather  than  print.  Cartoonist/au¬ 
thor  Scott  McCloud  talked  about  an 
“infinite  canvas”  on  which  cyberspace 
artists  will  do  comics  featuring  all 
kinds  of  shapes  as  well  as  interactive 
elements  that  will  enable  readers  to, 
say,  click  on  a  character’s  face  for  a 
close-up  revealing  “information  in  the 
eyeball.” 

McCloud,  who  spoke  a  day  before 
the  future-of-comics  panelists,  also  dis¬ 
cussed  the  creative  possibilities  of 
sound  and  motion. 


“Comics  are  on  the  brink  of  a  dra¬ 
matic  reinvention,”  said  the  author  of 
Understanding  Comics,  a  215-page 
comic  book  that  has  sold  more  than 
80,000  copies  since  it  was  published  in 
1983.  “CD-ROMs  are  the  testing 
grounds  for  what  comics  will  look  like 
when  transmission  speeds  get  better.” 

McCloud  added,  “For  now,  most 
pictures  on  the  Internet  have  to  be 
fairly  simple,  but  that  will  change.” 
And  he  said  computer  users  will  even¬ 
tually  be  able  to  more  quickly  access 
comics  on  the  Web. 

The  speaker  acknowledged  that 
print  currently  has  “cost  and  portabili¬ 
ty”  advantages.  But  he  added  that  flat- 
panel  technology  will  eventually  make 
computers  much  smaller  and  lighter, 
and  that  their  price  will  continue  to  go 
down. 

While  a  computer  will  most  likely 
never  be  as  inexpensive  as  a  newspa¬ 
per,  McCloud  said  people  should  com¬ 
pare  the  buying  of  a  computer  “not  to 
the  purchase  of  one  paper  but  to  a 
two-  or  three-year  subscription.” 

The  speaker  following  McCloud,  lit¬ 
erary/licensing  agent  Toni  Mendez,  dis¬ 
cussed  the  merchandising  of  comics  — 
past  and  present. 

Mendez  noted  that  careful,  success¬ 
ful  licensing  of  a  comic  requires  “a  lot 
of  planning”  but  sometimes  “a  lot  of 
luck.” 

She  recalled  that,  in  1959,  a  Soviet 
first  deputy  prime  minister  touring  a 
toy  factory  in  Queens,  N.Y.,  tried  on  a 
“Steve  Canyon”  helmet  inspired  by 
Milt  Caniff’s  comic.  The  photograph 


was  seen  by  millions  of  newspaper 
readers  the  next  day,  and  sales  of  the 
helmet  skyrocketed. 

Mendez  was  a  Rockette,  solo  dancer 
and  choreographer  before  switching 
careers.  She  worked  with  Caniff,  Rube 
Goldberg,  B.  Kliban  and  other  late  car¬ 
tooning  greats  —  and  continues  to 
represent  a  number  of  today’s  creators. 

Many  creators  at  the  Ohio  State  fes¬ 
tival  thanked  Lucy  Shelton  Caswell  for 
organizing  the  triennial  event,  which 
was  underwritten  by  Universal. 

Caswell,  who  received  a  prolonged 
standing  ovation  at  the  final  banquet, 
is  curator  of  Ohio  State’s  Cartoon, 
Graphic,  and  Photographic  Arts  Re¬ 
search  Library. 

Cartoon  gallery  has 
post  office  function 

by  Debra  Qersh  Hernandez 

THE  NATIONAL  GALLERY  of  Cari¬ 
cature  and  Cartoon  Art  is  more  than  a 
museum,  it’s  also  a  post  office  —  but 
don’t  go  there  looking  for  Nixon 
stamps. 

During  the  month  of  October,  the 
Washington,  D.C. -based  gallery  is 
serving  as  a  post  office  called  the  “Na¬ 
tional  Cartoon  Gallery  Station.”  It  is 
selling  the  newly-minted  Comic  Strip 
Classics  stamps  and  offering  a  special 
cancellation  mark  —  the  gallery’s  icon 
—  designed  by  editorial  cartoonist  Pat 
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Providing  low-cost,  high-quality 
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Oliphant  of  Universal  Press  Syndicate. 

Patrons  can  purchase  sheets  of  the 
20  stamps  and  special  books.  For  indi¬ 
vidual  stamps,  there  are  postcards  and 
one  of  three  envelopes  featuring  the 
Yellow  Kid;  a  caricature  of  art  collec- 
tor/gallery  founder  Art  Wood  with  his 
signature;  and  a  drawing  by  artist/ 
gallery  art  class  teacher  Bill  Lemmer 
with  his  signature. 

“This  is  the  cartoon  day  of  the  cen¬ 
tury,”  said  gallery  chairman  Tom  Gib¬ 
son,  at  an  Oct.  3  ceremony  kicking  off 
the  first  day  of  the  special  cancellation. 
“America  would  be  a  very  boring  place 
if  cartoon  art,  and  comic  art  in  partic¬ 
ular,  were  missing  from  the  landscape.” 

Rick  Marschall,  the  Hogan's  Alley 
magazine  editor  in  chief  who  was  in¬ 
volved  in  the  stamp  effort,  called  it  a 
“great  day  and  a  great  place  for  this  to 
be  happening.” 

Wearing  a  Yellow  Kid  tie  and  100- 
year-old  Yellow  Kid  pin,  Marschall  not¬ 
ed  that  the  comics  have  previously 
been  honored  overseas.  “Now  in  the 
land  of  their  birth,  they’re  being  hon¬ 
ored,”  he  said. 

Historic  color  comics  tearsheets, 
from  Marschall’s  collection,  that  were 
featured  on  the  stamps,  were  on  special 
display  throughout  the  gallery. 

The  20  cartoon  stamps  went  on  sale 
nationally  starting  Oct.  2  (E&P,  Sept. 
30,  p.  31). 

In  New  York  City  that  day,  a  special 
event  was  held  at  the  Pen  &  Pencil 
restaurant  featuring  seven  costumed 
characters  from  stamp-honored 
comics.  The  Postal  Service  sent  a  mo¬ 
bile  unit  there  to  make  first-day-of-is- 
sue  cancellations. 

During  the  event,  the  Pen  &  Pencil 
hung  a  photograph  of  King  Features 
Syndicate  president  Joe  D’Angelo  in  its 
“Gallery  of  the  Fourth  Estate.” 

King  also  reported  that  Young  &  Ru- 
bicam  has  created  a  15-second  com¬ 
mercial  featuring  the  King-distributed 
“Popeye”  and  Tribune  Media  Services- 
distributed  “Dick  Tracy”  —  two  of  the 
20  comics  on  the  stamps.  The  spots 
will  play  in  selected  markets  and  on  ca¬ 
ble  this  month  through  Nov.  20. 

And,  on  Oct.  1,  several  Sunday 
comics  mentioned  the  new  stamps. 


National 
Cartoon 
Galleiy  Station 

October  3,  1995  Washington,  DC  20066 


Above  is  the  special  postmark  featuring  the  cartoon  gallery’s  icon.  Beloiv  is  the 
Oct.  1  “Barney  Qoogle  and  Snuffy  Smith”  strip,  by  Fred  Lasswell  of  King  Features 
Syndicate,  celebrating  the  release  of  one  of  the  20  comics  stamps. 


Those  two  strips,  which  started  in 
1958  and  1964,  respectively,  are  now 
distributed  by  Creators  Syndicate. 

Also  included  are  Hart’s  drawings  for 
charitable  organizations,  his  awards, 
material  about  the  B.C.  Open  golf 
tournament,  photos  of  the  cartoonist 
with  longtime  assistant  Jack  Caprio, 
and  more. 

The  show,  curated  by  David  Chese- 
brough,  is  at  the  Roberson  Museum  & 
Science  Center,  30  Front  St.,  Bing¬ 
hamton,  N.Y. 


extensive  tribute  to  cartoonist  Johnny 
Hart. 

The  show  —  which  was  almost  a 
year  in  preparation  —  includes  Hart’s 
work  as  a  high  school  student.  Stars 
and  Stripes  cartoons,  early  magazine 
drawings,  and,  of  course,  “B.C.”  and 
“Wizard  of  Id”  comics. 


Wattenberg  on  Web 

THINK  TANK,  THE  weekly  public 
television  series  moderated  by  Ben 
Wattenberg,  has  launched  a  Web  site 
featuring  information  on  politics  and 
public  affairs. 

The  site  is  at  http://www.think- 
tank.com. 

Wattenberg  is  a  columnist  syndicat¬ 
ed  by  Newspaper  Enterprise  Associa¬ 
tion. 


The  exhibit  entrance 


A  MUSEUM  IN  New  York  state  has 
opened  its  fall/winter  season  with  an 
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Curmudgeon 

Continued  from  page  5 

not  repudiation.  Moreover,  presenting 
civic  journalism’s  good  questions  as 
ideas  with  venerable  antecedents 
rather  than  as  shiny  new  notions,  and 
casting  the  movement  in  the  light  of 
refurbishing  traditional  journalism 
rather  than  replacing  it,  would  provide 
a  resonance  and  solid  grounding  that  is 
now  noticeably  lacking. 

“Besides,  this  maturing  of  civic  jour¬ 
nalism  might  —  even  relieve  us  news¬ 
paper  people  of  the  awful  burden  of 
having  to  be  squarely  and  noisily  fer- 
or-again  it.” 

For  my  part,  1  so  wish  all  civic  jour¬ 
nalism  practitioners  would  place  more 
emphasis  on  serving  up  tougher  report¬ 
ing  and  suggested  solutions  and  less  on 
sponsorship  and  orchestration  of  town 
meetings  and  forums. 

1  hope,  also,  that  the  movement 
does  not  lead  practitioners  into  pro¬ 
ducing  too  many  polls  and  focus  group 
voices  to  the  point  of  boredom. 

If  civic  journalism  can  become  the 
steroid  that  produces  a  closer  connec¬ 
tion  between  the  press  and  the  com¬ 
munity  and  more  vigorous  public  dia¬ 
logue,  let  us  give  it  some  running 
room.  Let  the  doubting  Thomases  con¬ 
tinue  to  shut  out  the  public. 

Shop  Talk 

Continued  from  page  48 

is  a  religion  of  terrorists  and  that  the 
Catholic  Church’s  primary  quality  is 
that  it  is  rich.  Of  course,  Islam  is  not  a 
source  of  terrorism.  As  for  the 
Catholic  Church’s  wealth,  journalists 
may  envision  the  Pieta  in  St.  Peter’s 
Basilica  when  they  speak,  but  they’re 
ignoring  well-publicized  reports  that 
dioceses  across  the  country  are  cutting 
staffs  and  members  of  religious  orders 
face  a  $6.3  billion  shortfall  in  retire¬ 
ment  funds. 

6.  Give  up  the  anti-institution  at¬ 
titude  which  characterizes  late  20th 
Century  journalism  and  which  may 
actually  work  against  getting  the 
story  right. 

Large  institutions  are  not  inevitably 
wrong.  Nor  are  reporters  always  right 
when  they  describe  the  actions  of  an 
organization  they  are  only  partly  famil¬ 
iar  with. 

In  working  with  media,  1  sometimes 
wonder  if  1  should  resort  to  reverse 
psychology.  Case  in  point:  At  last  fall’s 


meeting  of  the  U.S.  bishops  in  Wash¬ 
ington,  1  complimented  a  reporter  a 
couple  times  —  he  got  lots  of  column 
inches  and  his  stories  were  accurate. 
After  1  praised  him  two  days  in  a  row, 
he  said  it  made  him  nervous.  To  pro¬ 
vide  him  a  real  treat,  1  thought  about 
growling  the  next  day,  “Your  story  is 
trash,  you  pinko!” 

7.  Like  your  beat. 

A  newspaper  which  hired  a  fast-food 
devotee  as  its  restaurant  critic  would 
be  laughed  at,  while  if  it  hired  a  non¬ 
believer  or  someone  actually  hostile  to 
religion  in  general  or  to  a  particular 
faith  to  write  its  religion  reports,  no 
one  would  give  it  a  second  thought. 

1  used  to  edit  a  movie  column.  One 
reviewer  wrote  pieces  that  made  edi¬ 
tors  laugh  out  loud.  That  she  liked 
movies  was  evident  and  her  enthusi¬ 
asm  was  catching.  It  didn’t  make  her 
any  less  of  a  reviewer.  Because  she 
liked  movies  and  went  to  them  all  the 
time,  she  panned  the  terrible  ones  and 
spotted  the  greats  instinctively.  Per¬ 
haps  if  the  persons  covering  religion 
have  a  healthy  liking  for  it,  or  even 
pray  or  are  unashamed  to  admit  they 
go  to  religious  services,  then  they’ll 
achieve  the  insight  needed  to  see  the 
religion  stories  which  surround  them. 


Urge 

Continued  from  page  30 

that  other  key  documents  are  still  not 
available  electronically. 

On  numerous  occasions,  Gingrich 
has  promised  to  put  congressional  in¬ 
formation  online,  but  the  groups  point¬ 
ed  out  progress  has  been  slow. 

The  letter  was  signed  by  the  Taxpay¬ 
er  Assets  Project,  Congressional  Ac¬ 
countability  Project,  Common  Cause, 
U.S.  Term  Limits,  Center  for  Respon¬ 
sive  Politics,  Electronic  Frontier  Foun¬ 
dation,  Natural  Resources  Defense 
Council,  Citizen  Action,  Term  Limits 
Legal  Institute,  the  Federation  of 
American  Scientists  and  others. 

Mich,  daily 
publishes 
WW  II  booklet 

THE  MUSKEGON  (Mich.)  Chronicle 
has  published  an  abbreviated  history  of 
World  War  II  as  related  in  the  collected 
editorials  of  the  Chronicle.  The  50-page 
booklet,  A  World  War  Chronicle,  is 
available  by  mail  through  the  Chronicle. 
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Book  data  for  U.S.  Daihes,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where 
sections.. .names  of  contacts  and  their  areas  of  responsibility,  plus 
other  critical  information  about  newspapers,  newspaper  suppliers  and 


service  companies. 


•  CD-ROM  without  listing  capabilities 
(with  book):  $495 
•CD-ROM  with  listing  capabilities 
(with  book):  $895 


•  One  to  four  copies:  $100  per  book 

•  Bulk  orders  of  five  or  more: 

$92  per  book 

•  International  orders 

(outside  U.S.  or  Canada):  $125  per  book. 


Pricing* 


Network  versions  are 
available.  Please  call 
(212)  675-4380 
ext.  333  for  pricing. 


More  than 
250,000 
Newspaper 
Facts! 


For  answers  to  technical  questions 
about  the  CD-ROM, 
call  (212)  675-4380.  ext.  444. 


1  Tx  T  Mail  your  order  and  payment  to: 

j\|OW  ®  Editor  &  Publisher,  Year  Book, 
11  West  19th  Street,  New  York, 
NY  1001 1-4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  333.  Payments  must  accompany  all 
orders.  NY,  CA,  DC,  LA  and  Canada  add  appropriate  tax.  Please  supply 
proper  street  address  for  UPS  delivery.  No  defiveries  will  be  made  to 
P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weeltly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1  2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


"DEAR  WISHUPONS" 

AN  ADVICE  COLUMN  FOR  KIDS 
(800)  484-6339/x2425  or 
(805)  949-0598 


FAMILY/PARENTING 


SPEAKING  AS  A  PARENT:  Weekly, 
warm  anecdatal  style.  Track  recard. 
Free  sample,  trial  run.  Family  Features, 
919  S.  Forragut  Street,  Philadelphia, 
PA  191 43,  (215)  382-4338. 


FEATURES  AVAILABLE 


The  WRITERS'  BLOC,  the  new  gang  in 
town,  offers  oil  Meyers  Reports 
features.. .plus  Exciting  New  Columns,  a 
Word  Game  and  a  Cartoon.  TWB 
1(800)  365-6267 


WEEKLY  FEATURES  SINCE  1970 
Mork-Morgan,  Incorporated 
Box  995,  Newnan,  GA  30264 
(404)  253-5355 

3  Editorial  Cartoons,  Conservative  Com¬ 
mentary,  Horoscope,  Puzzle,  and 
Church  Page  Comment.  $  1 0  per  week. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


HOME  IMPROVEMENT 


ON  THE  HOUSE  is  a  weekly  syndicated 
column  written  for  AP  Newsfeotures  by 
veteran  builders  James  &  Marris  Carey. 
ON  THE  HOUSE  offers  money-saving 
tips  on  building,  remodeling  &  repair¬ 
ing  homes.  Each  column  is  accom¬ 
panied  by  an  instructional  graphic  and 
Q  &  A  section  for  reader  involvement. 
Call  (800)  REPAIR  IT  for  free  samples. 


AWARDWINNING  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


LUCKY  NUMBERS 


FORTUNE  COOKIES  -  All  Birthdates 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


FANTASY  SPORTS  COLUMN 
An  award-winning  writer  and  fantasy 
champion  provides  tips  all  sports  fans 
will  enjoy.  Printed  to  order,  foxed,  or 
Fedexed  on  disk.  Free  trial,  competitive 
rates.  Karrick  Creative  (21 2)  674-4842 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
http://punchin.com  or  (21 2)  755-4363. 


NEW  FEATURE  SYNDICATE  looking  for 
columnists,  comic  strips  and  feature 
stories  to  newspapers  and  magazines. 
Phil  Bernie,  (206)  771  -4282.  Evenings. 


EDITOR  &  PUBLISHER;  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


ARTIFAQS 


THE  NEWSEUM,  the  world's  first 
museum  dedicated  to  the  past,  present 
and  future  of  news,  is  looking  to 
acquire  a  wide  assortment  of  historic 
print  and  broadcast  material  -  lino¬ 
types,  cameras  and  much,  much  more. 
Please  write/ send  photos  to  B.  Reed, 
The  Freedom  Forum  Newseum,  1101 
Wilson  Blvd.,  Adington,  VA  22209. 


BUSINESS  OPPORTUNITIES 


SWISS  PUBLISHER  is  seeking  a  US- 
based  investor  for  a  new  exciting  pub¬ 
lishing  venture  in  Switzerland.  Please 
write  or  fax  to:  Werner  Publishing 
Company  Ltd.,  P.O.  Bax  5134,  1211 
Geneva  11,  Switzerland,  Fax  011  (41- 
22)311-45  92. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Bax  1088,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negatiations 
Comprehensive  evaluations  worldwide 
(516)  379-2797/(813)  786-5930 

Love  IS  the  drug  I'm  thinking  of. 

Bryan  Ferry 


NEWSPAPER  APPRAISERS 


SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable  prices. 
Contact  Dick  Smith,  president,  108 
Jane  Cove,  Clarksdale,  MS  38614, 
phone  (601)  627-7906,  Fax  (601) 
627-79063*. 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Done  Claussen,  MWest  (91 3)  395-3694 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 
Bruce  Lontz,  Canada  W. 

(604)  785-2385 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Larxirum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 


John  T.  Cribb  1  Annette  Perk  Drive,  Bozeman,  MT  59715  40b*586>6621 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Medio  Services 
4 1 0  Elm  St. ,  T roy,  AL  3608 1 

(334)  566-7198 
Fox  (334)  566-0170. 


KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd.-Suite  301 , 
Baldwin,  NY  11510.  New  York  (51 6) 
379-2797/Tampa  (813)  786-5930. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fox  (21 4)  520-6951 
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NEWSPAPER  BROKERS 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smilfi,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker”Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601 1289-3254 


Whitesmirti  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ACTIVE  SPORTS,  HEALTH  AND  FIT¬ 
NESS  monthly  news  magazine.  Mid- 
AHantic  area,  $275,000  gross  annual 
sales,  7  years  established.  Contact 
Ryan  &  Wetmore,  PA.,  Attn:  Mike  Wet- 
more,  8403  Colesville  Rd.,  #630,  Silver 
Spring,  MD  20910. 


Planet  earth  is  blue  and  there's  nothing  I 
can  do. 

Major  Tom 


NEWSPAPERS  FOR  SALE 


BE  YOUR  OWN  BOSS:  Newspapers 
(or  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  4^-3950. 


FAMILY  OWNED  FLORIDA  WEEKLY: 
30  miles  northwest  of  Orlando  in  grow¬ 
ing  Lake  County.  Write  P.O.  Box  1099, 
Umatilla,  FL  32784. 


GROWING  PROFITABLE  weekly  in 
growing  market.  Gross  sales 
$340,000.  Nice  profit.  Daily  competi¬ 
tion.  $200,000  with  terms.  Riclcen- 
bacher  Media  Campany,  (214)  520- 
7025. 


WESTERN  OREGON  Weekly.  Owner 
retiring.  Priced  at  annual  gross  of  $1 30K 
with  $40K  down. 

UNIQUE  Montana  Bi-Weekly,  190K 
gross,  very  profitable,  building,  nice 
town,  $1 75K  with  $50K  down. 
Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


IDAHO  NEWSPAPER,  Gross  $1.27M. 
Reduced  price  of  $1.25M  includes  real 
estate,  or  $900K  for  business  only.  Call 
Arthur  Berry  &  Co.  (208)  336-8000. 


MASS.  -  3,000  paid  circulation  weekly; 
established  22  years.  Owner  takes 
$50,000  pay/profit;  $160,000  sales. 
Barry  French,  braker,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772. 


UPSTATE  New  York  weekly  in  fast  grow¬ 
ing  capital  district  with  great  potential. 
Reply  to  Box  07399,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  420 
publications,  including  1 1 2  daily  news¬ 
papers.  All  carrespondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (41 7)  451 -1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Larae 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


FACKELMAN  NEWSPAPERS  GROUP 
seeks  to  acquire  weekly  and  small  daily 
newspapers  in  the  south,  midwest.  We 
can  offer  cash  or  terms.  We  also  offer 
experience,  commitment  to  excellent  com¬ 
munity  journalism.  If  you're  interested, 
please  give  us  a  cal),  confidentiality 
guaranteed.  Marc  A.  Richard,  Opera¬ 
tions  V.P.,  Newspaper  Service  Co., 
Inc.,  P.O.  Box  910,  Jennings,  LA 
70546,  telephone  (31 8)  824-301 1 . 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  LTD. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

EQUIPMENT/SUPPUES  WAWfEP" 

WANTED:  Rima  Heidelberg  Harris 
Stacker.  RS  20  25  30  40.  (509)  663- 
5161 .  Dove  Gray/Bob  Koenig 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (713)  468-5827. 


104  count-o-veyors  rebuilt  with 
alternator.  $1500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821-6257 


_ MAILROOM _ 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 
ask  (or  David  Slauter. 

Refurbished  add  an  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 

_ (800)  356-4886. _ 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

PRESSES 

Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-guality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821-6257 


URBANITE  substructure,  Y-columns, 
wall  brackets,  3-arm  reels,  tensions  & 
auto-pasters.  For  8-unit  press. 
C.ALLEMAN  (505)294-0450 


I 


Call  about  our  low  contract  rates!  (212)  675-4380 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  4/u  Harris  VI  5A;  2/u 
News  King;  7/u  Harris  V22. 

Tel(913)  362-8888  Fax(91 3)362-8901 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


J.C.&  ASSOCIATES,  INC. 

Circulation  and  Fulfillment  Systems 
Selection 
Development 
Installation  and 
Project  Management 

Over  30  installations  since  1 984, 
plus  Yellow  Pages  and 
Book  Publishing  Experience. 
Call  (91 3)  681  -8493,  Ask  (or  Joe 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 

(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 

Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  SERVICES 


VERIFICATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40^  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col- 
lections.  Nationwide.  (800)  844-3581 
DONNELY  ENTERPRISES  Presents  Risk 
Free  help  in  generating  new  starts. 
Beginning  with  an  on-site  analysis 
followed  by  a  proposed  Fix  with  guar¬ 
anteed  Results. 

Call  Jim  (800)  341-1323 
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CIRCULATION  SERVICES 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)929-1845 
Our  27th  Year 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


TELESERVICE  TECHNOLOGIES,  INC. 
"The  Future  of  Soles" 
Experienced,  professional 
predictive  dialing 
Coll  Bob  Bobber  (770)  41 4-4445 


Morality,  when  formal,  devours. 

Albert  Camus 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CONSULTANTS 


American  Newspaper  Consultants,  Ltd., 
including  Bruce  M.  Laniz. 

(800)  554-3091 . 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CONSULTANTS 


Advertising,  Circulation  &  Financial 
Systems  our  Speciality.  We  provide 
experts  to  develop  enhancements  or  new 
applications. 

GreenRose  Systems  (81 3)  969-3388 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NoHonol) 

LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.honsonQpcld.com 


PRESSROOM  SERVICES 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Slock  in 
Country-Overnight.  C^EAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 

PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod- 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.Box  1952 
Albuquerque,  NM  87103 


HELP  WANTED 

ACADEMIC 


_ ACADEMIC _ 

DEAN  OF  GRADUATE 

SCHOOL  OF  XDURNALISM 

The  University  of  California,  Berkeley, 
seeks  a  dean  for  its  Graduate  School  of 
Journalism.  The  School  offers  a  master's 
degree  program  that  prepares  students 
for  the  highest  possible  performance  in 
print  and  broadcast  journalism.  The 
small  professional  school,  in  a  large, 
distinguished  university,  enrolls  mature 
students  interested  in  skilled,  disciplined 
journalism  with  intellectual  breadth. 
Applicants  should  have  strong  lead¬ 
ership  skills  and  also  the  capability  to 
raise  funds.  An  applicant  should  have  a 
distinguished  record  of  accomplishment 
as  a  journalist  in  a  major  news  organi¬ 
zation.  Teaching  and  administrative 
experience  are  highly  desirable  as  is 
familiarity  with  broadcast  and  print 
journalism,  and  new  media 
technologies.  In  addition  to  qualifica¬ 
tions  for  the  administrative  post  of  the 
Dean,  an  applicant  should  have  a  back¬ 
ground  consistent  with  an  appointment 
to  a  tenured  professorship.  The  dean  is 
expected  to  remain  productive  in  his  or 
her  own  field,  and  should  also  be  a 
persuasive  advocate  of  the  highest  stan¬ 
dards  of  journalism  on  the  campus,  in 
the  community,  and  nationwide. 

The  University  invites  applications 
beginning  immediately  but  no  later 
than  December  31,  1995.  The  position 
is  available  July  1 ,  1 996. 

Apply  with  full  resume  and  names  of  at 
least  three  references  to: 

Search  Committee,  Journalism 
Chancellor's  Office 
University  of  California 
Berkeley,  CA  94720 

The  University  of  California  is  an  Equal 
Opportunity,  Affirmative  Action 
employer. 


DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks  outstand¬ 
ing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  theory  and  research  with  journal¬ 
ism,  advertising,  broadcasting,  or  P.R. 
concentration.  M.S.  degree  and  GRE 
required.  Program  requires  2-3  years 
coursework,  plus  dissertation.  Teaching 
assistantships  possible.  Application  for 
fall  1 996  due  March  1 .  Also  calendar- 
year  M.S.  program  in  media  manage¬ 
ment.  Contact  Dr.  H.  Howard,  Commu¬ 
nications,  University  of  Tennessee,  Knox¬ 
ville,  TN  37996-0347. 

FACULTY  OPENINGS 
Two  tenure-track  positions  to  teach  in 
one  or  more  areas:  mixed  media,  new 
media  technologies,  philosophy  of 
technology,  on-line  production,  copy 
editing,  computerized  news  graphics, 
page  design,  video  production  of  doc¬ 
umentary,  entertainment  or  corporate 
programming,  and  visual  communica¬ 
tion.  Candidates  must  have  significant 
professional  experience,  demonstrated 
capacity  for  research  or  creative  work 
in  one  or  more  areas  of  specialization, 
appropriate  academic  credentials,  and 
a  commitment  to  excellence  in  teaching. 
Appointment  intended  as  assistant  pro¬ 
fessor;  salary  competitive.  Positions  for 
August  1996.  The  University  of  Col¬ 
orado  at  Boulder  strongly  supports  the 
principle  of  diversity.  We  are  particu¬ 
larly  interested  in  receiving  applications 
from  women,  ethnic  minorities,  disabled 
persons,  veterans  and  veterans  of  the 
Vietnam  era.  Review  of  applications 
will  begin  December  1 ,  1 995  and  con¬ 
tinue  until  suitable  candidates  are 
found.  Send  vita  and  names  of  three 
references  to: 

Professor  Meg  Moritz 
School  of  Journalism  and 

Moss  Communication 

University  of  Cobrado 
Boulder,  CO  80309-0287 
moritzm@spot.cobrado.edu 


_ ACADEMIC _ 

FACULTY  POSITION 
MASS  COMMUNICATION 

The  Department  of  Mass  Communica¬ 
tion  at  Westfield  State  College 
anticipates  a  Journalism/Publication 
position  beginning  Fall,  1996. 
Qualifications  include  a  Ph.D.  in  Com¬ 
munication  or  related  field.  Teaching, 
relevant  professional  experience,  and 
computer/desktop  publishing  skills  pre¬ 
ferred.  Assistant  or  Associate  level  by 
qualifications/experience.  Four-course 
load  per  semester,  including  depart¬ 
mental  core  courses  and  Journalism, 
Advanced  Reporting  &  Writing,  Issues 
in  Journalism,  Broadcast  Journalism, 
Editing  &  Design,  ar  Public  Relations 
Writing.  Position  contingent  on  funding. 

WOMEN,  MINORITIES  AND  THE  DISA¬ 
BLED  ARE  ENCOURAGED  TO  APPLY. 

Review  of  applications  begins  immedi¬ 
ately  with  a  January  1 ,  1 996  deadline. 
Please  send  resume  and  three 
references  with  names,  addresses,  and 
telephone  numbers  to  the  bllowing  con¬ 
tact: 

Dr.  Brooks  Robards 
Mass  Communication  Department 
Westfield  State  College 
Westfield,  MA  0 1 086 

An  Affirmative  Action/ 

Equal  Opportunity  Empbyer 


EffFs  Classified 

- ►  - 

The  newspaper 
indasn7*s  meeting 
place. 

(2U)  675*4380 


_ ACADEMIC _ 

TENURE-TRACK  JOURNALISM  Assis¬ 
tant  Professor.  Fall  1996.  Ph.D. 
required,  professional  experience 
desired.  Ideal  candidate  will  contribute 
to  a  new  master's  degree  in  Science 
and  Technology  Journalism,  have  edu¬ 
cation,  background,  experience  in  tra¬ 
ditional  or  emerging  beets  of  journal¬ 
ism  and  communication.  Application 
review  begins  Nov.  15.  Applications 
accepted  until  position  filleo.  Send  let¬ 
ter,  vitae,  names/addresses  of  three 
rebrences  to:  Probssor  Howard  Eilers, 
Chair,  Journalism  Personnel  Committee, 
Texas  A&M  University,  College  Station, 
TX  77843-41 1 1 .  (409)  845-4685/Fax 
(409)  845-5408  (h-eilers@tamu.edu). 
Texas  A&M  University  is  an  equal 
appartunity/affirmative  action 
empbyer. 

WAYNE  STATE  UNIVERSITY  Depart¬ 
ment  af  Communication  seeks  a  Visiting 
Professor/Professional  Journalist  in 
Residence  to  teach  courses  in  journal- 
ism;  advise  students;  conduct 
workshops,  seminars  and  lectures;  pro¬ 
vide  service.  This  is  a  9-month  aca¬ 
demic  year  appointment  with  a  max¬ 
imum  renewal  of  two  additional  years. 
Requires  substantial  probssional  expe¬ 
rience  and  regional  or  notiorKil  recogni¬ 
tion  as  a  journalist.  Review  of  applica¬ 
tions  begins  immediately  and  continues 
until  position  is  filled.  For  maximum  con¬ 
sideration  materials  must  be  received 
by  November  1 ,  1 995.  Submit  applica¬ 
tion  letter,  vita,  three  letters  of  recom¬ 
mendation,  academic  transcripts  and 
samples  of  scholarly/professional/ 
creative  work  to:  Dr.  Nancy  Baym, 
Search  Chair,  Department  of  Commu¬ 
nication,  585  Manoogian,  Wayne 
State  University,  Detroit,  Ml,  48202. 
Fax:  (313)  577-6300.  E-mail: 
nbaym@cms.cc.wayne.edu. 

Wayne  State  University  is  an  equal 
opportunily/affirmotive  action  empbyer. 
V/ayne  State  University-Peopb  working 
together  to  provide  quality  service. 

All  buildings,  structures  and  vehicles  at 
WSU  are  smoke-free. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 


ADVERTISING 


CLASSIFIED  MANAGER  who  is  results- 


ADMINISTRATIVE 

ASSOCIATE  PUBUSHER 
In  lodoy's  tightening  publishing  environ¬ 
ment,  hove  you  been  denied  the 
opportunity  to  odvonce  to  the  next  level 
of  P&L  responsibility  for  your  own 
show?  The  Columbus  Guardian,  port  of 
the  burgeoning  alternative  newsweekly 
industry,  seeks  on  experienced  soles 
and  marketing  professional  to  publish 
this  fast  growing  property  in  one  of  the 
most  livable  and  vibrant  cities  in  the 
heartland.  Join  young  publishing  group 
with  aggressive  expansion  plans  for  the 
future.  Fax  resume,  cover  letter  and 
salary  requirements  to:  Ron  Williams, 
president.  Alternative  Media,  Inc., 
(614)469-1508. 

EXECUTIVE  DIREQOR 
The  Wyoming  Press  Association  seeks  a 
dynamic,  experienced  manager  for  the 
position  of  executive  director,  effective 
June  1 ,  1 996  when  our  current  director 
retires.  The  director  oversees  all  func¬ 
tions  of  the  association,  an  advertising 
service  and  a  clipping  service,  has  a 
staff  of  four  people  serving  nine  daily 
newspapers  and  33  weeklies  and 
reports  to  a  10-person  board  of 
directors.  The  director  must  be  a  strong 
advocate  of  newspapers  in  dealing  with 
other  trade  groups,  lawmakers  and  the 
public.  The  right  candidate  will  have  pro¬ 
ven  leadership  ability,  strong  people 
skills,  public  speaking  ability,  financial 
knowledge  and  a  track  record  of  sound 
trade  association  management.  Send 
resume,  recent  salary  history  and 
references  by  November  15  to:  Search 
Committee,  Wyoming  Press  Associa¬ 
tion,  1369  N.  Fourth  St.,  Laramie,  WY 
82070. 

EXECUTIVE  DIREQOR 

OREGON  NEWSPAPER 
PUBUSHERS  ASSOCIATION 

Lead  one  of  the  nation's  most  presti¬ 
gious  newspaper  associations  into  the 
21st  century.  If  you  are  a  visionary 
CEO  with  extensive  experience  in 
advertising  enterprise,  government 
affairs,  member  services  and  associa¬ 
tion  management,  we  want  you  to  join 
a  progressive  Board  of  Directors  and  a 
strong,  capable  staff  of  1 4.  Newspaper 
experience  essential.  Directs  full-time 
lobbyist  and  oversees  $10  million 
advertising  sales  effort.  Competitive 
salary  and  excellent  benefits.  Office  in 
suburban  Portland. 

Reply  by  October  31  to:  Executive  Director 
Selection  Committee,  P.O.  Box  1 586,  Lake 
Oswego,  OR  97035. 

EOE 

OPPORTUNITIES  AVAILABLE:  Newspa- 
per  Group  is  looking  for  publishers 
and/or  trainers  for  small  dailies  and 
large  weeklies.  Candidates  should  have 
knowledge  of  all  aspects  of  newspaper 
publishing,  good  interpersonal  skills 
and  a  willingness  to  be  involved  in  all 
departments.  We  have  opportunities  for 
the  right  people. 

Please  send  resume  to  Fockelman 
Newspapers,  (attention  D.H. 
Davis),  2005  N.  Pointe  Alexis  Dr., 
Tarpon  Springs,  FL  34689. 


_ ADVERTISING _ 

ACCOUNT 

EXECUTIVE 

ANALYST 

Competitive  Media  Reporting,  a  leader 
in  national  advertising  research,  is  seek¬ 
ing  an  AE  to  support  newspaper  clients 
in  investigating/compiling  competitive 
media  data,  assist  market  research  & 
advertising  sales,  train  clients  on  Win¬ 
dows-based  applications  &  provide 
phone  support.  Some  travel  within  the 
eastern  U.S.  is  required.  Must  have  col¬ 
lege  degree  with  1  -2  years  work  expe¬ 
rience  (preferably  in  advertising  indus¬ 
try).  Excellent  written  &  verbal  commu¬ 
nication  skills  &  computer  skills 
(Microsoft  Windows,  Excel  &  Word) 
required.  Previous  marketing,  research 
or  sales  experience  at  a  newspaper 
preferred.  Please  send  resume  with 
salary  history  to:  CMR,  HR  Dept.,  AE/ 
93,  317  Madison  Ave.,  New  York,  NY 
10017.  EOE. 

ADVERTISING  DIREQOR 
10,000  daily  in  Zone  7  is  looking  for  a 
results-oriented  individual  to  lead  a  12- 
person  advertising  staff.  The  successful 
applicant  will  possess  a  proven  track 
record  in  advertising  sales  manage¬ 
ment.  Experience  with  niche  pub¬ 
lications,  TMC,  classified  advertising 
and  new  product  development  is 
desired.  A  commitment  to  the  com¬ 
munity  and  the  professional  devel¬ 
opment  of  staff  is  essential.  We're  seek¬ 
ing  a  motivated,  self-starter  who 
demands  accountability  and  produces 
numbers.  Demonstrated  interpersonal 
and  communication  skills  are  a  must. 
Salary  is  in  the  mid-40s  including  MBO 
and  profit-sharing  incentives  plus  nice 
benefits  package  in  a  clean,  crime-free 
college  town.  Wannabe-publishers  will 
find  a  lot  of  opportunities  to  grow  with 
this  progressive  group.  Please  send 
resume  to  Box  07550,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  DIREQOR 

A  planned  retirement  is  nearing  which 
creates  an  immediate  need  to  fill  this 
key  position  reporting  to  the  publisher. 

We  are  a  47,000  AM  daily  covering 
23  counties  and  3  states.  We  need  an 
aggressive,  seasoned  pro  who  is  an 
excellent  team  player  and  o  strong  com¬ 
municator  with  superior  and  up-to-date 
people  skills  to  train  and  motivate  a 
staff,  while  being  responsible  for  sales 
and  promotion  efforts  in  display, 
classified  and  special  section  revenue 
programs. 

We  offer  competitive  compensation  and 
benefits,  a  generous  401  (k)  plan,  and 
liberal  bonus  potential. 

Please  send  a  resume,  cover  letter,  and 
salary  history  to: 

Director  of  Human  Resources 
News-Press  &  Gazette  Company 
P.O.  Box  29 
St.  Joseph,  MO  64502 

We  all  live  in  the  past  and  perish  by  the 
past. 

Goethe 


If  you  are  a  fast-track  ad  manager  or 
up-and-coming  sales  rep  who  wants  a 
shot  at  general  management,  we  want 
to  hear  from  you.  USMedia  Group, 
Inc.,  is  a  fast  growing  company  of  small 
to  medium  sized  doily  newspapers  who 
are  in  need  of  promotable,  marketing- 
minded  newspaper  people.  Positions 
are  available  now  where  you  can  show 
your  stuff  and  position  yourself  for  the 
future.  Send  resume,  stating  salary  his¬ 
tory  and  geographical  preferences.  All 
replies  held  in  confidence. 

President 

USMedia  Group,  Inc. 

P.O.  Box  227 

Crystal  City,  MO  6301 9 

ADVERTISING  MANAGER:  We  are 
No.  1  in  our  market  and  plan  to  stay 
that  way.  The  East  Oregonian  seeks  an 
aggressive  display  advertising  manager 
to  replace  our  pro,  who  wos  recruited 
away  by  academia.  We  want  an 
entrepreneur  with  strong  promotional, 
marketing,  management  and  sales  skills 
to  lead  a  crack  team.  The  EO  is  a  bustl¬ 
ing  daily  serving  an  area  known  for  its 
Western  heritage,  outdoor  recreation, 
friendly  residents  and  low  crime  rate. 
Sell  us  on  your  skills  with  a  letter  and 
resume  to  Clyde  Bentley,  general  man¬ 
ager,  The  East  Oregonian,  P.O.  Box 
1089,  Pendleton,  OR  97801.  Fax  (503) 
278-2676. 

ADVERTISING  SALES  MANAGER 

CWO&O,  a  leading  newspaper  rep 
firm,  needs  a  dynamic  and  motivated 
pro  to  manage  its  San  Francisco  sales 
office.  Sales  experience  and  knowledge 
of  the  newspaper  industry  is  essential. 
Fax  resume,  cover  letter  and  salary  his- 
toryto(213)  936-2828. _ 

CLASSIFIED  ADVERTISING  MANAGER 
If  you  are  the  strong  number  two 
person  in  a  hard-hitting  classified 
department,  then  this  maybe  the  right 
career  move  for  you.  We're  a  powerful, 
established.  Northeast  sales  driven 
weekly  group  with  our  best  years 
ahead  of  us.  If  you're  aggressive, 
ambitious,  good  with  people,  able  to 
implement  your  own  innovative  sales 
plans  and  love  a  competitive  environ¬ 
ment,  then  let  us  hear  from  you.  Good 
compensation  pockgage.  Send  your 
resume  and  cover  letter  c/o  The 
Advertising  Director,  Box  07554,  Editor 

&  Publisher. _ 

CLASSIFIED  AD  MANAGER  sought  for 
weekly  city  magazine.  Supervise  four- 
person  staff,  14-page  section.  Com¬ 
puter  experience  essential.  Must  be 
growth-oriented  with  strong  track 
record. 

Mail  or  fax  resume  to  Ad  Director,  Los 
Angeles  Reader,  5550  Wilshire  Blvd., 
Suite  301 ,  Los  Angeles,  CA  90036.  (21 3) 
933-0281. 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


oriented  needed  for  independently 
owned  Daily/Sunday  newspaper  in 
scenic  Finger  Lakes  region  of  Western 
New  York.  Hands-on  experience  and 
proven  track  record  for  increasing 
revenue.  Strong  computer  background 
a  must.  Ability  to  thrive  in  multi-task 
environment  and  experience  in  all 
phases  of  Classifieds.  Please  send 
resume,  references,  and  salary  history 
with  cover  letter  to:  H.  Robert 
Schodewald,  VP,  The  Daily/Sunday 
Messenger,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  14424.  Fax:  (716)  394- 
1675. 

CLASSIFIED  SALES  MANAGER 
Major  West  Coast  daily,  looking  to 
enhance  and  expand  successful 
classified  real  estate  marketshare,  is 
seeking  a  top  individual  in  this  field  to 
ensure  our  success.  Must  have  proven 
track  record  of  performance  with  strong 
creative  and  motivational  skills.  Send 
resume  and  salary  history  to  Box 
07541 ,  Editor  &  Publisher. 

GENERAL  MANAGER  with  1-2  years 
experience  in  advertising  sales  and 
marketing  opening  for  qualified  indi¬ 
vidual  in  Zone  7  with  established,  grow¬ 
ing  newspaper  group.  Send  resume 
and  salary  history  in  confidence  to: 
Rich  Fries,  News  Media  Corporation, 
Box  46,  Rochelle,  IL61068. _ 

LOOKING  TO  JOIN 
A  WINNING  TEAM? 

We  are  an  energetic  and  focused 
senior  advertising  team  of  a  Zone  2 
major  metropolitan  daily/Sunday 
newspaper  looking  to  upgrade  our 
mid-manager  sales  group.  We  are  spe¬ 
cifically  interested  in  someone  with  a 
winning  attitude  that  includes  manage¬ 
ment  experience  with  the  ability  to 
develop  and  implement  new  ideas, 
increase  revenue  and  linage,  and 
effectively  lead  a  sales  team,  the  ideal 
candidate  must  be  career-minded, 
assertive  and  hungry  to  grow  in  a 
challenging  marketplace.  The  desire  to 
be  a  future  department  head  is  also  a 
plus.  We  expect  a  lot  and  in  return 
provide  an  excellent  compensation 
package  and  quality  fringe  benefits.  If 
you  are  this  person,  submit  your  resume 
and  a  cover  letter  to  Box  07553,  Editor 
&  Publisher. 

RETAIL  AD  MANAGER 

The  Mercury,  a  30,000  daily  and  Sun¬ 
day  located  in  suburban  Philadelphia, 
seeks  sales  professional  to  lead, 
manage  and  motivate  our  retail  ad 
staff.  Successful  candidate  will  possess 
proven  track  record  in  sales  manage¬ 
ment,  knowledge  of  telephone  sales 
and  experience  in  co-op  advertising. 
We  offer  a  competitive  salary  and 
performance  bonus,  401  (k),  and  other 
benefits.  Please  send  resume  and  salary 
history  to: 

Tracy  Reinholt 
Personnel  Director 
The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 
No  phone  calls,  please 

Nothing  is  but  what  is  nat. 

Shakespeare 
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HELP  WANTED 

ADVERTISING  ADVERTISING 

MANAGEMENT  OPENINGS  RETAIL  ADVERTISING  MANAGER  to 


ADVERTISING  DIRECTOR:  For  small 
doily  located  in  the  upper  midwest. 
Report  to  the  Publisher  and  supervise 
staff  of  seven  in  retail  and  classified. 
Must  have  minimum  of  two  years  man¬ 
agement  experience.  Compensation  in 
the  forties. 

RAM:  For  mid-size  daily  in  the 
midwest.  Report  to  the  Ad  Director  in 
this  highly  competitive  market  and 
supervise  a  staff  of  twenty.  Must  have 
strong  sales  management  background 
in  competitive  market.  Salary  in  the  six¬ 
ties  plus  incentives. 

AD  DIRECTOR:  For  small  dail)'  and  two 
weeklies  located  in  a  rural  area  in  the 
midwest.  Report  to  the  Publisher/ 
Owner  and  supervise  a  staff  of  three 
and  maintain  own  account  list.  Salary 
in  the  upper  thirties. 

AD/GENERAL  MANAGER:  M/ill 
supervise  remote  location  for  this  large 
weekly  group  and  act  as  AD  and  GM 
for  this  office.  Will  report  to  the  Ad 
Director  at  corporate  level  and 
supervise  a  staff  of  five.  Compensation 
at  the  forty  level. 

AD  DIRECTOR:  For  small  daily  located 
in  the  eastern  U.S.  Report  to  the  Pub¬ 
lisher  and  supervise  a  staff  of  seven. 
Looking  for  strong  retail  background. 
Salary  in  the  mid  thirties  plus  incentives. 

ALL  POSITIONS  FEE  PAID. 

SEND  RESUME  IN  CONFIDENCE: 

PATRICK  QUINN,  PRESIDENT 
PDQ  RECRUITERS 

SERVING  THE  INDUSTRY  SINCE  1969 

Post  Office  Box  1 641 
Media,  PA  19063 
(610)  353-4722 

_ Fax  (610)  353-2207 _ 

RETAIL  SALES  MANAGER 
The  Press  Democrat,  Santa  Rosa,  Cali¬ 
fornia  is  looking  for  an  experienced 
sales  manager  in  the  Retail  Advertising 
Department.  Part  of  the  New  York 
Times  Regional  Newspaper  Group,  this 
newspaper  sits  in  a  premier,  expanding 
and  diversified  market  that  offers  con¬ 
tinued  growth  potential.  Circulation  is 
98,000  daily,  103,000  Sunday.  Can¬ 
didates  will  hove  retail  newspaper  sales 
management  experience.  Excellent 
communication,  negotiation,  customer 
service  and  formal  presentation  skills. 
Ability  to  train,  direct  and  motivate  staff 
and  implement  market  and  budget 
strategies.  This  is  a  challenging  career 
opportunity  with  one  of  the  nations  pre¬ 
mier  newspaper  groups.  Competitive 
salary,  incentive  and  benefits  package. 
Please  send  or  fax  your  resume  with 
cover  letter  including  salary  history  and 
references  to:  Carolyn  Brians,  advertis¬ 
ing  manager/retail.  The  Press  Demo¬ 
crat,  P.O.  Box  569,  Santa  Rosa,  CA 
95402.  Fax  (707)  544-4933. 


directly  supervise  'key*  accounts  ad  staff 
of  six  retail  sales  representatives  and 
sales  assistants.  Ability  to  work  closely 
with  other  retail  advertising  manager, 
plus  ability  to  select,  train,  motivate, 
and  lead  sales  representatives  who  sell 
to  local  decision-makers  to  achieve 
company  revenue  goals  and 
performance  standards.  Major  com¬ 
pany  benefits  with  this  62,000  daily 
anci  76,000  Sunday  chain-owned 
newspaper  organization.  Send  com¬ 
plete  resume  to  Box  07543,  Editor  & 
Publisher. 

ART  DIREaOR 

A  DENVER-BASED  national  magazine 
that  focuses  on  homes,  lifestyles  and  high- 
profile  personalities  is  seeking  a  qualified 
art  director.  Must  have  3  years  of 
consumer  publication  experience  and 
know  QuarkXPress,  Illustrator  and 
Photoshop. 

Send  resumes  and  samples  of  work  to: 

WINC 

John  A.  Bennett 
7009  S.  Potomoc  Street 
Englewood,  CO  8001 2 
No  Phone  Calls. 


INFOGRAPHIC  ARTIST  OPENING 


Recently  designed  100,000  daily 
(145,000  Sunday)  seeks  graphic  artist 
who  thinks  like  a  journalist  as  well  as 
an  artist  and  visual  problem-solver. 
Must  be  able  to  conceptualize,  analyze 
and  organize  complex  information  and 
present  it  in  simple  but  compelling 
ways.  Opportunities  for  page  design 
are  included.  Illustration  skills  a  plus  but 
not  mandatory.  Must  be  fluent  in 
Freehand  or  Illustrator  and  Photoshop. 
QuarkXPress  skills  a  plus. 

Salary  commensurate  with  experience 
and  skills.  Redesign  is  built  around  the 
philosophy  that  content  and  presentation 
are  one  and  the  same.  Zone  4. 

Send  work  samples  and  resume  to  Box 
07529,  Editor  &  Publisher. 

CIRCULATION 

A  MAJOR  MIDWESTERN  DAILY  with 
daily  circulation  around  500,000  is  cur¬ 
rently  in  need  of  an  Independent  Con¬ 
tractor  operation  specializing  in  Youth 
Crews  and/or  Retail  Store  Sales. 

We  offer  an  excellent  commission  plan 
with  a  fair  and  equitable  chargeback 
policy,  an  outstanding  in-house  support 
team  to  aid  in  your  success  and  an 
unlimited  amount  of  sales  territory.  We 
ore  in  need  of  an  established  firm  with 
good  references  for  a  long-term 
commitment  to  our  newspaper. 

This  is  a  truly  lucrative  opportunity. 

If  this  opportunity  interests  you,  please 
send  a  letter  of  introduction  and  some 
information  on  your  organization  to  Box 
07533,  Editor  &  Publisher. 

All  nature  wears  one  universal  grin. 

Henry  Fielding 


CIRCULATION 

- « - 

CIRCULATION  DIREQOR 
We  are  a  21,000  and  grawing  Col¬ 
orado  daily  and  Sunday  newspaper 
seeking  the  right  individual  to  provide 
circulation  leadership  and  work  with 
our  3-daily  newspaper  management 
team.  The  right  person  will  be  able  to 
effectively  plan  and  implement  our 
marketing  strategy  utilizing  a  combina¬ 
tion  of  new  and  proven  methods.  Good 
communicator,  team  oriented,  solid 
circulation,  competitive  and  manage¬ 
ment  experience  required.  Qualified 
candidates  may  send  their  resume, 
irKluding  experience  and  salary  history 
to  Dean  Lehman,  president  and  editor. 
Daily  Times-Call,  P.O.  Box  299,  Long- 

mont,  CO  80502. _ 

HOME  DEUVERY 
MANAGER 

The  Times  Herald,  a  Gannett  newspa¬ 
per  located  in  Port  Huron,  Ml,  is  seek¬ 
ing  a  Home  Delivery  Manager.  This 
hands-on  position  is  responsible  for  all 
aspects  of  carrier  home  delivery,  includ¬ 
ing  sales,  collections  and  providing 
excellent  service  to  subscribers,  through 
the  supervision  of  five  district  man¬ 
agers.  A  minimum  of  3  years  related 
experience,  including  demonstrated 
ability  in  the  positions  of  district  or  zone 
manager  required.  A  college  degree 
with  a  sales  and  marketing  emphasis  is 
a  plus. 

For  consideration,  please  submit 
resume,  salary  requirement  and  letter  of 
interest  by  October  20,  1995,  to: 
Circulation  Director,  P.O.  Box  5009, 
Port  Huron,  Ml  48061-5009,  or  fax  to 
(810)  989-6295. 

We  are  an  Equal  Opportunity  Employer 
and  appreciate  the  value  of  a  diverse 
workforce. 


DATA  PROGRAMMING 


Newsday,  Long  Island's  premier 
daily  newspaper,  based  in  Melville, 
LI.  has  a  challenging  opportunity  for 
an  experienced  COBOL  Programmer 
Analyst  with  3-5  years  experience. 
The  position  involves  programming 
maintenance,  enhancement  and 
development  of  our  ADMARC  adver¬ 
tising  system. 

The  qualified  candidate  must  hold  a 
college  degree  preferably  in  com¬ 
puter  science  or  equivalent  experi¬ 
ence  in  software  development.  Must 
have  at  least  2  years  experience 
working  on  IBM  MVS/ESA.  Strong 
communication/interpersonal  skills 
and  the  ability  to  work  in  a  fast 
paced  environment  with  multiple 
changing  priorities  are  required. 
Eiqierience  with  ADMARC  preferred. 
If  interested  send  resume  and  salary 
requirements  to: 


Employment  Dept  (PAD) 
235  Pinelewn  Rd. 
Melville,  N.Y.  11747 

An  EqutI  Opportunity  Employtr 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
Newspaper  group  seeks  aggressive 
circulators  for  a  small  as  well  as 
medium  size  newspaper  in  the  North¬ 
east.  We  are  looking  for  self-starters 
with  a  praven  track  record  of  circula¬ 
tion  growth  and  expense  management. 
Our  organization  provides  exceptional 
growth  opportunities  in  a  dynamic 
environment. 

We  provide  competitive  salary, 
excellent  benefits  and  unlimited  poten¬ 
tial  for  future  growth.  Interested  candi¬ 
dates  should  forward  resume  and  cover 
letter  to  Box  07548,  Editor  &  Publisher. 

MAJOR  METRO  IN  ZONE  3  seeks  a 
Circulation  Home  Delivery  Manager  for 
Suburban/Metro  growth  market.  This  is 
an  exciting  newspaper  with  a  track 
recard  of  rolling  out  new  products. 
Individual  will  be  responsible  for 
increasing  home  delivery  circulation 
and  penetration  through  effective  plan¬ 
ning,  organization  and  implementation 
of  service  and  marketing  strategies.  Suc¬ 
cessful  candidate  will  be  results 
oriented,  "lead  by  example",  and  be  able 
to  build  a  team  while  establishing 
performance  standards  and  accoun¬ 
tability.  Good  communication,  problem 
solving,  and  people  skills  essential  in  a 
fast  paced  environment. 

Ideal  candidate  should  possess  5  yeors 
circulation  management  experience 
with  a  trend  of  increasing  responsibil¬ 
ity,  college  degree  preferred.  Other 
qualifications  include  word  processing 
and  spreadsheet  skills. 

Competitive  compensation  and  benefits 
package.  Send  resume  and  salary 
requirements  to  Box  07544,  Editor  & 
Publisher. _ 

CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  an  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgeable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 

Editor  &  Publisher. _ 

CIRCULATION  MANAGER  sought  for 
award-winning,  14,500  circuTatian, 
seven-day  daily  In  fieart  of  Cajun  coun- 
try-Great  food,  festivals,  fishing  and 
peoplel  Looking  for  capable  manager 
with  creative  ideas  on  marketing  news¬ 
papers.  Good  pay  and  benefits 
package.  Send  resume,  caver  letter, 
salary  nistary  to:  Will  Chapman,  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberio,  LA  70562. 

CONSULTANTS 

START-UP  CONSULTANT  NEEDED 
Small  telecommunications  company 
with  background  in  computers  advertis¬ 
ing  and  journalism  seeks  consultant  to 
h^p  in  our  decision  to  launch  a  daily 
paper  with  a  circulation  of  less  than 
10,000.  Our  local  market  is  not  being 
served  well  and  we  see  a  journalistic 
and  business  opportunity.  Please  be 
familiar  with  start-up  problems  particu¬ 
larly  in  printing  and  distribution.  Much 
of  your  work  can  be  done  by  phone. 
Call  1  (500)  346-8565.  After  AH  fax 
center  answers  begin  fax  transmission 
to  respond  to  this  ad.  Sorry,  no  voice 
mail. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  EDITOR 

New  Times  is  looking  for  a  writer- 
editor  to  fill  on  immediate  opening  at 
our  award-winning  weekly  newspaper 
in  Phoenix. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  lest. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 


Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 

ASSISTANT  EDITOR  to  coordinate  daily 
editorial,  design  and  production  opera¬ 
tions  for  an  international  business  pub¬ 
lication.  Responsibilities  include 
coordinating  production/editorial 
schedules  and  personnel,  copy-editing, 
fact-checking,  and  acting  liaison  with 
other  departments.  Copy-editing  and/ 
or  technical  experience  a  must.  Famil¬ 
iarity  with  MS  Word,  Excel,  and  QuarkX¬ 
Press  for  Macintosh  preferred.  Please 
send  cover  letter  and  resume  to  Damian 
Marhefka,  managing  editor,  15130 
Ventura  Blvd.,  Suite  311,  Sherman 

Oaks,  CA  91403. _ 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Send  clips  and  resume 
to:  Joyce  McCullough,  NewsTribune, 
426  Second  Street,  La  Salle,  IL  61301. 

EOE. _ 

AWARD-WINNING  community  news¬ 
paper  editor  with  proven  track  record 
wanted  for  twice  weekly  newspaper  in 
exciting,  growing,  coastal  community. 
The  editor  should  be  dynamic,  possess 
strong  people  skills  and  be  committed 
to  community  involvement.  Excellent 
opportunity  for  experienced  editor  to 
make  good  newspaper  the  best  in  state. 
Send  resume  to  Bonita  Banner,  P.O. 
Box  40,  Bonita  Springs,  FL  33959.  No 

colls  accepted. _ 

AWARD-WINNING  broadsheet  weekly 
In  oceanfront  resort  area  75  miles  from 
New  York  City  seeks  smart,  serious,  com¬ 
mitted  general  assignment  reporter  who 
gets  the  facts  straight  every  time.  We'll 
teach  the  rest.  Experience  preferred  but 
will  consider  an  extraordinary 
beginner.  Car  and  35mm  camera 
required. 

Send  resumes,  writing  sam¬ 
ples  and  references  to  The  Hampton 
Chronicle-News,  P.O.  Box  1071, 
Westhampton  Beach,  NY  1 1 978. 

No  phone  calls. 


_ EDITORIAL _ 

BUSINESS  EDITOR/WRITER 
Ohio-based  publisher  of  nine  award¬ 
winning  business-to-business  monthly 
magazines  seeks  enterprising  business 
editors/reporters  for  its  Philadelphia 
and  Columbus,  Ohio  editions.  Suc¬ 
cessful  candidates  will  have  the  talent 
and  skill  to  provide  a  sophisticated 
executive  audience  with  insightful 
reporting,  valuable  research  and 
practical  advice  on  running  a  successful 
business.  Must  have  5-7  years  business 
reporting  experience  and  be  able  to 
work  in  an  innovative,  progressive 
environment. 

Send  cover  letter,  resume  and  3  clips 
to: 

SnKill  Business  News 
Attn:  Robin  Horvat 
1 4725  Detroit  Avenue,  #300 
Cleveland,  OH  44107 

BEEN  THERE?  DONE  THAT?  TRY  THIS. 


_ EDITORIAL _ 

COPY/DESIGN  EDITOR 
Key  opening  at  colorful  Zone  7  daily 
seeking  a  top  notch  candidate  to  round 
off  our  news  desk  who  can  expertly  edit 
stories,  write  headlines  and  design  with 
a  flair.  We  offer  excellent  pay  and 
benefits,  a  four-day  work  week,  and  a 
solid  newspaper  group  with  many 
career  opportunities.  Send  resume,  sam¬ 
ple  of  your  work,  references  to  Box 
07558,  Editor  &  Publisher. 

COPY  EDITOR 

Help  make  our  newspaper  sparkle:  The 
Fayetteville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  needs  a  strong  copy  editor 
for  its  news  desk.  We  value  tight  edit¬ 
ing,  crisp  headlines  and  compelling 
layouts.  Let  us  know  if  you're  interested 
in  joining  our  team. 

Send  resume,  clips  and  references  to 
John  Holmes,  personnel  director,  P.O. 
Box  849,  Fayetteville,  NC  28302. 

COPY  DESK  EDITOR/PAGINATOR 
We  are  looking  for  a  person  with 
demonstrated  excellent  copy  editing 
skills,  who  also  possesses  the  ability  to 
design  news  pages  using  QuarkXPress. 
Wonting  knowledge  of  Photoshop  and 
digital  scanning  helpful.  Our  multiple- 
day  publications  run  50  pages  a  week 
with  additional  special  sections.  Two  of 
our  papers  took  1  st  and  2nd  place  in 
WNPA's  General  Excellence  Awards 
this  year.  Located  in  Puget  Sound  area. 
Applications  will  be  accepted  until 
October  20th.  Non-smoking  environ¬ 
ment.  E.E.O.  Submit  resume  with  salary 
requirements  to  The  Times  Community 
Newspapers,  Human  Resources  Man- 
ager-EP,  P.O.  Box  48119,  Seattle,  WA 
98148. 


EDITORIAL 


The  Savannah  News-Press  is  looking 
for  visual  journalists-people  who  blend 
solid  news  judgment,  design  talent, 
Mac  skills  and  the  ability  to  plan  and 
direct  projects.  We're  looking  for  three 
people:  one  interested  in  presenting 
news;  one  in  sports;  and  one  in 
features. 

If  you  want  to  learn,  take  risks,  and 
hove  impact  in  one  of  the  world's  most 
beautiful  cities,  write:  Dan  Suwyn, 
managing  editor.  Savannah  News- 
Press,  P.O.  Box  1088,  Savannah,  GA 
31402  -  dsuwyn@sava.gulfnet.com. 


EDITORIAL 


Editorud  Research  Associate 

We  are  looking  for  an  individual  with  excellent  written 
communication  and  oral  skills,  to  woik  as  Assistant  Editor  on  the 
journal  of  peer-reviewed  articles  in  the  fast  moving  field  of 
neuroscience.  Candidate  must  have  strong  oiganizational  and 
interpersonal  skills  and  pay  meticulous  attention  to  detail.  Knowledge 
of  Mac  applications  and  use  of  database  management  systems  helpful. 
Responsibilities  include  procesring  and  tracking  manuscripts, 
communicating  with  authors  and  reviewers,  and  light  copy  editing. 
Candidates  must  have  BA/BS  or  equivalent;  biological  science 
background  preferred. 

Interested  candidates,  please  send  resume  indicating  requisition 
#TLCM,  to  Tina  Lawson,  Human  Resources,  Beth  Israel 
Hospital,  330  Brookline  Avenue,  Boston,  MA  02215.  If  you  are 
interested  in  other  employment  opportunities,  or  would  like  to 
complete  an  application,  please  visit  our  Employment  OCBce  at  132 
Brookline  Avenue,  2nd  Floor.  An  Equal  Opportunity  Employer. 


Beth  Israel  Hospital 
Boston 


We  Have  A  Future... 


L  xwopiicu 

Together. 

mn^J 


EDITORIAL 


COPY  EDITORS 

Aggressive  and  ambitious  copy  editor 
sought  for  news,  and  another  for 
sports,  at  100,000  AM  in  Yale's 
hometown.  Strong  editing  and  headline 
writing  a  must.  Advancement 
opportunities  in  both  print  and  on-line 
services.  Good  salary  and  benefits. 
Resume,  work  samples  to:  Ray  Hoye, 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-(-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 

20016,(703)506-4400. _ 

EDITOR  -  Empire  State  Report,  the 
monthly  magazine  of  politics,  policy 
and  the  business  of  government  in  New 
York  State,  has  immediate  opening  for 
the  top  editorial  position.  This  estab¬ 
lished  publication,  20  years  old  with 
1 2,000  readers,  seeks  public-policy 
oriented  editor.  Responsibilities  include 
editorial  development,  assignments  and 
management  as  well  as  editing  and  writ¬ 
ing.  This  is  a  QuarkXPress/Mac  opera¬ 
tion.  Zone  2  candidates  preferred. 
Send  resume  and  appropriate  pro¬ 
fessional  information  in  confidence  to: 
Publisher,  Empire  State  Report,  4  Cen¬ 
tral  Avenue,  Albany,  NY  12210.  No 
phone  calls,  please. 

EDITOR  for  Outdoors  Publications. 
Desktop  publishing  experience 
required.  QuarkXPress  or  Pagemaker 
expertise  needed,  journalism  bock- 
ground  a  must.  Hunting,  fishing  know- 
l^ge,  interest  a  big  plus.  Job  involves 
editing  stories,  writing  headlines,  edit¬ 
ing  photos,  building  pages  in  full 
pagination.  Salary  $24,000.  Good 
benefits,  great  work  environment.  Send 
resume  to  Afield,  P.O.  Box  2008, 
Altoona,  PA  16603.  Equal  Opportunity 
Employer. _ 


EDITOR/PAGE  DESIGNER 

Can  you  lay  out  eye-catching  pages 
and  write  snappy  headlines?  We're  a 
23,000  7-day  AM  in  a  growing 
market,  looking  to  fill  an  opening  on 
our  six-person  universal  desk.  Mac/ 
QuarkXPress  experience  preferred,  but 
not  required.  Competitive  pay  and 
benefits:  medical,  401  (k),  health  club. 
Sunny  Southern  Idaho  offers  skiing,  hik¬ 
ing,  hunting,  fishing,  white  water,  rock 
climbing. 

Send  resume,  references  and 
examples  of  layouts  and  heads  to  Clark 
Walworth,  managing  editor.  The  Times- 
News,  P.O.  Box  548,  Twin  Falls,  ID 
83303. 


EXPANDING  family-owned  newspaper 
group  has  openings  in  news-editorial 
tor  reporters  and  editors,  including  life¬ 
style  editor:  feature  writing  and  cov¬ 
erage  of  community  events  on  1  -person 
desk,  QuarkXPress  desirable.  Also 
news  editor  and  sports  editor  for  semi¬ 
weekly. 

Send  resume,  references,  sam¬ 
ples  and  salary  expectations  to 
Donovan  M.  Kramer  Sr.,  president, 
Kramer  Publications,  P.O.  Box  15002, 
Casa  Grande,  AZ  85230-5002. 


44 


EditorfiCPublisher  •  October  7,  1995 


EDITORIAL 


EDITORIAL 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

Major  labor  organization  seeks  an 
Editor  with  a  minimum  of  seven  years 
experience  in  editing  and  publishing 
magazines,  newspapers,  newsletters 
and  other  publications.  Experience  in 
directing  all  aspects  of  production, 
including  selection  and  direction  of  prin¬ 
ters,  artists  and  photographers.  Experi¬ 
ence  and  proven  ability  in  leadership  of 
stoff,  and  budgeting  for  large  circula¬ 
tion  publications  and  a  diverse  pub¬ 
lications  program.  Experience  with 
labor  unions  or  membership  organiza¬ 
tions  preferred.  Send  resume,  three 
references  and  salary  requirements  to 
AFSCME,  Human  Resources  Depart¬ 
ment,  1 625  L  Street,  NW,  Washington, 
DC  20036.  EOE  -  M/F/V/D. 


EDITOR 

Small  Zone  7  daily  with  excellent 
growth  potential  seeking  an  editor 
with  editing,  reporting  and  organiza¬ 
tional  skills  to  direct  the  staff  of  our  5 
day  paper.  Successful  candidates 
should  be  familiar  with  Mac  and  QuarkX¬ 
Press  pagination,  have  a  solid  know¬ 
ledge  of  layout  and  page  design  and 
willing  to  make  the  commitment  to  take 
our  editorial  quality  to  the  next  level. 
The  ability  to  motivate  and  direct  the 
staff  is  essential.  We  offer  a  competitive 
salary,  good  benefits,  401  |k),  strong 
support  and  the  opportunity  to  grow 
with  a  progressive  organization.  Send 
resume  in  confidence  to  Box  07556, 
Editor  &  Publisher. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  apen  throughaut  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  Far 
free  newsletter  call  (310)  792-1313. 


FINANCIAL  EDITOR 

English-speaking  Caribbean  daily 
newspaper  needs  a  Financial  Editar 
with  copy  editing  skills  and  knowledge 
of  Macintosh,  QuarkXPress  and  pagina¬ 
tion.  An  understanding  af  Caribbean 
affairs  would  be  a  distinct  asset.  Send 
resume/salary  history/compensation 
requirements/ samples  of  previous  work 
and  availability  to: 

Financial  Editor  -  Caribbean 
P.O.  Box  16274 
Plantation,  FL  33318 


FOOD  &  FARMING  REPORTERS 
Stringers  throughout  California  needed 
for  unique  newsletter.  Send  clips  and 
resume  to  Box  1661,  Santa  Monica, 

CA  90406- 1661. _ 

GAMBLING  REPORTER 
The  wheel  of  fortune  is  spinning  lor  an 
aggressive  reporter  with  three  to  five 
years  news  experience  to  cover  the 
gambling  beat  at  a  50,000-circulation 
daily  on  the  Mississippi  Gulf  Coast. 
Strong  reporting,  writing  and 
investigative  skills  a  must.  Send  resume, 
clips,  cover  letter  to  Andrea  Yeager, 
managing  editor.  The  Sun  Herald,  P.O. 
Box  4567,  Biloxi,  MS  39535-4567,  or 
fax  to  (601)  896-21 04. 


It  is  easier  to  believe  than  to  doubt. 

E.D.  Martin 


_ EDITORIAL _ 

GAY  EDITING  WHIZ 
Due  to  projected  growth,  our  Zone  4- 
based  weekly  gay  publication  is  seek¬ 
ing  a  qualified  journalist  to  edit  and 
design  our  paper.  We  seek  someone 
from  a  weekly  or  daily  who's  wanting 
the  freedom  a  gay  workplace  can 
afford.  Strong  reporting  and  editing 
background  a  must.  Supervise  a  small 
staff  and  a  dozen  stringers.  If  you've 
designed  one  page  or  an  entire  issue, 
while  editing,  you're  what  we're  look¬ 
ing  for.  Grow  with  us  and  our  dynamic 
community.  Excellent  salary,  benefits 
package.  Send  clips  and  references  to 
Box  07547,  Editor  &  Publisher. 


HARTFORD  (O)  BUSINESS  JOURNAL 
seeks  Editor.  Experienced  business 
writer,  excellent  credentials,  commit¬ 
ment  to  quality  wark.  Proven  ability 
to  staff,  manage  Editorial  department 
and  resources  of  growing  business  pub¬ 
lication.  Competitive  Salary  and  Bene¬ 
fits.  No  phone  calls.  Send  resume  and 
clips  to  Publisher,  Hartford  Business 
Journal,  56  Arbor  Street,  Hartford,  CT 
06106-1203 

MULTICULTURAL  AFFAIRS  REPORTER: 
we  are  seeking  a  bright,  self-starting 
reparter  with  an  ability  ta  think 
critically,  analyze  exhaustively,  and  still 
tell  a  story  that  makes  a  reader  want  to 
read  on.  The  ideal  candidate  will  open 
the  eyes  of  our  readers  to  the  diversity 
of  their  own  neighborhood,  and  to 
explore  the  challenges  posed  by  the 
changing  sacial  and  ethnic  fabric  of 
our  communities.  Experience:  three 
years  at  a  newspaper  with  circulatian 
above  75,900  daily;  fluency  in  a  sec¬ 
ond  language  a  plus.  Reply  ta  Jody 
Calendar,  deputy  nrKinaging  raitor.  The 
Asbury  Park  Press,  3601  Highway  66, 
Box  1 550,  Neptune,  NJ  07754- 1551. 

NATIONAL  SPORTS  JOBS  WEEKLY 

PO  Box  5725  Glendale  AZ  8531 2 
(602)  933-4345  $39-4  Issues 
MUSIC  WRITER:  The  Asbury  Park  Press, 
a  160,000  daily  and  230,000  Sunday 
newspaper  in  central  New  Jersey,  is 
looking  (or  an  experienced  music  writer 
to  cover  one  of  the  hottest  pop  music 
scenes  in  the  country.  The  ideal  candi¬ 
date  will  hove  the  proven  ability  to  get 
interviews  with  national  and  local  music 
personalities;  be  knowledgeable  about 
a  brood  range  of  musical  styles;  be 
adept  in  writing  hard  news,  features 
and  columns,  and  have  an  eye  for  the 
cutting  edge. 

Please  send  resume,  cover 
letter  and  clips  to  Isaiah  J.  Poole,  enter¬ 
tainment  editor,  Asbury  Park  Press, 
3601  Route  66,  Box  1550,  Neptune, 

NJ  07754- 1551. _ 

NEW  HAMPSHIRE'S  largest  daily  seeks 
a  proven  editorial  writer  to  advocate  its 
conservative  point  of  view.  Superior 
writing  skills  and  solid  knowledge  of 
American  history,  politics  and  culture 
essential. 

Send  resume,  clips  to  Charles 
Perkins,  executive  editor.  The  Union 
Leader,  P.O.  Box  9555,  Manchester, 
NH  03108-9555. 


NEWSLEHER  EDITOR 
Fast-growing  newsletter  publisher  in 
Wilton,  CT,  seeks  news  writer  to  tackle 
the  red-hot  fields  of  online  services,  the 
Internet  and  electronic  marketing. 
Please  send  resume  and  writing  sam¬ 
ples  to  KB,  SIMBA  Information,  213 
Danbury  Road,  Wilton,  CT  06897. 

PAGE  DESIGNER/COPY  EDITOR:  The 
award-winning  Merced  Sun-Stor  is  look¬ 
ing  for  a  journalist  with  strong  word 
skills  and  a  creative  flair  (or  layout  to 
join  our  five-person  design  desk.  We 
are  a  fully  paginated  six-day  daily  with 
full-color  section  fronts.  Knowledge  of 
QuarkXPress,  Photoshop,  Freehand  and 
NewsEditPro  are  pluses.  Send  two  writ¬ 
ing,  two  editing  and  four  layout  exam¬ 
ples  to:  Norman  Martin,  Jr.,  managing 
editor,  Merced  Sun-Star,  P.O.  Box  739, 
Merc^,  CA  95341 . 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  Department.  Zone  2  aopli- 
cants  only.  Please  send  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  ta  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisca.  We  publish  in-depth, 
well-crafted  stories  that  explare  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  pravoke 
Strang  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  persp^'ve  and 
tell  a  good  story. 

Send  all  applications  (no  phone  colls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

JOIN  E&P  IN 
CYBERSPACE!! 

CALL  FOR  OUR 
WEB-SITE  RATES. 
(212)  675-4380 _ 
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SENIOR  EDITOR 

National  health  care  publisher  seeks 
senior  editor  (or  its  weekly  newspaper. 
The  position  requires  at  least  three  to 
five  years'  experience  writing,  copy  edit- 
ing,  assigning  and  working  with 
writers,  preferably  on  a  daily  or  weekly 
newspaper.  BA  in  journalism  or  related 
field  required.  Business  and  health  care 
reporting  as  well  as  knowledge  of  AP 
style  and  QPS  are  pluses.  Position 
requires  sophisticated  writing  and  edit¬ 
ing  skills,  ability  to  work  well  under 
rigid  deadlines  and  be  able  to  juggle 
many  tasks.  We  offer  a  competitive 
salary  and  benefits  package  in  a  pro¬ 
fessional,  nonsmoking,  downtown  Chi¬ 
cago  working  environment.  Send  cover 
letter,  resume,  writing  and  editing  sam¬ 
ples  in  confidence  to: 

American  Hospital  Publishing,  Inc. 

737  N.  Michigan  Avenue,  #700 
Chicago,  IL  6061 1 
Attn:  Human  Resources 
EOE  M/F/D/V 


SPORTS  COPY/DESIGN  EDITOR 
The  Post-Tribune,  a  Knight-Ridder 
newspaper  located  just  outside  Chicago 
in  Northwest  Indiana,  has  an 
immediate  opening  in  sports  for  an 
experienced  journalist  with  design, 
layaut  and  copy  editing  experience. 
Our  1 1  -person  staff  focuses  on  prep, 
local  and  participatory  sports,  as  well 
as  Chicago  pro  sports  and  area  col¬ 
leges.  Women  and  minorities  are 
encauraged  ta  apply.  Send  resumes 
and  page  designs  to  Sparts  Editor,  Post- 
Tribune,  1065  Broadway,  Gary,  IN 
46402-2998.  NO  PHONE  CALLS, 
PLEASE. 


SPORTS  EDITOR/PHOTOGRAPHER 
Award-winning  weekly  near  Lake 
Tahoe,  CA  seeks  versatile  sports  editor 
with  pagination  and  photo  skills.  Send 
resume  to  Peter  Kostes,  Sierra  Sun,  Box 
2973,  Truckee,  CA  96160,  or  fax  to 
(916)  587-3763. 

SPORTS  EDITOR 

lead  a  staff  of  five  in  producing  a  sec¬ 
tion  for  a  community  with  equal  interest 
in  participatory  sports,  youth  sports, 
and  college  and  pro  sports.  Position 
requires  at  least  five  years  of  daily 
newspaper  experience,  including  at 
least  one  year  of  supervisory  duties  and 
at  least  three  years  in  sports. 

Send  cover  letter  outlining  your  sports 
section  philosophy,  resume,  clips,  and 
references  to:  Walter  Dawson,  manag¬ 
ing  editor.  The  Monterey  County 
Herald,  P.O.  Box  271,  Monterey,  CA 
93942. 

_ EOE _ 

SPORTS  WRITER 

The  Citizen,  an  award-winning  17,CXX) 
daily,  seeks  a  hard-working  sports 
writer  with  plenty  of  talent.  In  addition 
to  local  high  school  sports,  you  will 
cover  SU  football  and  basketball,  as 
well  as  New  York-Penn  League 
baseball.  You  will  also  design  pages 
with  QuarkXPress.  Knowledge  of 
Freehand  helpful. 

Send  stories,  tearsheets  and  references  to 
John  Allen,  The  Citizen,  25  Dill  Street, 
Auburn,  NY  1 3021 . 
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SPORTS  -PRO  BASKETBALL  WRITER: 
Booth  Newspapers,  a  group  of  eight 
dailies  in  Michigan  with  600,000 
circulation,  are  looking  for  an  energetic 
writer/reporter  to  follow  the  Detroit 
Pistons  at  home  and  on  the  road  and 
keep  our  readers  in  touch  with  the 
NBA.  Experience  covering  the  NBA  is 
preferred.  Send  resume  and  six  clips  to 
Sports  Editor  Phil  Moldenhauer,  Booth 
Newspapers,  217  N.  Sycamore,  Lans¬ 
ing,  Ml  48933.  Tel:  (517)  487-8888. 


SPORTS 

Our  sports  editor  needs  a  relief  pitcher 
to  help  cover  one  of  Ohio's  more  com¬ 
petitive  regions.  In  the  last  few  years, 
33  state  championships  of  both  genders 
hove  come  from  our  coverage  area  con¬ 
taining  some  of  the  best  academic  and 
athletic  schools  in  the  state.  A  working 
knowledge  of  QuarkXPress  is  a  plus  at 
this  10,000  circulation  daily.  Above  the 
averages  compensation  and  fringes. 
Send  letter,  resume  and  clips  to  Frank 
Snyder,  The  Daily  Standard,  P.O.  Box 
140,Celina,  OH  45822. 


STATE  GOVERNMENT  REPORTER: 
Booth  Newspapers,  a  group  of  eight 
dailies  in  Michigan  with  600,000 
circulation,  needs  an  aggressive 
reporter  to  be  part  of  a  five-person 
team  that  covers  the  state  departments, 
legislature  and  statewide  campaigns. 
Prefer  someone  who's  covered  educa¬ 
tion  issues.  Send  resume  and  six  clips  to 
Bureau  Chief  Meegan  Holland,  Booth 
Newspapers,  217  N.  Sycamore,  Lans¬ 
ing,  Ml  48933.  Tel:  (517)  487-8888. 


THE  VALLEY  DAILY  NEWS,  a  34,000- 
circulation  daily  situated  between  Seat¬ 
tle  and  Tacoma,  is  seeking  skilled  pro¬ 
fessionals  to  fill  two  key  positions.  The 
VDN  is  one  of  a  group  of  privately  held 
dailies  and  weeklies  in  the  Pacific 
Northwest,  and  is  committed  to  quality 
in  its  products  and  its  personnel. 

We  are  now  working  to  fill  these  posi¬ 
tions  by  early  1 996: 

FEATURES  EDITOR:  We  need  a  pro  to 
help  us  create  a  new,  daily  Features  sec¬ 
tion.  Top  candidates  will  have  signifi¬ 
cant  feature-editing  experience  on  a 
daily  or  a  weekly  newspaper  maga¬ 
zine;  creativity;  energy;  strong  interest 
in  consumer  news,  outdoor  recreation 
and  entertainment;  and  QuarkXPress 
and  MAC  proficiency.  Salary  range 
high  30s. 

CITY  EDITOR:  Perfect  job  for  current 
top-shelf  metro  ACE  who's  tired  of  cor¬ 
porate  journalism.  Top  candidates  will 
have  significant  experience  assigning 
stories  and  managing  reporters  at  a 
daily  newspaper;  excdlent  editing  and 
story  conceptualizing  skills;  the  ability 
to  mentor  a  variety  of  reporters  and  to 
generate  compelling  story  ideas  about 
people,  issues  and  lifestyles.  Salary 
range:  High  30s  to  low  40s. 

Please  send  cover  letter  and  resume  to 
Human  Resources,  Valley  Daily  News, 
600  South  Washington,  Kent,  WA 
98032-5707. 


EDITORIAL 


THE  SHELBYVILLE  (Indiana)  News,  a 
progressive,  award-winning  1 1 ,500 
circ.  PM  daily,  wants  two  reporters  with 
3-4  years  daily  newspaper  experience. 
Candidates  must  be  detailed  oriented, 
accurate,  good  at  analyzing  issues  and 
know  how  to  give  reoders  substance 
and  depth  in  stories.  Positions  are  gen¬ 
eral  assignment  with  emphasis  on 
county  government,  cops  and  courts. 
Midwest  candidates  preferred.  Send  let¬ 
ter,  resume  and  clips  to  Editor,  The 
Shelbyville  News,  P.O.  Box  750, 
Shelbyville,  IN  46176. 


WRITER/EDITOR 

Publisher  of  World's  most  widely  read 
Astrological  Publication  seeks  highly 
motivated,  talented,  full-time  Writer- 
Editor  for  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  positive 
thinker  and  "Wordsmith"  who  can  write, 
re-write  and  polish  information-packed 
copy.  The  genius  we  are  looking  for  will 
be  groomed  (or  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing.  Send  resume 
and  writing  samples,  particularly  any 
short  articles  or  stories,  to:  International 
Publisher,  Box  A,  Beverly  Hills,  CA 
90213. 


WITH  THE  RETIREMENT  of  a  colleague, 
our  senior  news  writer  is  being  pro¬ 
moted  to  the  desk.  To  replace  him,  we'll 
need  an  experienced,  productive  and 
accurate  reporter,  equally  at  home  with 
hard  news  and  features.  We  offer  com¬ 
petitive  salary  and  benefits  -  and  the 
heart  of  Cajun  Country.  A  1 5,000  daily 
(Mon-Fri.  PM,  Sat-Sun.  AM),  we're 
the  Lauisiana  Press  Association's 
Newspaper  of  the  Year  in  our  division 
for  the  second  straight  year.  Send 
resume,  clips  and  references  to  Ted 
Truby,  editor.  The  Daily  Iberian,  P.O. 
Box  9290,  New  Iberia,  LA  70562,  or 
call  (318)  365-6773  after  11:00  a.m. 
CDT. 


CONTROLLER 

A  rapidly  expanding  newspaper 
group  is  seeking  qualified 
persons  to  fill  key  financial  posi¬ 
tions  in  the  Northeast.  Suc¬ 
cessful  candidates  need  to  be 
well  versed  in  all  phases  of 
accounting,  supervising  staff  and 
have  working  knowledge  of 
PC's.  Position  may  lead  to  fur¬ 
ther  advancement  in  company 
that  believes  in  promoting  from 
within.  If  hard  work  doesn't 
bother  you  and  opportunity 
appeals  to  you,  please  write  us  at 
Box  07549,  Editor  &  Publisher. 

"All  Replies  Confidential" 


UPSTATE  NEW  YORK  weekly  groua 
will  soon  have  opening  for  staff 
reporter.  Ideal  for  recent  grad.  Reply  to 
Box  07545,  Editor  &  Publisher. 


EMPLOYMENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-5189  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


HUMAN  RESOURCES 


PRIVATELY-OWNED  Multi-Union  com¬ 
pany  seeks  Labor  Relations  Manager 
with  at  least  five  years  experience  in  con- 
tract  negotiations  and  Human 
Resources  management.  Must  have 
thorough  knowledge  of  all  aspects  of 
workers'  compensation,  unemployment 
compensation,  ADA,  FMLA,  DOT  drug/ 
alcohol  testing  and  OSHA  regulations 
and  procedures.  Also  must  have  expe¬ 
rience  in  conducting  sexual  harassment 
investigations  and  preparing  initial 
responses  to  EEOC  and  NLRB  charges. 
Competitive  salary  +  excellent  benefits. 
Send  responses  to  Box  07555,  Editor  & 
Publisher. 


MAILROOM 


MAILROOM/BINDERY  MANAGER  - 
Rural  Zone  9  newspaper  and  com¬ 
mercial  printer  seeks  person  with  strong 
mechanical  and  supervisory  skills  to  run 
busy  mailroom,  bindery  and  inserting 
operation.  Proven  management  skills 
required  to  supervise  staff  af  60  in 
diverse  24  haur  operation.  We're  look¬ 
ing  for  a  hands-on  person  with  working 
knowledge  of  Cheshire  labelers  and 
postal  regulations.  Experience  with 
Muller-Martini  (or  similar)  stitcher/ 
trimmers  and  inserting  machines  a  plus. 

Unique  opportunity  for  a  skilled  pro¬ 
fessional  to  live  and  work  in  a  beautiful 
country  setting. 

Send  resume  and  salary 
history  to  Box  07526,  Editor  &  Pub¬ 
lisher. 

PHOTOGRAPHY 

AGGRESSIVE  MEDIUM-SIZED  daily  in 
Zone  4  is  looking  for  a  director  of  pho¬ 
tography  who  can  take  charge  of  a  six- 
person  department.  We  want  an 
excellent  shooter  who  has  the  ability  to 
lead  and  teach.  Submit  resume  to  Box 
07542,  Editor  &  Publisher. 

ASSISTANT 
PHOTO  EDITOR 

Night  shift  (5-1 1  p.m.)  photo  editor 
needed  for  fast  paced  celebrity/news 
photo  agency.  Work  with  photo¬ 
graphers,  write  captions,  edit  photos 
and  scan  them  to  overseas  agents  and 
on-line  services. 

Prior  editorial  photo  editing  experience 
required,  ability  to  work  under  deadlines 
a  must. 

Resume  to: 

EDITOR 

London  Terrace 
P.O.  Box  20236 
New  York,  NY  10011 


PHOTOGRAPHY 


THE  NORTHWEST  HERALD,  a  32,000, 
fully  paginated  suburban  daily  in  Chi- 
cagoland  has  immediate  openings  for 
an  assistant  photo  editor  and  a  staff 
photographer.  We  are  looking  for  indi¬ 
viduals  who  can  deliver  quality  images 
on  a  consistent  basis.  Our  5-person 
team  covers  local  stories,  as  well  some 
Chicago  events,  including  sports.  Expe¬ 
rience  in  Photoshop  a  plus.  Some  man¬ 
agerial  work  involved  in  the  assistant 
job,  but  this  is  mainly  a  shooting  posi¬ 
tion.  Please  send  material  ASAP  to 
Scott  Dalzell,  photo  editor,  Northv/est 
Herald,  7717  South  Route  31,  Crystal 
Lake,  IL  60014.  Phone:  (815)  459- 
41 22,  ext.  4521. 


PRESSROOM 


NEWSPAPER  INSERTER  OPERATOR 
NIGHTS/FULL-TIME 

Must  have  minimum  of  1  year  experi¬ 
ence.  1472  Sheridan  on-line.  A.R.S. 
Hands-on  supervisor  of  a  crew  of  6  to 
8. 

Send  resume  or  apply: 
Personnel  Office 

Waterbury  Republican-American 
389  Meadow  Street 
P.O.  Box  2090 
Waterbury,  CT  06722 

An  Equal  Opportunity  Employer 


PRESS  SUPERVISOR 

Daily  national  newspaper  in  the 
English-speaking  Caribbean  needs  an 
experienced  Goss  Urbanite  Offset  Press 
Supervisor  immediately.  1-3  years  con¬ 
tract  with  contribution  to  relocation 
costs  being  offered.  Send  resume/ 
salary  history/compensation  require¬ 
ments  to: 

Press  Supervisor  -  Caribbean 
P.O.  Box  16274 
Plantation,  FL  33318 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 
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POSITIONS  WANTED 


Foreign/Posttlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1995 


LINE  ADS 

1  week-S8.20  per  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-S6.36  per  line,  per  issue. 

4  weeks-S5.45  per  line,  per  issue. 

Add  S8.50  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  \«eeks-$3.40  per  line,  per  issue. 

3  weeks-$2.85  p>er  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  senrice. 
Count  as  an  additional  line  in  copy. 


ACADEMIC 


JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wants  term  or 
tenure-track  appointment  for  spring  or 
fall  of  1996.  Strong  writing,  computer- 
assisted  journalism  skills.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
M.A.J.,  fluent  Spanish.  Bill  Wright,  714 
3rd  Ave.  South,  Columbus,  MS  39701 . 
Tel:  (601)  329-0097,  fox  (601)  329- 
7458. 

ADMINISTRATIVE 

LOOKING  FOR  A  NEW  Direction  lead¬ 
ing  to  greater  profitability?  Publisher/ 
Ad  Director  seeks  new  challenge.  Box 
07532,  Editor  &  Publisher. 

SPECIAL  SECTIONS  and  NEW  PUB- 

LICATIONS  specialist:  from  creating 

business  plans  to  developing  editorial 

roduct  and  advertising  base.  Prefer 

ones  1-5.  Experience  in  magazines 

and  newspapers.  Reply  to  Box  07540, 
Editor  &  Publisher. 

_ ADVERTISING _ 

LOOKING  FOR  PERSON  to  improve 

your  bottom  line?  16-year  newspaper 

advertising  veteran  con  help. 

Coll  1800)293-7716. 

_ CIRCULATION _ 

SALES  MANAGER.  15  years  experi¬ 
ence.  All  phases  of  selling  subscrip¬ 
tions,  seeks  in-house  crew  program, 
small  to  medium  market.  Reply  to  5851 
Medollion  #202,  Las  Vegas,  NV  891 22. 

EDITORIAL 

BUSINESS  WRITER  displaced  by  strike. 
Veteran  of  top  metro  dailies,  seeks  new 
work  in  midwest.  Reply  to  Box  07557, 

Editor  &  Publisher. _ 

SOLID  PERFORMER  at  all  positions 
seeks  spot  on  management  team  of 
small-to-medium-sized  daily  in  Zone  2, 
3,  or  4.  Award-winning  reporter, 
editorial  writer,  managed  reporters, 
newsroom  budgets  for  5  1/2  years. 

Call  Mark  at  (606)  277-7757. _ 

SPORTS  WRITER  seeking  reporting  posi¬ 
tion  with  50K  or  larger  daily.  Extensive 
experience  covering  high  schools  for 
sizable  metro.  Excellent  clips/ 
references.  Will  relocate  anywhere  for 
right  job.  Mark  Carpenter,  (310)  861- 
5182. 


_ EDITORIAL _ 

COPYDESK/LAYOUT  -  quality  work, 
modern  ideas,  experienced.  Call  Jack 

(215)893-4081. _ 

WANT  TO  PUMP  new  life  into  your 
business  section?  Hire  an  experienced 
building  industry  professional  who  can 
write!  Would  lixe  to  cover  Residential- 
Commercial  construction  and  Real 
Estate.  Newhouse  School  graduate. 
Reply  to  Box  07552,  Editor  &  Publisher. 

STRONG  WRITER-EDITOR  wants  edit¬ 
ing,  editorial  writer,  columnist,  report¬ 
ing,  writing  cooch  or  challenging  slot  in 
daily,  we^ly  or  other  publication,  or 
broadcast  or  public  relations.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
Fluent  in  Spanish.  Bill  Wright,  714  3rd 
Ave.  South,  Columbus,  MS  39701.  Tel: 
(601 )  329-0097,  fox  (601 )  329-7458. 
WIN95  IS  NOT  THE  LATEST  STATE 
LOTTERY!  If  your  readers  care,  I  can 
help  as  your  free-lance  computer 
simplifier.  My  day  job  is  running  a 
crew  of  computer  networking  trainers, 
and  I  have  written  extensively  for  o 
trade  publication  |circ:40,000)  on  that 
topic.  I  am  a  certified  Novell  and 
Microsoft  trainer,  with  a  Ph.D.  in  Adult 
Ed  to  boot.  I  attend  several  major  com¬ 
puter  conventions  annually.  For  clips/ 
resume,  call  Rich  Rose  at  (203)  276- 
1285  or  (203)  628-7317. 

_ PHOTOGRAPHY 

TEACHER,  Former  News  Photographer, 
pilot,  business;  B.S.-RIT.,  M.S.  Glenn 
Showalter,  P.O.  Box  272,  Earlysville, 
VA  22936 _ 

POLITICAL  CARTOONIST 

AWARD-WINNING  syndicated 
political  cartoonist  and  graphic 
designer  seeks  position  with  medium  to 
large  daily  in  any  Zone.  Please  call 
(419)  474-4648  or  E-moil:  CGary@uof- 
to2.utoledo.edu. 

PRODUCTION/TECH 

PRODUCTION  SUPERVISOR  looking 
for  small  daily  or  weekly  paper.  20 
years  experience  in  all  aspe^  of  print¬ 
ing.  Knowledge  in  Mac,  including 
QuarkXPress,  but  not  a  programmer. 
Motivated,  energetic  person  looking  to 
romote  o  quality  product  we  can  all 
e  proud  of.  Reply  to  Box  07551, 
Editor  &  Publisher. 
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by  Sister  Mary  Ann  Walsh 


Shop  Talk  at  Thirty 

POPE'S  VISIT  WILL  RESULT  IN 
SHORT-TERM  BOOST  OF  RELIGION  STORIES 


LOTS  OF  RELIGION  stories  will  be 
in  the  media  throughout  the  fall, 
thanks  to  the  Oct.  4-8  visit  of  Pope 
John  Paul  II  to  the  United  States. 

Even  so,  it’s  fair  to  say  that  religion 
gets  short  shrift  in  the  media.  The  sit¬ 
uation  is  ironic  given  that  90%  of 
Americans  believe  in  God  and,  it 
would  seem,  are  entitled  to  substantive 
religion  coverage  in  their  daily  media 
fare. 

Some  media  try  to  cover  religion. 
Major  outlets  such  as  ABC-TV  and 
National  Public  Radio  have  added  full¬ 
time  religion  correspondents  to  their 
operations  in  recent  years.  News¬ 
papers,  including  the  Washington  Post, 
have  increased  religion  coverage,  too. 
Nevertheless,  America’s  religion  re¬ 
porting  overall  seems  mired.  Perhaps  it 
is  because  many  are  unsure  of  what  a 
religion  story  is. 

Some  confuse  religion  stories  with 
the  crime  beat.  When  the  former  trea¬ 
surer  of  the  Episcopalian  Church  ad¬ 
mits  pilfering  $2.2  million  from 
Church  funds,  or  when  four  Washing¬ 
ton  priests  admit  to  preying  sexually 
on  minors,  these  are  crime  stories  with 
a  religious  element. 

Religion  reporting  must  not  be  lim¬ 
ited  to  such  stories,  however.  Coverage 
of  religion  should  advance  society’s  un¬ 
derstanding  of  people’s  beliefs  and  the 
spiritual  life.  Perhaps  people  who  cov¬ 
er  the  church  might  consider  these 
Seven  Theses. 

1.  Accept  that  religion  deals  with 
a  spiritual  phenomenon  and  in¬ 
volves  faith  as  much  as  facts. 

The  reaction  to  the  tragedy  in  Okla¬ 
homa  City  last  spring  demonstrated 
the  spiritual  side  of  people’s  lives  quite 
well.  It  seemed  quite  apparent  when 
after  the  bombing  of  the  federal  build¬ 
ing,  the  people  of  Oklahoma  City 
came  together  to  pray  rather  than  to 

Walsh  is  a  media  relations  officer  for  the 
U.S.  Catholic  Conference, 

Washington,  D.C. 
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curse  the  darkness. 

Ironically,  reporters  who  covered  the 
explosion’s  aftermath  actually  reported 
on  religion  for  days  —  they  just  didn’t 
recognize  it  as  such  when  they  spoke  of 
indomitable  spirits  and  overwhelming 
generosity  as  neighbor  helped  neigh¬ 
bor. 

Indeed,  that  was  as  much  a  religion 
story  as  the  prayer  service  the  Sunday 
after  the  blast.  It’s  pretty  safe  to  say 
that  one  finds  as  many  religion  stories 
after  people  leave  the  church  or 
mosque  or  synagogue  as  while  they’re 
in  one. 

2.  Understand  the  nature  of  reli¬ 
gion. 

Religion  starts  with  a  response  to  an 
intangible  stirring,  perhaps  like  that  of 
the  Israelites  who  followed  a  cloud  in 
the  desert.  Rites  and  customs  to  help 
people  respond  to  these  stirrings  devel¬ 
op  afterward. 

Most  important  to  understanding 
religion  is  recognizing  that  it  begins 


with  God,  not  with  the  followers.  The¬ 
ology  teaches  that  one  cannot  even  ut¬ 
ter  the  name  of  God  in  prayer  unless 
God  inspires  one  to  do  so.  Religion  is 
far  more  than  what  Washington  Post 
columnist  Judy  Mann  reported  (May  5, 
1995)  when  she  cited  Joan  Connell, 
editor  of  Religion  News  Service,  say¬ 
ing,  “People  make  religion.  It’s  the 
bridge  they  build  to  their  idea  of  God.” 
Such  a  statement  reduces  God  to  our 
image  and  likeness. 

3.  Accept  that  the  religion  beat 
involves  as  much  complexity  as  the 
arts  beats. 


Covering  religion  demands  putting 
the  issues  in  context  and  probing  the 
subject  matter.  The  journalists  who 
cover  art,  for  example,  are  expected  to 
know  various  artistic  periods.  They’d 
be  laughed  out  of  their  newsrooms  if 
their  knowledge  was  so  limited  that  all 
they  could  report  was  that  the  local 
museum  bought  a  painting  with  the 
colors  red,  blue  and  green.  The  arts  re¬ 
porters  are  expected  to  write  stories 
which  educate  readers  by  placing  artis¬ 
tic  developments  in  perspective.  Reli¬ 
gion  reporters  need  to  do  as  much  for 
religion.  Newspapers  that  devote  most 
of  their  religion  coverage  to  Saturday 
listings  of  chicken  suppers,  church 
coricerts  and  lectures  by  spiritual  gurus 
serve  their  readers  poorly. 

4.  Accept  the  fact  that  religious 
beliefs  have  an  almost  visceral  qual¬ 
ity,  which  is  why  they  evoke  such 
passions.  Glib  reporting  on  religious 
matters  is  not  just  sophomoric,  it’s  in¬ 
sulting.  More  than  one  newspaper  has 


been  flooded  with  complaints  when  it’s 
made  fun  of  Marian  devotion,  for  ex¬ 
ample.  Those  with  such  devotion  feel 
it  deeply.  This  same  quality  also  might 
explain  why  cartoons  which  make  fun 
of  religious  persons  are  utterly  offen¬ 
sive. 

5.  Check  out  presumptions. 

Incredible  misconceptions  about  re¬ 
ligious  groups  exist  even  in  the  U.S.  so¬ 
ciety  where  people  boast  of  tolerance 
and  education.  For  example,  the  media 
today  tend  to  write  or  speak  as  if  Islam 

(See  Shop  Talk  on  page  37) 
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